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DISCOVERING BUSINIESS
OPPORTUNITIES IN A PANDEMIC CRISIS

The appearance of a novel
coronavirus plunged the global
economy into a downward spiral,
bringing the world to almost a standstill.

In order to prevent and control the
spread of the pandemic, countries around
the world have implemented a series of
measures, including border closures and
social distancing leading to disruptions
in the global supply chain, stock market
crashes, international oil prices taking an
unprecedented nosedive, and the world
ushering in a wave of unprecedented
depression.

On March 18th, the Malaysian government
implemented the Movement Control Order
(MCO) which left many domestic
comypanies in a dire situation and even faced
the risk of closure while the masses face
unemployment uncertainties and struggle
to put food on the table. The adverse
effect on employment and income caused
by the Movement Control Order had led to
a decline in the spending power of some
quarters, or a more cautious attitude
towards consumption amongst others.
Faced with a market downturn, how can
Legacians seek business opportunities?

"Those who are successful are good at
discovering business opportunities during
times of crises and seizing them with both
hands."” As Legacians, we must believe that
in every crisis also lies an opportunity.
We will not allow this pandemic to gain
any grounds nor allow its negativity
control our emotions.
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Product Sharing via Live Video
Business Streaming Online

Opportunity
During the Movement Control Order,

marketing activities can be shifted from
offline to live video streaming online.
Leverage online platforms via live streaming
for product demonstrations, easily informing
your audience on ways to improve self-immunity
with health products during this high-risk period
of the pandemic. Make full use of this platform to
attract different consumer groups and even
potential customers. Through each product’s
unique selling points, it will also have a halo
effect in enhancing public awareness and
understanding of Return Legacy.

Business Creating Social Media Content

Opportunity
In times of pandemics, the public pays

heightened attention to health matters.
You can create videos or images on tips
related to health and wellness and share
them on social media platforms to remind
the public that apart from staying healthy

Make Use of
Online Conferencing to Stay
Business Connected with Legacians
Opportunity
During the pandemic you may not
be able to physically meet team
members to learn and discuss, but
you can regularly host online video
conferences to share information and
knowledge with partners and team
members. This will allow you to master
the latest information and enhance your
knowledge without leaving the house,
thus increasing your self-value and at the
same time maintain close communication
with new Legacians all around the world
and keeping up with everyone’s progress.

while staying at home, skincare should not be

neglected too. Higher frequencies of information

sharing can help you attract attention on social

media platforms, increasing your personal

visibility, allowing familiar or new circles of friends

to get to know you better, and introduce the

company's products through this indirect
promotion method.

As Return Legacy steps into its 6th year anniversary, we have established a solid foundation
and actively promoted the transformation and upgrading of online capabilities. In this pandemic,
we are confident in leading the company through this crisis, discovering new opportunities,
thus opening up new sales channels and methods, walking hand in hand with

Legacians and prepare for greater business opportunities and beyond.
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® On Tth March, Return
Legacy released its first
2 products, 2° Redoxy
Essence and REOXlife
Mediterranean Gold.

® 2° Redoxy Essence was
the first product which
adopted Micro-Mineralised
Nutrient Technology
(MMNT) and succeeded
in having sales which
exceeded RMI1 million
within a month.

® Return Legacy was
established under the lead
of Dr. Lee Siew Keong.

® Return Legacy officially
opened its corporate
office at Encorp Strand
Garden Office, Kota
Damansara on 31st May.

® Return Legacy began
its first international
expansions in Thailand
and Singapore.

® REOXlife Pro W+

and REOX Series H+ were
launched at the second
half of the year.
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@®Legacy Science Team > RETURNI_EGACY®
combined its skills and i i | B i
professional techniques i
with Unilife of Japan and
Fytexia of France. To
ensure its safety and
quality, every product
of Return Legacy is
endorsed by the National
University of Malaysia
(UKM).

® Return Legacy has
successfully established

\ a foothold in Indonesia.

4 ® Return Legacy
achieved marvelous
result in its sales, which
reached a consolidated
sale of RM100 million.

@® A glorious recognition
themed ‘The Rise of
Miracles’ was held in KLCC,
Kuala Lumpur.
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® Foundation of Dr. Lee ’
Siew Keong was set up
to grant scholarships to
underprivileged students
of UKM and RM2 million
of funds were provided
to the selected students.

® RLEA was established
as a learning institution
for distributors of Return
Legacy.




® Jack Lim, one of
Malaysia’s reputable DJs
was selected as the first
brand ambassador of
Return Legacy for the
year 2017.

@® Micro-Mineralised
Nutrient Technology
(MMNT) was transferred
to Return Legacy Sdn
Bhd by Unilife Japan.
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@® Return Legacy had

its grand launch of its
new product - REOXlife
Potent Essential Duo
System. The sales of the
new product surpassed
RM1 million on the day
of launch.

® The core value of
Return Legacy ‘Our Legacy
Home' was established.
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The group invested RM12
million in the establishment
of 33,000 square foot
Nutraceutical GMP Factory
that is estimated to be
fully operated in 2018.

@® The launching of
Return Legacy FMCG
product range

@® A new track record
was achieved, with more
than 20,000 sets of
Legacy lconics snapped
up within 3 hours of

its launch.




@® Joanne Yew was
appointed as RL Brand
Ambassador 2018

@® Singapore New
Office Opening

@® Return Legacy’s star
skin care product,

2° Redoxy Essence
announced its relaunch
with a brand-new product
packaging transformation.

@® Return Legacy has
expanded its business
network into a renowned
international corporation
with more than 100
thousand distributors.
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@® To honour the efforts
of Legacians, a glorious
recognition themed ‘The
Truimph of Legacians’
was held.

@® Developed by Legacy
Science and Fytexia, the
new and improved
REOXIlife Mediterranean
Gold PLUS, now with
LePheno™ is officially
launched.

