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THE STORY BEHIND THE COMPANY

THE STORY BEHIND
THE COMPANY

MAKING AN INFINITE IMPACT

o0

I have always believed that as long as (our) company
continues to make meaningful contributions to customers and employees,
then we will inject more positive energy into this society, and society will
become better because of our contributions.

DR. LEE SIEW KEONG, FOUNDER OF RETURN LEGACY = @ —




Eight years have come and gone.
As Return Legacy's 8th anniversary approaches -
we pause to reflect.

Time has passed so quickly.
We've made so many memories over these past eight years.
And we know - our work is never in vain.

When Return Legacy was founded in 2014, the objective
which underpinned its establishment was to rejuvenate
and elevate the direct selling industry of Malaysia while
helping the industry build a positive public reputation
across the country. From the company’s inception until
today, we have emphasized sustainability and world-class
quality in every product we manufacture. Our products
are true Malaysian originals and highlight the very best
of the direct selling industry to everyone around us.

Through our core values - responsibility,
commitment, contribution, and trust - we not only ~/#
bring positive changes to the lives of each 7
Legacian; we also take the initiative to develop

and pursue excellence in the research and
development of innovative products and
cutting-edge technologies. Doing so

proves our commitment to

establishing Return Legacy as a

prestigious and world-renowned

brand.

Looking back on an extraordinary

eight years which have seen challenges
such as sociopolitical instability, economic
downturns, and of course, the ongoing
Covid-19 pandemic, Return Legacy has not
only survived; it has thrived. We have achieved
countless successes in the operation market
and have become a leader in the direct selling
field in these years.




Return Legacy has managed
to achieve such tremendous
success through a combination
of brilliant strategic planning
and a firm, unyielding belief
in enriching human lives and
benefiting society. Our beliefs
not only grew out of the many
hours of arduous work we put
into the company; they also
sprung up from feedback given
by our loyal Legacians as well
as our many valued customers.

In business, just as in life,
there are many critical decisions
to be made. When we need to
make such a decision, we are
always sure to use a proven
strategy combined with a seed
of unconditional trust planted
by the partners who work with
us. Under the company’s
dependable leadership and in
combination with our
Legacians’ persistence,
determination, and faith in the
company, Return Legacy will
continue to evolve and grow.
It’s why we expect many more
years of glory and success in
our company’s future.

Though we take pride in our
achievements, we never rest on
our laurels due to the capricious
nature of the market. Thus, we
continuously push for further
development and innovation by
fostering a harmonious and warm
environment within our company.
Ultimately, our goal is and has
always been to become an
enterprise with society’s needs
at its core - one that serves society
with every fiber of its being. After
all, Return Legacy is not merely a
personal asset to us; we consider
it a vital tool for the betterment
of society. By carrying out our
responsibilities to society and
acting in ways which benefit
society at large rather than just
the company alone, we earn the
general public’s respect.

We never make any decision
without considering every possible
angle by which the decision might
affect the people and society
around us. In this way, we also
hope to attract more small and
medium-sized enterprises to work
with us as we mutually progress.

We also actively promote personal
growth, provide employment
opportunities and a
comprehensive entrepreneurial
education, and prioritize human
growth and product development
as we strive to make Return
Legacy the preferred platform for
entrepreneurial learning.

Return Legacy always seeks to
make every life more valuable,
beautiful, and meaningful. This is
the idea which drives us more than
any other.

Through excellent products and
first-class service, we allow our
patrons to experience youth,
health, and spiritual prosperity
while taking in the very best we
have to offer through the Return
Legacy platform. It’s how we help
them embrace a better life. We
also desire that every Legacian
will cherish every day of their lives
and live them to the fullest while
displaying a high standard of
character and becoming a better
person every day.

RETURN LEGACY,

OUR LEGACY HOME.



TAKING ON THE WORLD

A company known for producing a variety of
science-based products, Return Legacy was
established on May 31, 2014, under the leadership
of Dr. Lee Siew Keong. Headquartered in Petaling
Jaya, Malaysia, the company has a head office with
an area of more than 33,000 square feét. Later in
2014, the company expanded into the Thailand
and Singapore markets, marking its first forays into

international commerce.