® Near 100 distributors
were recognised on the
prestigious event and the
first Royal Prime of
Return Legacy, Apple
Low was born.
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® 2 Products from

the 2° skincare range -
2° Cleansing Water,

2° REOX Series H+,

‘ 2° Redoxy Essence, and
E 2° Activator Hydro are N\
selected as Top 100
Skincare products of 2018
by NUYOU Magazine.




@® A RM 30,000 charitable >
contribution was donated
to disabled student

school SJK (C) Pasir Pinji
2 to build new classrooms.

‘ @® 356 Return Legacy
distributors successfully
completed the MDDA
(Malaysia’s Direct Distri-
bution Association)
course.,

CHOICE
AWARDS 2018 |

Ty

@® Return Legacy’s
oral care foam O’'DENTEE,
and NUREOX Grain
Nutritional Beverage are
selected as the winners
of Natural Health & A
Healthy Lifestyle Reader’s
Choice Awards 2018.

@® Return Legacy makes
a charitable contribution
and visits a center for
special needs and
disabled children.
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® As one of the key
sponsors, Return Legacy
awarded donated
RM200,000 to local film
“Lease of Life” for filming
as well as promoting the
history and culture of
China. After deducting
the production expenses
- ticket sales revenue is
donated to 5 charity
organisations in Malaysia.

N\

® In the spirit of ‘Return
Legacy Our Second
Home’, the “Love, Home’
event is one of the
biggest in the year for
Return Legacy.

il

® Renewal of Akta Jualan
Langsung (AJL) license
from 21st February 2019
to 20th February 2022.

® Return Legacy
Centre upgrade in Kluang
and Penang.




® Gallash early bird
sale sold out 4000 units
in 14 minutes

® Return Legacy carries =3
Product Liability Insurance
to manage unexpected
damage caused to
distributors to enhance
the product quality control
assurance.

® NUREOX Enzyme
officially launched in
March 2019.

@® To better cater to
everyone'’s taste, Return
Legacy launched
NUREOX Protein ProMix
in chocolate flavour.

® Return Legacy
launched 5th Anniversary
999 Gold Charm Leather
Bracelet and Jakarta &
Bandung Incentive. A total
of 248 LLegacians were
qualified to receive the
Bracelet and 98 Legacians
qualified for the 4 days 3
nights Jakarta & Bandung
Travel Incentive.




® RLEA System
Committee establishment
- its purpose is to educate
and guide the next
generation, passing on core
skills and unifying teams,
becoming the number
one entrepreneurial
platform for all Legacians.

@ 2° Activator Moist officially
launched.

@ REOXlife Junior
Mediterranean Kids launched.

@® Return Legacy and
Bogor Agricultural
University Collaboration -
an MOU was sighed on
23rd August 2019 by both
parties to initiate the
research of Return Legacy
products with IPB
University Indonesia.

® Halal certificate on skin
care & FMCG products.
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® E-commerce officially
launched and system
upgraded.

® Legacy Care
Association Malaysia
(LCAM) is formed.

ASSOCIATION MALAYSIA

@ L EGACYCARE

@® Prominent Business
BestBrands Awards 2019.
- The Brandlaureate -

Our DCEO, Ms. Sam Kho
was awarded The
BrandLaureate Prominent
Brand Leadership Award
2019. And we are deeply
honoured to receive the
prestigious award from
YB Dato’ Seri Anwar bin
Ibrahim. At the same time,
Return Legacy was
awarded The BrandLaureate
Prominent Business
Brand Awards 2019 in
Beauty and Wellness
Solutions.

P

® |ISO Update.

150 9001

BUREAU VERITAS
Certification

@® Implementation of
Bring Your Own Bag
(BYOB) to encourage
Legacians to bring their
own bag when making
purchase.

® 2° L.UV officially
launched
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< @® Donated by Legacy
Care Association Malaysia
(LCAM) and located at
Basha Binruhua Primary
School No. 2 in Perak,
Classrooms for special
comprehensive education
courses for children with
disabilities and intellectual
disabilities.

® Held the first charity > f
event of the Society |
Association-Blood

Donation Campaign.

....

NLED
MDD

< ® Opening of the
Indonesia International
Headquarters

® 2°Le’Gain is officially
launched with premium
set and limited edition is
available for purchase
with engraving service
applied on limited edition
black leather bag.
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| ‘ ® Legacians from Return
Legacy IndoJaya have
been invited to visit the
factory for an in-depth
understanding of its
operations.

@® Return Legacy’s >
annual “Love, Home”
event draws its curtains
to a successful close on
15th February. Family
members of RLegacy
IndoJaya took part in the
major event with added
a joyous mood to the
overall atmosphere of
event.

< ®REOXlife PRO W +
enhanced version is
officially launched.

et @ The newly launched
Return Legacy Experience
Centre showcases a
perfect combination of
modern and intelligent
technology to Legacians
with a brand-new look.




- . THE STORY OF
FAMOUS COMPANIES

THAT MADE THEIR FORTUNES FROM EPIDEMIC
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Alibaba - the rise of Taobao (SARS 2002)

Alibaba, a company founded by Jack Ma in 1999 which is a B2B marketplace that
was aimed at Chinese firms wanting to expand the sale of their goods to other
businesses around the world. In 2002, Alibaba’s business platform was flourishing
with an estimated 400 employees, while at the same time seeking opportunity for
the expansion into the C2C (Customer to Customer) market similar to eBay and
Amazon. Alibaba’s innovative leader, Jack Ma seized the opportunity by putting
together a dedicated task force to develop Tacbao which was a private and
confidential project at that time. Before the commencement of the project, the
team were told that it was going to be exhausting and restless weekends back to
back, but no one chose to back off.