In 2015, Return Legacy expanded to Indonesia;
the company would proceed to move its Indonesia

headquarters from Medan to Jakarta in 2018.

The new headquarters are stocked with a wider
range of equipment within a larger area. Then in
2020, Return Legacy launched electronic platforms
corresponding to its operations in Singapore and
Indonesia in order to allow more consumers to

have a better shopping experience.

Most recently, Return Legacy expanded to Taiwan
(ROC) in 2022 to further cement its reputation as

a truly international company.




In addition\to its international expansion, Return Legacy
has upgraded its headquarters/in Malaysia by convertmg
them to a tec\mologlcall ddvanced and aesthetically
pleasing experience centre. All the equipment has heen
upgrad@d to cater to Legacians. In this W ay, Legacians will
experience comprehensive visual, auditory, tactile, olfactory,
and gustatory experiences. The space in the conference
room has also heen upgraded to provide a more comfortable
learning environment for Legacians.

Today, Return Legacy amasses an avera‘;ﬂ‘  annual 15
revenue of RM100 million and has approximately 100,000
independent distributors internationally.
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reat many opportunities and positive

W changes which await us in our industry. And what

better time to take advantage than right now?

Return Legacy eagerly embraces the opportunities
that lie before us through professionalism,
dedication, legal compliance, technological expertise,
and an insistence on delivering nothing but the
highest level of quality. By doing so, we burnish our
flourishing reputation in the public’s minds.

We actively explore the mysteries of health and are
committed to the pursuit of perfection and
excellence as we create our products. To us, the
health products we develop are like works of art with
exquisite craftsmanship - the result of the masterful
combination of abundant health knowledge and
cutting-edge technology.

This is made possible through Legacy Science,
Return Legacy’s research and development team.
Legacy Science makes use of the most advanced
technology during the research and development
process of high-end skincare and health care
products which combine high-quality natural
ingredients with advanced technological qualities.

TED WITH INFINITE PR‘EC—ISIﬂﬁ |

Legacy Science is at the forefront of Return
Legacy’s product development because of their
scientific expertise, reflecting our company’s
pragmatic attitude towards product development.

We hope to build Return Legacy

into a world-renowned brand through continuous
development as the Legacy Science team optimizes
customers’ overall health through unmatched
product efficacy.

Since 2015, Return Legacy has been in a partnership
with the National University of Malaysia (UKM).
UKM is one of the leading facilities in Malaysia for
scientific and technological research and
development. In this partnership, the university and
its laboratories including UNIPEQ, the Water Analysis
Laboratory, the Oleochemicals Laboratory, and the
Biocompatibility Laboratory directly participate
in the review and analysis of all Return Legacy
products. The work done by the laboratories
ensures that all products to be released are safe,
high-quality, and cannot cause any adverse
health effects.

LEGACY SCIENCE’S AFFILIATES IN RESEARCH & DEVELOPMENT INCLUDE:
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MMNT

Micro-Mineralised Nutrient Technology

Micro-Mineralized Nutrient Technology
(MMNT), developed by the Legacy
Science team, stabilizes negative
hydrogen ions by using high-end
technology. Negative hydrogen ions help
resist free radicals, reduce the damage
of free radicals inflicted on the human
body and skin, and reduce the pace of
aging. By combining negative hydrogen
ions with other high-quality ingredients
in our products, these beauty, skincare,
and health care products become more
effective for the protection of skin and
health.

In order to ensure that all products
meet necessary specifications, we have
established a partnership with the
Standard and Industrial Research
Institute of Malaysia (SIRIM) to test Return
Legacy’s products to ensure product
safety and quality assurance. We have
also begun extracting and developing
high-quality raw materials for our
product development.

We strictly control the safety, quality,
and efficacy of our products; these are
extremely important to us. All products
meet legal specifications and other
required standards such as paraben-free,
sodium lauryl sulfate-free (SLS-free),
and sodium laureth sulfate-free
(SLES-free). Our products have also
passed numerous tests, including a
series of UKM clinical studies, and have
been approved by relevant authorities.
Through the tireless work of the Legacy
Science team, Return Legacy expects
to build a world-renowned
international brand.

L.l.LF.E

SYSTEM

Legacy Ideal Fortify Essential System

Return Legacy has also introduced the
Legacy Ideal Fortify Essentials (LIFE)
System. When taken together, the
products of the LIFE system make
their users much healthier and more
attractive at the same time. The standout
products of the LIFE system are those
of the 2° series, which are used for
external care, as well as the REOXIife
series, which are used for internal
conditioning.

Return Legacy’s pioneering beauty,
skincare, and health care products
provide users with ideal internal and
external maintenance and conditioning
solutions, letting them enjoy the very
best of body care and skincare from
the inside out. Combining cutting-edge
technology and innovative formulas,
our revolutionary product lines provide
users with a full range of health solutions,
giving their bodies what they need in
every way.

User-centric and committed to creating
efficient, safe, and ideal high-quality
products, Return Legacy takes
tremendous pride in helping customers
improve their health and restore their
youthful radiance.

AN HONORABLE AND
ADMIRABLE BRAND



THE DISCIPLINARY
' ACTION COMMITTEE (DAC)

TOWARDS INFINITE SELF-BETTERMENT

The direct selling industry of Malaysia has been experiencing rapid
growth, leading to a favourable and profitable business environment
for direct sellers across the country. This has in turn caused the
industry to become exceptionally competitive. However, although this
competitive environment has generated much profit, it has also
fostered a cut-throat atmosphere; it is not uncommon for some direct
sellers to defame those of competitors, thus unjustly harming their
competitors’ reputations just to get ahead in the industry.

Regardless of how intense the pressure created by the industry’s
atmosphere may become, everyone involved in the direct selling
industry ought to follow certain ethical guidelines. It is only by doing
so that the common practices of the direct selling industry will be
well-received by the general public. In a direct selling company, every
single detail must be scrutinized and all operations must therefore be
meticulously managed. Return Legacy thus seeks to fulfill these goals
and thus elevate the reputation of the direct selling industry as a
whole. Through a combination of ethically sound practices, a viable
plan of action, and a corporate culture conducive to success, Return
Legacy aims to take the Malaysian public’s opinion of the direct
selling industry to new heights.

It is for this reason we have established a Disciplinary Action
Committee (DAC) to oversee the marketing activities of
all our distributors. The committee is composed of
President Ang Kian Ting (Royal Ambassador) and

Vice-President Julia Pang (Royal Admiral). They
are responsible for overseeing the business

environment that we create in order for us to
continue playing our role in making the
direct selling industry more developed,
more advanced, and in line with
accepted standards of ethical
business conduct.



ANG KIAN TING

Ang is known for his optimism and positive
attitude; he regards difficulties as
opportunities and challenges to be overcome,
while setbacks are nothing more than
stepping stones to success to him. Ang faces
every challenge in life with creativity and
flexibility - he is constantly thinking of new
and innovative ways to achieve his goals. He
believes that a sustainable business where
everyone shares the same vision, values, and
benefits can be created through teamwork
and camaraderie.

“The DAC’s establishment has facilitated the
establishment of a conducive direct selling
environment for our members - one which
allows them to devote their attention to
feasible and sustainable development as they
go about their business ventures. Those who
fail to do so may commit acts contrary to
acceptable practices within the direct selling
industry such as engaging in price gouging or
fixing. DAC is intended to prevent members
from committing such acts in order to allow
their business to grow holistically, ethically,
and sustainably.

THE DAC 1IN
THE PRESIDENT &

VICE-PRESIDENT'’S
WORDS

The advent of e-commerce has added a layer
of instability and volatility to the direct selling
industry as many sellers on e-commerce
platforms charge prices which are out of step
with those of similar products in the market.
However, by introducing these e-commerce
sellers to DAC and the motives behind it,
many such sellers have begun to understand
and honour concepts such as intellectual
property rights as well as other rights of
product manufacturers. They may then begin
to work with us and eventually sell their wares
at more acceptable prices.