In May 2002, things took a turn for Alibaba with
its headqguarters abruptly underwent on a
guarantine as there was an employee
suspected of being infected with Severe Acute
Respiratory Syndrome (SARS) upon returning
from Guangdong Business Exhibition. This is a
critical phase for Alibaba as their routine
operation is disrupted. Employees were
guarantined, everyone was left with a question
mark on the company’s future sustainability. At
that point of time, approximately 500 Alibaba
employees relocated their office eguipment in
preparation to work from home. The following
day, Alibaba's employees continued their
operation from home, their customer service
managed to operate as usual

The following day, Alibaba’s employees continued their operation from home, their
customer service managed to operate as usual. Their customer service is flawless
to the point that none of the clients realised that the employees are actually
working from home. Throughout the crisis, employees' family members had also
given support and cooperation to them. The business expanded rapidly with an
increasing high number of customers and users traffic. At the same time, the
dedicated team that was working on Tackao at Lakeside Garden was working as
hard as they could.
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10 May 20023, while people across the country were guarantined at home, Alibaba
successfully launched the Taobao site. This site is designed to offer a C2C online
shopping approach providing free shipping and personalized services. Alibaba
managed to strike success during the SARS period and created millions of job
opportunities in China. Alibaba's team portrays decisiveness, unity, mutual
assistance, love and dedication, which led to the company’s success in combatting
the pandemic which became inspirations to all Alibaba employees. Ever since then,
“Ali Day” is celebrated as set by Jack Ma on every 10 May to commemorate the
employees who fought for the company throughout the SARS period.

E 4

In 1988, Jingdong Multimedia was founded as a company that mainly sold CDs and
burners. The humble company that started in Haisha Market of Zhongguancun has
nothing to do with e-commerce, 17 years ago. The company became the largest
opto-magnetic distributor in the country in 4 years. The company was once
accounted for 60% of China’s opto-magnetic products market share.

At the beginning of 2003 Liu Qiangdong plannec
opening up 18 stores nationwide. That year itself,
stores. Liu Qiangdong’s dream fell into a bubble
when the SARS disease started spreading in
Beijing.

Beijing fell into chaos as most of the malls had
positive SARS infected patients with the first case
being reported in the state on 6 March 2003. At
that point in time, the Jingdong Multimedia
business was developing at a rapid speed and was
flooded with stocks. The SARS incident caused
their warehouse to be overstocked as none of the
goods could be sold. The situation was getting
serious day after day as everyone was at risk of infection at the sales counters and
down to a level where business came to a complete standstill.

Liu Qiangdong had no other option but to close down all 12 stores of Jingdong
Multimedia and to have their employees return home. And to help out the few key
employees retained during the epidemic, he rushed to the Ximen supermarket and
bought emergency supplies of food from ham sausage, instant noodles and
mineral water to tide them over. At that time there were 6 other employees
together with Liu Qiangdong remaining in the office of Yinfeng Building thinking
about their company’s fate.

At that time, JD Multimedia had 20 million yuan on the books and lost a
staggering amount of 8 million yuan in just 21 days from the SARS outbreak
in Beijing. The company was in a critical financial condition that was
expected to be able to sustain them for only three months, after which they
would have to close down their business.




Rumors that played around were claiming that the epidemic would take at
least six months to pass which looking at the current rate of then Jingdong
Multimedia, it definitely wouldn't be able to weather through the storm.

However, one fine day out of the blue, there was a manager who suggested
“Why don't we sell things online?”. Liu Qiangdong thought the idea was a
brilliant suggestion and an excellent alternative. He then went to activate
the broadband and started browsing the internet every day. He tried to
look for any opportunities where they would be able to sell some products
on the internet. They were unsure initially, since they did not know where to
sell their products. They first posted ads in the comment section under
Sohu and Sina news to no avail.

Liu Qiangdong also posted in the forum BBS called CDbest which was at
that time one of the premier online sites. Liu’s company was listed as the
only company that did not sell fake CDs by the moderator of the site in the
comments below the ads he posted. The moderator was very influential
and he was also the founder of the forum. He created history for JD.com
where they had 21 customers all at once as their first e-commerce
customers. The success of their idea has led to a new business model that
Liu Qiangdong came up with which is moving his brick-and-mortar model
business online. He then started to deliver goods with a red flag car in the
morning and then spent his whole night in cybercafes to post and reply to
customer inquiries mostly until 5 am. The company managed to survive the
epidemic by selling their goods through online platforms.

Liu Qiangdong decided to open an e-commerce website knowing that
China will go through a big e-commerce explosion. On 1 January 2004,
"Jingdong Multimedia Network"” launched the first version of its website
which is an e-commerce online program. Their website was hacked after
three days of the official launch, the sentence “JD.com is a big fool."
appeared when the user opened the URL. At that time Liu Qiangdong
rushed to the computer room and managed to overcome the issues but
they were hacked once again after that. The hacker said "JD.com network
management is still a big fool." This made Liu Qiangdong hire a highly paid
qualified programmer to maintain their company website.

A huge decision was made by Liu Qiangdong when he decided to
permanently close down all the 12th outlets that they opened in 2003. The
outlets accounted for 90% of the company’s net profit before he switched
their direction by going full thrust online. The success of this company can
be clearly seen today when with its 300million-strong active users with
JD.com becoming the go-tos of shopping for everything from fresh
produce, to high-end clothing for millions of people. JD.com's continued
growth and a strict focus on product quality has given them the
opportunity to create strong relationships with other industry giants. Now,
they are Alibaba rivals which makes them the second biggest e-commerce
company in China commanding a market value of 56.2 billion US dollars.
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SF Express, currently one of the China largest private courier service providers. Its
founder Wang Wei, took 10 years to establish its foothold in Guangzhou. However,
the SARS outbreak placed the headqguarters in Guangdong into a disaster-stricken
state which impacted the company business. All industries were severely affected,
especially airlines. However, Wang Wei saw an opportunity and chartered five
aircrafts from Yangtze River Express and began air-courier services. SF Express
overtook its competitors with speed and subseqguently increased their market
share. Their hard work paid off as their delivery volume increased by 50%, giving
them a huge advantage to offset the increased cost of chartering flights. After the
epidemic, Wang Wei promptly purchased planes by mortgaging his properties. His
decisiveness and vision has turned SF Express into the largest cargo airline in
China with 52 aircrafts as of 2019.