The market environment of the direct selling
industry may be adversely affected by
unethical acts on the part of our members
which are contrary to the standards set by
the company. Through cooperation with our
countless members, DAC seeks to prevent
such circumstances from occurring and
maintain our company’s pristine image and
reputation.

Finally, a message for Legacians: we ought
not to focus on immediate success, but
instead on lasting success which will stand
the test of time. As we grow and develop our
business ventures together in accordance
with the business and ethical standards of the
company and DAC without cutting corners,
we will achieve new heights, reach new
milestones, and embark on sustainable
business ventures together.” - Ang Kian Ting



JULIA PANG

Pang considers her leadership role to
go beyond merely giving directions

and commands. To her, it is important to
fulfill personal and collective goals, lead
others to success, uphold core ethical

values, and set a positive example for those

under her. She firmly believes that as long
as everyone learns how to take advantage
of the opportunities at hand and is willing

to work hard, adapt, and persevere, anyone

can succeed at Return Legacy.

“The DAC was formed to monitor the
status of the direct selling environment;
this in turn allows us to take steps which
make the general public’s view of our
company one which is in the best possible
light. The DAC fosters diligence, a positive
company culture, and the personal
development of both our members as a
collective unit as well as that of each
individual member. It helps them
understand that we will provide them with
a sense of security as they go about their
business ventures, allowing them to feel
more confident and less inhibited as they
do so.

Ever since the DAC’s inception, there has
been a clear improvement in the market
environment of the direct selling industry.
Prior to the DAC’s establishment, we had
often faced issues regarding our product
prices in comparison to those of similar
products in the market. This caused us to
lose out on much sales revenue; however,
such is no longer the case. The DAC has
also increased our business security level
while playing a role in reducing the
frequency of ethical or conduct violations
committed by sellers.” - Julia Pang

We at Return Legacy firmly believe that
through the contributions of every
Legacian, our company will not only find
success for itself; it will pave the way for a
brighter future to arise within the direct

selling industry. There is great power within
all of us - even in our seemingly least
significant actions. Let us continue to work
towards building a sustainable enterprise
and a positive atmosphere for all direct
sellers.

11



The Road to Infinite Success

“If you forget Kour roots,
you've lost sight of everything.”

- Walter Payton

Ever since its establishment eight years ago, Return Legacy has
never forgotten its humble beginnings. Though we may have
grown exponentially since 2014, we recognize that even our
most momentous achievements could not have been made
possible without a firm belief in the ideals which underpin our
company’s foundation and existence.

It is truly remarkable to think about how Return Legacy has
grown. Every Legacian has accumulated countless memories and
experiences over this eight-year journey as they have
contributed to our development and growth. As our esteemed
Legacians contribute to the company’s growth, we are also more
able to give back to society and better serve the community .
around us. Just as our Legacians have helped Return Legacy -
grow as a company, the company has equally helped -our
Legacians grow as people. : ‘

12




At Return Legacy, we pursue our company’s
goals with passion, responsibility, and
sustainability. Through these values, we have
not only established a thriving business; we
have also made plans for our company’s
future - plans involving continued growth,
mutual trust and contribution, commitment,
and constant development. By adhering to
our vision and values, we fully intend to
make these plans come to fruition.

We recognize that there is no
one-size-fits-all approach when it comes to
success. Therefore, even as we seek to
become ever more competitive while
contributing value and resources to society
and building our public reputation, we seek
to incorporate our mission and vision in
unique ways in everything we do. Our
approaches are informed by the diverse
backgrounds, origins, and experiences of
everyone we encounter. This way, we help
the people we meet find true success in the
ways they most desire.

We believe that the past eight years are just
the beginning of an era that promises
incredible growth, development, and
success. We are eager to inject positivity
into our immediate social environment and
thus create opportunities for growth and
success for so many around us. We are
driven by an innate force and unyielding
ethical standards that motivate us to do our
very best for Legacians as well as society in
general. Return Legacy not only seeks to
obtain corporate success for our business
leaders; we also seek to fulfill every one of
our Legacians’ expectations and wishes at all
times.

Return Legacy has become more than just a
direct selling company - it represents a belief
that has been created, adhered to, and
shared. Let us continue to work together
with sincerity and harmony; it will help us
realize our dreams, spread our values, and
foster further growth and development in
every way imaginable.

RETURNI_EGACY'E

CREATING AN INFINITE
LEGACY FOR ALL.

13
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© & INFINITY
CHARM

On the occasion of our 8th
anniversary, Return Legacy
introduces the Infinity Charm
18K rose gold pendant.

Its concept of "infinity" ties into our desires to set people on a path towards
limitless learning, growth, and possibilities in a bright future, allowing every
Legacians to take advantage of countless business opportunities while
exhibiting the very best of Return Legacy’s cherished values and beliefs.

The Infinity Charm, which combines modern aesthetic sensibilities with
ingenious craftsmanship, is based on the number "8", which represents
infinity and eternity, and the "«" symbol, which symbolizes infinity. Thus, the
Infinity Charm represents the infinite pursuit of a better future and reflects
eternal and unfading beauty. This stunning pendant is classy and elegant
while carrying a profound meaning at the same time.

The 18K rose gold and the logo in the centre of the pendant represent
Return Legacy’s brand identity, while the hollowed-out structure creates a
three-dimensional effect. The pendant is embedded with five round
diamonds surrounded by lines which provide a refractive effect. The
refraction of light and shadow gives the pendant a charming and elegant
look. It also adds a celebratory touch for Return Legacy’s 8th anniversary -
think of festive lights, shining stars, or a firework display. This pendant
captures exactly such an effect.




The five round diamonds on the Infinity Charm
represent five key concepts which we hope to
emphasize: limitless possibilities, learning, growth,
business opportunities, and a limitless future.

0 We believe that through LIMITLESS learning, there
are opportunities for change and growth.

® we provide a platform for LIMITLESS growth so
that everyone has the same LIMITLESS business
opportunities.

0 We bring everyone who wants to create a fulfilling
career and take control of their career's destiny
closer to a LIMITLESS future.

0 We hope that the LIMITLESS possibilities provided
through an enduring generational mindset will avail
themselves to every Legacian.

We know that each of us has unlimited potential and
possibilities in our lives. That’s why the Infinity Charm
pendant has been crafted to symbolize
self-confidence and positivity - it’s the perfect gift to
reward yourself. The Infinity Charm is like the bright
North Star in the vast starry sky, shining brightly and
guiding us on our way; it reminds every one of us to
create our own destiny by exploring the limitless
possibilities of the world.

w
¥
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ANN VERSARY

INFINITY CHARM

18-KARAT ROSE GOLD
WITH DIAMOND

15T APRIL 2022(12:00AM) - 30™ JUNE2022(11:59PM)

3

DIRECT SPONSOR \ UPGRADE-:

3 MONTHS ACCUMULATION 3000WP

» PLEASE REFERTO CAMPAIGN T&C FOR MORE DETAILS.
, INFINITY CHARM (NECKLACE NOT INCLUDED)

*Terms and Conditions Apply.
*For Malaysia distributors only. *Free product entitlement is non-refundable and non-exchangeable. *WP is not earned on FREE products.
*The company reserves the right to change, amend, delete or add to these terms and conditions at any time without prior notice.
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NO GERM FLOOR CLEANER b NO GERM SPOTLESS ALL PURPOSE CLEANER\

RETAIL PRICE : RM36 (WM) | RM48 (EM) RETAIL PRICE : RM31(WM) | RM38 (EM)

DISTRIBUTOR PRICE : RM29 (WM) | RM39 (EM) DISTRIBUTOR PRICE : RM25 (WM) | RM31(EM)
2WP 2WP
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( NO GERM LAUNDRY POWDER SENSITIVE SKIN DISHDROPS W

DISTRIBUTOR PRICE : RM35 (WM) | RM45 (EM)
2WP

DISTRIBUTOR PRICE : RMI5 (WM)| RM21 (EM)
WP

N
RETAIL PRICE : RM43 (WM) | RM56 (EM) LRETAIL PRICE : RM18 (WM) | RM26 (EM)
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A great floor cleaner will make short work of mopping up spills and
dirt while also helping to prevent damage to your flooring surfaces.