y
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The Founder of Tencent Holdings, Ma Huateng used to work as an online sales
executive and went around promoting QQ services. To maintain his business, he
once reqguired users to pay a fee for using QQ’s services (it was a free messaging
app), however it has led to many dissatisfactions and that was the first time they
got into a PR crisis. Later, Ma Huateng took the opportunity to be involved with
one of China’s telco operator “Mobile Internet” project, although the business
improved, yet 70% of the profit has to go to the operator, Tencent barely survived
with the remaining 30%.

e 2




During the SARS period, China's online users traffic increased by 30% as people
tend to spend more time on phones during the quarantine period. Tencent
survived the outbreak by launching the "“QQShow” that became highly touted. It
became the most valuable value-added service project of Tencent that had led to
the launch of “QQSpace” and “QQMembers” which creates an eco-chain to
strengthen the company’s user experience.

In the same vyear, Tencent's new project
“QQGame” harvested 1 million users globally,
and became the main revenue of the company.
Tencent found its pathway of success by
understanding users’ demand, bringing
influence to many Chinese youngsters during

QiR

Q0GAME.QO.COM

that time and till today the company never stops v -
growing and developing in the technology
industry to fulfill greater users’ needs. bl
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Do Young Children :

Need Supplement 45
N\

As children grow, it is important for them to get enough vitamins and minerals to
ensure optimal health. Even though most of the children are able to obtain adequate

ANVH8 ADVDIT

amount of nutrients from a balanced diet, somehow maijority of parents are still giving

health supplement to their children to ensure they don’t miss out any vital nutrients
needed for growth. One of the biggest questions playing in parents mind, “What kind of
nutrition do my children need? How to select the right health supplements for them?”

Parents always go for health supple-
ment to ensure their children meets the
daily recommended intake of nutrients.
The reason behind is that children need
a lot of essential vitamins and minerals
such as Vitamin A, Vitamin B, Vitamin C,
. Vitamin D, Iron, Calcium and many more
. during this critical period of growth.
These nutrients are especially important
to strengthen body immune system,
brain and physical development.

In some cases, children who are being
labelled as picky eater, definitely need
supplement to replenish the nutrient
they are lack of. In fact, parents play an
important role in getting their children
the right nutrition for optimal growth
and development such as vitamins and
minerals. However, most of the children
are not a big fan of fruits and vegetables
which resulted children lacking of
vitamins, minerals and fiber. This can be
made up for by supplementing children
with nutrients such as multivitamins,
fish oil, Vitamin C, Vitamin D, and

antioxidants. o
(E




Vegan Children?

~—
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>
Vegan children has excluded meat, )
. j . , =<
eggs and dairy products in their daily meal -
and as a result, they are unable to obtain g
sufficient amount of nutrients that are =
mainly found in animal-based food, such as W)
protein, vitamin B12, calcium, iron etc. These
nutrients play a vital role in the formation of
red blood cell, muscle growth, development But fortunately, according to American
of teeth and bone. Academy of Pediatrics, vegan children can
still be able to achieve nutritional balance
Prolonged deficiency of these nutrients may by picking up a wide variety of food, get-
impair physical growth in young children. ting fortified food and health supplement.

THE BEST
FOR YOUR CHILDREN

REOXIife juNior
\y Mediterranean

I:’IQDBIDTIC

Most of the parents have a difficult time in choosing
the right supplement for their children that can
fulfil both health aspect and taste at the same time.
But here is a good news for you! One of a product
from Return Legacy- REOXlife Junior Mediterranean
Kids, is an excellent kid's supplement choice that
can satisfy all the aforementioned aspects for you.

REOXIlife Junior Mediterranean Kids is a health
supplement for children that incorporates the

elements of a Mediterranean diet. It consists of Mediterranean Kids contains a proprietary blend of
numerous beneficial ingredients such as fruits, 1 fruits and 11 vegetables extracts and concentrates.
vegetables, and olive extracts which are great The great thing about these extracts is that it can
sources of vitamins and minerals needed deliver the similar amount of polyphenols as the

for growth. consumption of 5 servings of fruits and vegetables.




The red grape extracts in REOXlife Junior
Mediterranean Kids are carefully obtained
and it contains high polyphenols to help in
scavenging free-radical and improves overall
health. Together, all of these extracts provide
numerous benefits for your child’s growth
such as: Improving overall health and vitality,
keeping the heart healthy, improving the
body’s antioxidant capacity and building a
strong immune system.

ANVYH8 ADVDIT

REOXIife Junior Mediterranean Kids also
contains 7 strains of different probiotics.
Probiotics are live microorganisms, generally
known as ‘good’ bacteria, which help primari-
ly in restoring the balance of gut bacteria and
Besides, the key ingredients that can be found prevent serious health problems cause by

in Mediterranean Kids are olive oil extract and imbalance of gut bacteria. Benefits of probio-
red grape extract. Olive extract is a concentrate tics include: Improves intestinal health, relie-
that boosts more than the potency of single ves symptoms of constipation and eases
olive phenolic compounds. It is beneficial in symptoms of diarrhoea.

maintaining a healthy lipid profile by enhancing
the protective action of olive polyphenols on REOXIife Junior Mediterranean Kids is defini-
cardiovascular parameters. On the other hand, tely a nutritional supplement the children love
grapes are naturally rich in antioxidants. and the parents can trust. A child’s health is
the greatest thing the parents hope for!

5
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FSJ?N FASTING

~'GIVING YOU A HEALTHY
& PORELESS SKIN

dNvyd8 AOVO3T

Skin fasting is an outrageous trend that you will fall in love with. The famous actress from “Yanxi
Palace”, Wu Jinyan once revealed that she had experienced serious acne problems due to her
abnormal lifestyle and busy filming routine. She then tried the popular Japan skincare method
which is known as 7-day skin fasting that regained her flawless skin condition in a short time.
The excellent results she obtained has attracted many people to follow her skincare method.

7—Day Skin Fasting

The 7-day skin fasting method helps to detox
your skin after using too many products. People
nowadays are exposed to too many “layers” of
skincare products from the range of serum,
toner, face mist, mask and more. The downfall of
using too many products will cause excessive
nutrition on the skin. Individuals who have
sensitive skin might get breakouts when too
many products are applied to the skin. Therefore,
it is recommended to give your skin a rest and
detox your skin by engaging in the 7-day skin
fasting method, which gives the skin a good rest
and recovery session.

The skincare method is introduced
by a Japanese skincare expert,
Ryuichi Utsugi. Although it somehow
received many disputes on its
efficiency, this method, nevertheless,
is highly recommended by beauty 3
bloggers and influencers due to its
successful results for many users.



Benefits of Skin Fasting

One of the benefits of skin fasting is that it prevents excessive nutrition that might lead to skin
problems. This happens due to over usage of skin care products that might cause clogged

pores, redness and others. This detox routine gives your skin a good time to breathe naturally.
Proper breathing of your skin enhances the absorption of skincare products that you use. Skin

fasting will allow the skin to restore itself to its best condition and better resistance to
external damage.

7—Day Skin Fasting

Note : Make sure to let your skin rest from make-ups for these 7 days!

1
2,

E

Wash your face with lukewarm water in the
morning and evening without any facial
wash products, toner or moisturiser. You
might feel uncomfortable at first but trust
mel! It will help.

Stop using creams and lotions. Wash your
face with lukewarm water during the
morning and evening; skip the toner, apply
eye cream and serum on your face. You may
apply hydration mist to soothe your skin
before apply eye cream and serum. Note
that you should never stop applying eye
cream throughout the progress because the
skin around eyes is vulnerable.

After cleansing with lukewarm water, just
apply toner and eye cream will do.
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DAY

Hydration Day! Make a DIY mask with
hydration toner and place it on your face
for 5-10 minutes. This will allow the skin to
absorb nutrients better. Don't forget to
apply eye cream later!

On this day, you may apply hydrating
lotion on your skin after cleansing with
lukewarm water. Your choice of lotion
should be focusing on hydration.

After water cleansing, do facial massage
using the serum. Choose the serum that
suits you best according to your skin type.

Time to restore your daily skincare routine!
You will realise your skin revived and
getting better!

Things to take note during the Skin Fasting period

g period, always remember to have enough sleep

t helps your body to balance the hydration;

Wash your face gently with warm water this is to relax your pores and loosen any

fasting, no makeup is allowed to ensure skin is totally free from exter-

nal ing

ts that might interrupt the process.

Sun is good for the skin; however, you have to avoid direct sunlight during this

Food that you eat also plays an important role throughout this period, thus try to
eat more fresh fruits and avoid spicy cum oily food.

Having flawless skin is everyone's dream come true but the dream does not come without any
effort. A great understanding of skincare methods and products will result in healthier skin. Detox
your skin now and you might love this outrageous method!




TROUBLE WITH CLOGGED
AND ENLARGED PORES?

Trouble with clogged and enlarged pores?

Now, these are the common skin problems that a lot of us
are facing.

If given a chance, who does not want a flawless complexion?
Fret not, we have got you covered. Here are the why’s of
clogged and enlarged pores with ways to get rid of them.

First of all, sebum is an oily substance that is being secreted
naturally by sebaceous gland to keep our skin moisturized.
However, excessive secretion of sebum together with the
build-up of dead skin cells will clog and enlarge our pore
which in turn lead to the formation of blackheads and a
great place for acne to thrive.

Aside from improper cleansing measures, clogged and
enlarged pores could also be caused from non-suitable
skin care products, environmental pollution,
hormone imbalances and others.
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big NO!

.] » TOUCHING YOUR FACE TOO OFTEN

Let us admit it, we tend to love our
face so much that unknowingly we i
are over-touching it! Well, that is a

In our daily routines, our hands tend
to have contact with various objects including door

E > STRESS

stress can deteriorate our skin
condition. If you have noticed,

popping up!

Stress can motivate us, but too much

when

your stress level is too high, your pores
get clogged easily causing acnes

handles, water taps, “dirty” money notes as well as coins
(well, literally they have never been cleaned before!) and
so on. These objects may carry an unimaginable amount
of germs and dirt.

By frequently touching your face after being in contact
with the aforementioned objects, you allow the bacteria
to adhere and “attack” your skin and this is bound to

. cause issues such as clogged pores and acne! So, stop
touching your face!

pores and skin killers.
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Whenever our stress is too much to handle or when we are
having a bad mood, our body will release a hormone namely
corticotrophin-releasing hormone or CRH which is

responsible to increase sebum production and cause pimples.

In other words, the more CRH is being released, the more
sebum is being secreted. Extra sebum increases the chances
of developing clogged pores and breakouts. Hate these
stress-related breakouts? Then it is time for you to let your
hair down and stay positive!

\ 3 » POOR CHOICES OF SKIN CARE PRODUCTS
That being said, one must be smart when it comes to choosing the right skin care products.

Making any wrong skin care choices and inappropriate applying steps could worsen your
. skin condition. From not removing makeup and not cleansing your face thoroughly to choosing
thg wrong moisturisers, these seemingly common and simple mistakes are actually the real

-~ Ona side note, which is also an important one, the ingredients and textures of skin care
prodl.'j:tls are the keys to achieve the skin you are dying for.



MAKEUP
REMOVER

Be sure to thoroughly remove your makeup to avoid pore clogging
issues. Your choice of makeup remover is vital for your skin.

Now, we have the perfect makeup remover for you, the

2° Cleansing Water! It is a non-rinse, soap-free makeup remover
formulated with plant oil (castor oil and olive oil). 2 ° Cleansing
Water removes even the most stubborn makeup and impurities
effortlessly, leaving zero residues on your skin!