NO GERM Floor Cleaner is an easy-to-use floor cleaning solution
which does not require rinsing after use. Infused with benzalkonium
chloride, NO GERM Floor Cleaner kills up to 999% of germs and is
ideal for use on marble, terrazzo, wood, and glass.

[ Germ-free [ Comfortable foot feel
[“1 Non-sticky [ Odour removal

EASY TO USE DIRECTION: CAUTIONS:
« Add 2 capfuls into 8 litres of « FOR EXTERNAL USE ONLY.
water and mop without rinsing. If accidentally swallowed,
please drink plenty of water
ACTIVE INGREDIENTS: or consult a doctor.

+ Benzalkonium Chloride, . KEEP OUT OF REACH

Cleaning Agent, OF CHILDREN

Emulsion Wax, Water.

CAPACITY: 1 LITRE

N HOMEIife
Ke1=21\7 ALL PURPOSE CLEANER

SIMPLIFYING YOUR CLEANING TASKS

A good all-purpose cleaner is a secret weapon in your cleaning arsenal. It is
not only safe to use on a wide variety of surfaces; it's incredibly effective in
cutting through grease and wiping up grime without tough scrubbing. It
also leaves no residue behind.

NO GERM Spotless All Purpose Cleaner can be used on tables, cabinets,
chairs, floors, and kitchen surfaces.

[M Surface disinfectant [ Insectrepellent [ Multi-surface cleaner

DIRECTIONS FOR USE: ACTIVE INGREDIENTS:
» Turn nozzle to “Spray or Stream” Citronella Oil, Lemon Citrus,

position. Keep bottle upright and Benzalkonium Chloride, Water
hold about 10-15cm from surface.

Spray directly onto desired CAUTIONS:

surface until thoroughly wet. Let Avoid contact with eyes. If contact
stand for 10 seconds then wipe with eyes is made, flush with running
clean with wet cloth. Always test water immediately and seek

on inconspicuous area before use. medical assistance.

KEEP OUT OF REACH

CAPACITY: 500 ML s
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HIGHLY CONCENTRATED FORMULA

Let NO GERM Laundry Powder take you on a journey of sensory pleasure! It penetrates deep into fabric fibers to

remove stubborn stains and effectively kills 999% of bacteria, leaving laundry clean and free from germs. NO GERM

Laundry Powder's formula is highly concentrated and cost-effective; only a small amount is needed for each use.
It works well to eliminate deeply entrenched odors, giving
laundry a long-lasting fragrance and freshness. Suitable for
indoor and outdoor drying.

[l Gentle and non-irritating
[V Protects brightly-colored clothes
[ Immediately cleans without pre-soaking

HOMEIife
N 'GERM

ACTIVE INGREDIENTS: CAUTIONS:
Sodium Carbonate, Keep away from fire and

(Stpp), Sodium Sulphate, children.

Sodium Metasilicate, : :
[ Colour Protection . » Avoid contact with eyes.
[M Ultra-Concentrated Sodium Perborate,

[ Gentle To Skin Nipacide, Fragrance « If contact with eyes is made,
[M Leaves Clothes Brilliantly

Qe flush with running water

DOSAGE INSTRUCTIONS: immediately.
+ % scoop for normal load

. |If swallowed, seek
« 1scoop for large load

medical attention
at once.