Blended with tropical fruit extracts, this make-up remover has
mild exfoliating properties which gently remove dead skin cells
from the surface of your skin. Your skin will look fresh, perfectly
clean without feeling of tightness or dryness.
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It is important to use the right cleansing product for a good
skin care regimen.

'}
A good facial cleanser should effectively lift away excessive Y 4
sebum, dirt and impurities on your skin, especially the pores, 1, s
while being gentle and keeping your skin hydrated. e ’-"u e
oo, R .
For clogged pores and acne-prone skin, 2° Activator Fresh would = )
be the only face wash you need. Resembling the texture of cotton e o
candy, this soft and gentle cleansing mousse cleanses the skin ] gy
thoroughly while allowing your skin to stay hydrated. “ .- » \
. . . . . ,-\1_'.'-‘{-5“1@
It has an exceptional anti-pollution protection formula that combines ' rr:?;%H

cleansing and protection all in one! Using this product daily gives
yvou a purified skin and protection from environmental aggressors
such as PM2.5 that causes damage to your skin. 3:_?%_.@?&*“*"'
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HYDRATORS &
MOISTURISERS

Many of us tend to have this misconception: hydrators and moisturisers are meant for dry skin only. In fact, this
is not right.

All skin types need to stay hydrated and moisturised. Why? This is because all skin types could be dehydrated
and lack of hydration leads to overproduction of sebum (which might be a cause of clogged pores and breakouts),
wrinkles, saggy skin and so on.

For optimum hydration and moisturising, we recommend you to try these magnificent products!

Formulated with sodium hyaluronate - the nature’s water-captivator,
2° Activator Hydro is a lightweight, non-greasy hydrator

designed to flood skin with moisture and
instantly quenches dehydrated skin.

And when they say instant hydration,
they do mean it. The gel-cream texture of
2° Activator Hydro enables your skin to
absorb immediately the moment it is
applied, leaving no burden to your skin . o _\ CTIE A T@R
o}
HYDRO
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& For intense moisturization, 2° Activator Moist is great
|n.‘-.-n.«i\-\c-ﬂll(ii?i.-luﬁl — for all skin types - dry, sensitive, normal, oily and even
ot skins that combine all the above mentioned. This
non-greasy cream recharges your skin, improves skin
resilience against environmental aggressors and leaves
your skin glowing with locked-in moisture and
suppleness all day long.




Our skin care ritual is never complete without
skincare essences. But, what is the hype behind
skin essences?

Technically, they prep our skin to more effectively absorb the nutrients of subsequent products
such as moisturisers, and the best part is, they are usually boosted with a variety of active

ingredients and able to penetrate deeper into skin.

Distinctly different from other anti-aging products in the market,
2° Redoxy essence is formulated with high performing ingredi-
ents and a unique technology from Japan, the Micro-Mineralised
Nutrient Technology (MMNT).

Speaking about the Micro-Mineralised Nutrient Technology (MMNT),
you wouldn’t want to miss out what it can do for your skin. It has
3 wonder effects :

'I » Detoxification

Infused with MMNT, 2° Redoxy essence effectively
purifies and removes toxins from your skin.

E » Micro Cluster Formation

In the process of creating 2° Redoxy essence, MMNT is
used to reduce the particle size of ingredients for optimum
absorption and allows a deeper penetration of essence
on each application.

3 » Delay Skin Aging Process

Skin aging is often caused by oxidation. With MMNT, it
carries the most powerful antioxidant to defend against
oxidative skin damage and delay skin aging process in
our daily lives.

As a top-rated anti-aging product, 2° Redoxy essence definitely lives up to our expectations.

The key ingredient, Acetyl Hexapeptide-8 reduces excessive muscle contraction caused by our daily
facial expression such as frowning and smiling, thus smoothing wrinkles, expression and fine lines.

*Study shows an improvement of 20.6% on signs of aging after applying Acetyl Hexapeptide-8
for a week.

It also contains sodium hyaluronate that helps to retain skin moisture and whey protein that helps
to promote skin cell renewal, creating a lifting and firming effect on your skin.

-]
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STORIES
DURING RMO

1. Terengganu "Ghost” Helps Police To Enforce RMO

It has been circulating over the social media about a guy in Terengganu who was
spotted in his neighbourhood dressing up in white as a ghost. His aim is actually
to scare his young neighbours who weren’t adhering to the RMO. He is Muhammad
Urabil or ‘Detektif Hantu’, going the extra mile to send an advisory message to
the neighbourhood to stay at home!

He received a “surprise” visit from a group of policemen from Kemaman police
headqguarters. They request to meet him outside of his house with the costume.
The police actually came over to thank him in person for playing his part to
ensure people in the area obey the RMO.
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2. Covid-19 Friendly Wedding, Greeting Guest With
‘Drive-thru Style’

As the government has banned mass gatherings with more than 50 people in a
place at the same time, a newlywed decided to hold a COVID-19 friendly wedding

on March 16, using Drive-Thru style to reduce
contact with their guests.

Instead of formal handshakes, they placed their
hands on their chests as a sign of 'salam’ to greet
and pay respect to guests. They also placed a
donation box to replace the “Salam Keruk”
tradition at the drive-thru section. Besides, guests
are not left with empty hands, they were provided
with packed food to take away!

3. Gardenia’s Lorry Hijacked

Gardenia, one of the famous bread suppliers in
Malaysia made a statement on one of their lorries
has been hijacked. Gardenia staff claimed that
their lorry with stocks supposed to be sent to 15
outlets for restock went missing out of the blue
in Kuala Lumpur on March 30.

13 hours later the lorry was found in Terengganu
but it was odd that the loaves of breads were all
left untouched and none of it was stolen.
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4. New Zealand’'s PM Says Easter Bunny And
The Tooth Fairy Are Exempted From The Lockdown
Prime Minister of New Zealand Jacinda Ardern has given a heartwarming speech of

assurance to children of the country that Easter Bunny and the Tooth Fairy will be
given special exemption from the lockdown as they are declared as “essential workers”.

As the nation currently put under quarantine measures, she encouraged the kids to
put their own drawing of an Easter egg by their home window and avoid from leaving

their home this year.
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PHOTOGRAPHY
TIPS & 1TTRICIKS,
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EVEN NEWBIES
CAN SHOOT LIKE A

PRO!

aspect in content creation
to attract your viewers. Having the right images
allows you to capture attention of your viewers,

relaying vital information in split seconds and
increasing valuable engagements.

Images & photography is the common language
that breaks the language barriers that is able to
connect people across the world. Many small
businesses and entrepreneurs successfully utilised
this “visual behaviour” of users to enhance their
businesses and increased engagements.

And today, we are going to share with you the tips
& tricks (together with easy-to-use & FREE mobile
apps) to create a better and a more captivating
photo!

COMPOSITION YV ‘

- - These are the two simple yet fundamental
aspects of photography, light and composition.
Understanding these aspects would determine
how your photos turnout to be and that's the
core difference between you and professional
photographers.
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The first aspect of photography is the use of
light. If you ask any photography enthusiast, they
will definitely tell you that natural light is the soul
of a great photograph and determines the
beauty of a photo. Having great lighting means
that you can decide the feel and vibe of the
photo, given bright or dark, it casts the liveliness
to any photograph.

The second aspect of photography is composi-
tion, meaning the placement of objects and
supporting elements. A good composition could
amplify the subject, ensuring the supporting
elements will not over swank the subject. As a
result, the picture should make people feel
comfortable, not confused. As the old saying
goes, "A Picture should speak a thousand words".

SCENARIO

For product shootin ou have
to make sure the composition of
your image isn't too ‘empty’ nor
too ‘crowded’. People are easily
confused about “minimalism”
off track to
ies, s as

g too many elements to

‘support’.

Tip to having a good composition
is to plan the main focus of the
photo beforehand and organize
other elements together. Make
sure the main focus is not affected
or crowded by other elements.




U-LIKE

This app grants your selfies 4
essential functions : styles,
poses, beauty and filters. Not
to mention that they have the
best beauty effects for your
photos that we editors appro-
ved so far!

If you are a filter enthusiast,
you shall not miss out VSCO!
VSCO is one of the editor’s
favorites for photo editing.
Although you will have to
make certain purchases to
unlock extra VIP features,
however the free edition
filters are actually good
enough to work magic on
your daily photos!

Other than just setting up the system preset filters, you can also work on your own formula
through manually adjusting your brightness, contrast and details. Once you get your favou-
rite adjustments, don't forget to save it to one-click apply on your future photos. The fun
thing about filters is, you can play everything you want until you find the formula suits you
best and you can create your own filters! Some influencers tend to share their filter formulas
with followers as a tool to increase their social media engagement! (Take note yal)
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InShot

InShot is an all-in-one app for both photos and videos editing. Unlike the traditional computer
video editing software, InShot being a smartphone app, has its full features for basic trimming,
cutting, merging video clips and allows you to work on filters by adjusting the brightness, contrast,
saturation and others. This works very well for online business owners who are inexperienced in
video editing as this software is SUPER user-friendly and easy to start off with. This is definitely the
MUST-download-App that every online business owner should have!

R4VE

For users who enjoy retro style photography, R4VE is definitely
what you should go for! R4VE offers tons of free preset retro
stickers such as steam waves, Japanese, electronics, hip-hop
and so on. As a tip to create eye-catching photos, you may try
out the bold color filters and personalized text styles, to create
a 'time-travel’ or Star Trek kind of vibe.

FOODIE

Food-shot lover? Then you shall not miss out
on another must-have app that we recom-
mend——Foodie. It is an app focusing on
food photography, with features such as
adding texture or contrast to photos. This
app comes with hundreds of filters specifica-
lly catered for food photography, enhancing
the attractiveness of your photo. Definitely a
“likes-gathering machine” on social medias.
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EASY FAT-BURNING

NWORKOUIS |

That Work for Beginners at Home

-
FAVLSFALTAIVYR ]

When we get preoccupied with daily tasks, we
tend to neglect our fitness. Fitness is important
as it is one of the determining factors for a healthy
body and to improve the quality of our life.

Spending 1-2 hours to hit the gym might not work for everyone’s schedule, therefore a home wor-
kout set of fat-burning workouts is definitely a friendly one, as it only takes 10-20 minutes of your time!
Simple workout at home is good enough if you merely want to keep your body fit.

ALWAYS START
WITH WARM-UPS

The first thing that you need to do before any exercise is warming-up your muscles. Your body
needs to warm-up first to increase the temperature of the muscles, making the body muscle supple
and increasing the performance of your muscles before exercise. In addition, a warm-up is important
to prevent muscle cramps and avoid the risk of tearing muscles and tendons.

Here are a few warm-ups you can do:

x 8 reps outward, 8 reps inward

X 8 reps outward, 8 reps backward
m x 15 reps

Walk-outs RUT

x 12 reps

x 20 reps for 20 secs

x 30 seconds




FAT Fat burning is the act of getting rid of excess calories or the weight of your body through
exercise. The benefit of fat-burning exercises is to lower the chance of heart problems and
B U RN I N G heart disease, as well as improving diabetic conditions.

H First are abdominal crunches. This is one of the best
1 |Abdominal . .

ways to lose fats in the stomach area. As a bonus, this
c func h exercise helps you build good abdominal muscles
known to many as the “six-pack”.

® Firstly, Lie down on your back and make
yourself comfortable.

® Then place your feet on the floor, bend
your knees to hip-width apart

® Place your hands behind your head.

° SIowh{1 bringing your shoulder up and
crunch your stomach.

® Maintain your neck straight and exhale as
you come up.

® Try to maintain the posture and relax by
breathing continuously for few seconds.

e Return to the start|n%|a05|t|on and repeat 20
times per set (advis to go for 3 sets)

2 |Standing
Bicycle Crunch

Next, standing bicycle crunch. This is another
exercise which is good for abdominal muscles
which are also known as the standing criss-cross
exercise. it helps to build up your core strength
and burn more calories.