WEIGHT: 1 KG

SENSITIVE SKIN DISHDROPS

Sensitive Skin Dishdrops contains a citrus-infused formula that effectively
dissolves all kinds of grease and grime and making cutlery and dishes spotless.
Its super-concentrated formula requires only a small amount for ideal and

HOME /- effortless cleaning. Designed specifically for sensitive skin, it maintains
: maximum cleaning power while remaining skin-friendly.
SENSITIVE

SKIN ACTIVE INGREDIENTS: CAUTIONS:

« Sea Salt, Bio Non-lonic Surfactant, Keep away from fire and children.
Citric Acid, Sodium Laureth Sulfate,
Cocomidapropyl Betaine, Sodium
Chloride, EDTA Disodium, Sodium If contact with eyes is made, flush
Benzoate, Aqua with running water immediately.

Avoid contact with eyes.

[ Special Blend For
Sensitive Skin

[ Easy Rinse

[ Highly Concentrated |

4 If swallowed, seek medical

pISTRIBUTED BY

| attention at once.

CAPACITY: 500 ML




CAMPURAN MINUMAN
BOTANI ROCK MELON

E:/ﬁfe

BOTANICAL BEVERAGE
MIX ROCK MELON

SN
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YOUR NO.1 PRIMARY

ANTI-OXIDANT SUPPLEMENT

DISTRIBUTOR PRICE : RM 2086.00 (WM) | BM 218.00 (EM)
RETAIL PRICE : RM 257.00 (WM) | RM 270.00 (EM)
NET WEIGHT : 20 SACHETS X 400MG




We at Return Legacy would like to congratulate all Legacians eligible for
our 3D2N vacation at Club Med Cherating. Their hard work and immense
effort has undoubtedly borne fruit. We hope they will enjoy this reward

which they thoroughly deserve. May it inspire them to continue to give
their very best today, tomorrow, and every day.
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ARRIANITA BINTI MUSIDI

MY 2583593
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CHAN CHUI LING

MY 2922457

CHAN LI CHOW

MY 9962957

CHAN SAU KAWI

MY 6929852
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CHOONG YAU MIN

MY 3304865

ELLISTAR JOYCE JUSTIN

MY 7228357

ESTHER JESSYCA JUSTIN

MY 1585744

GOH SOEW WEI

MY 1551225

HEW LEE MOI

MY 5823014

HO Z| HUI

MY 5313379

JIOU AH MOOI

MY 0773127

KHOR CUI SYAN

MY 4186727

KOK YEEN MEE

MY 7108532

KONG SING GUAN

MY 6070606

LAI ING SHIUAN

EM 4024214

LAI SIEW LIN

MY 6104568

LEE MEI LIAN

MY 8551754

LEE YOKE LENG

MY 7692944

LI XIAO HUI

MY 5424040

LIEW SU TING @ CAROL LIEW

MY 3940699

LILY TIENG LI LI

MY 1881012

LIM SHIN YEE

MY 5927546

LIM YEE PING

MY 1330194

LIM YEE XUE

MY 8319604

LINDA SIM CHIN TING

MY 7618655

LOW GEK SHEN

MY 6792003

LOW HUI MIN

MY 6939873

LUXURY IMAGE

MY 9276348

MEDELINE CHOONG HUI SHEN

MY 4509852

MONICA SELES KAHANG

MY 8295099

NGU MEE YIEN

MY 4957959

OLIVER LIEW TZEN YUNG

MY 1382254

OOl GIAK KEE

MY 8146016

PANG HAI WEI

MY 5550043

POONG CHIEW FONG

MY 6829340

PUI SHU CHENG

MY 8670244

SAM PIET KUAN

MY 0639918

TAN JUN HAO

MY 0114444

TEA LAY HONG

MY 4937098

TEA LEE HONG

MY 5733965

TEH LI YEE

MY 8630213

TING NO HEE

MY 8477137

TIONG JING JING

MY 4914545

T'NG CHOON HONG

MY 7398035

VINCENT KONG PAN SHIUN

MY 3794149

WONG FUI FONG

MY 5242949

WONG MEE LEE

MY 8852571

YEU CHUO LANG

MY 4114191

YIT LEE MIN

MY 9301721

YONG KIT YEE

MY 4834478

YONG KUI NGO

MY 0537183

YONG YIK NUO
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