I

e Starting at the stand straight position with your

® Then lift left knee and try to bring it near to the
right elbow;

® Then, continue to stand straight and repeat the
movement with the other knee and elbow.

® |tisrecommended to do around 15-20 times
per set (advisable to go for 3 sets)

leg open and held your hands behind your head.
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®

3 |Heel Touch
Crunches

The heel touch crunches are able to strengthen
your obligue muscle. This will result in tightening
the entire side of your abdominal wall effectively.

I
) Lyin% on your back with both arms at the side
and bend your knees.

® Then crunch your body forward on to the left
side, touch your left heel with your left hand.

® Return back to the starting position.

® Repeat the same action with your right side
heel and hand.

® Recommended for you to do it around 12-15
times per set. (advisable to go for 3 sets)




co 0 L It is important to cooldown after exercises. The purpose of cooldown is to let your body
soothe from active movements and prevent muscle cramps. It helps you to relax the
D OWN muscles and bring the heart rate to normal. There are a few movements that you can do
during cooldown which only takes around 3-10 minutes.
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® Lie on the floor facing downwards. ® Tilt the head backwards, lift up through the

; sternum and squeeze the scapulas together.
e Make sure your forearms are aligned and

tucked in close to your body. a SIO\[\;[y exhale and return to the starting
: position.
® Stretch your back leg apart to a straight ° )
posture. Try tothold for 30 seconds to feel the relief
sensation.

As you take a deep breath in, straighten your
arms and lift your upper body off the floor,
pressing your hips on the floor

2 Lyi ng Next is the lying twist stretch which relaxes your glutes and eases lower
2 back pain. This movement helps to realign your spinal disk after your
TWI st Stretc h workout. At the same time, this movement encourages blood flow which is
good for your body.

® Lying on your back with your knees bent and feet flat against the floor.
e Extend your arms out to the side ina T position.

Keep your shoulders against the floor as you move through this stretch, and tighten the core to
support the upper spine and shoulders.

Then gently move your knees side-to-side
Then drop your both knees to one side.

Make sure that your opposite shoulder is not lifting from the ground.

Maintain the position around 20-30 seconds and continue to do it on the other side.
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KNOWLEDGE

Know that the way to win your client’s atten-
tion is through knowledge. There's a golden saying
that "Knowledge is money”. Yes, knowledge is crucial to
winning clients, in fact, knowledge is crucial to our success in
life! Now, if you are able to professionally answer all of your client’s
concerns and questions, you are definitely a big step ahead and on the
right path!
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COMPREHENSIVE PRODUCT KNOWLEDGE \
If you want to convince your clients to buy your products, first, you have to convince
them to trust you and show why it is not a waste to invest in what you have to offer. But
then, how can you effectively win over clients to buy into what you're offering? It is
imperative to fully understand every detail and effectiveness of your products.
It's one thing to know what you're selling and how to sell it, it's another to know why you are commu-
nicating this information to clients. Knowing the in and out of your product enables you to properly
consult your clients which is fundamental!

Equipping yourself with health knowledge, makes you appear as someone knowledge-

able enabling you to portray that you are an expert in your industry, NOT just a salesperson. Your goal
is to have them seeking you for your expertise and consultation, therefore increasing customer’s trust
in you and being more receptive when you are recommending the purchase of your products.

Apart from having an extra table topic, you might just be able to relate your product with

the current news, which might be relevant for you to sell certain products. For instance, the recent
global outbreak of Covid-19 or Influenza diseases is a great opportunity to push for Mediterranean
Gold & Potent. You can suggest the range of products from your company that can be catered to
such situations.

-

HE

Especially if you're in the health & wellness industry, health knowledge is a powerful tool
to convince your client. In depth health knowledge is essential for consultation and
providing relevant advice.

LAITES] NEWS & TRENDS
Being in the know of the latest nhews and trends is crucial. It is a plus point if you have
awareness of things that are happening at the moment, as you might be able to relate it
with your products.

In such situations, the priority of clients for relevant products will be at an all time high. Make it a
habit to do more reading in newspapers to know what is happening and health media to increase
your health knowledge on a daily basis! It will do you wonders!
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method of marketing used by a salesperson

to sell more effectively. Everyone wants to sell
but not many know how to sell effectively to keep the
client coming back for more!

Even when a first-time customer completes a purchase, there’s no
guarantee that they will be back to buy more. We should instead aim
to build a long term relationship. It is important for you to learn how
to retain your clients and have a long-term business instead of

a one time off.




~~ NEEDS & SOLUTIONS

Meeting customer’s needs is crucial for any business
looking to retain and attract new customers. You should
know what it is that your client truly needs and why
before you start promoting a product. Asking the right
questions will enable you to identify key points to
persuade your customers on how your product can
solve their problems.

It is always easier to sell products catering to the client's needs. Most
people fail in this as they push products to people that do not need it
or have not realised the need for it.

PRODUCT DEMONSTRATION

Display the effectiveness and differences of your
product right in front of your customer’s wary eyes.
As the saying goes “Seeing is Believing”. There are
numerous benefits in practicing this, as you will be
able to show how your product differs from others.

de’CLEANSE

Dl:_t.l 1AM, BE HIY C BEARTIFLI

Live product demonstration increases your customer’s
confidence and reduces their concerns.

An example : You can show the liquidity test of NUREOX
de’ Cleanse compared to other similar products in the market!
Well, yeah, other competing products in the market are
gooey (after leaving for a short period of time) and need to
consume a high amount of liquid in order to be effective,
unlike NUREOX de’Cleanse!

~~ PRODUCT EDUCATION

(Effectiveness, Benefits & Assurance)

Focus and emphasise on the effectiveness and
benefits of your product. Making sure that your
customer truly understands how your product

benefits them.

Apart from effectiveness and benefits of your products,
further enhance their confidence by assuring them
about the quality of your products with relevant product
certifications and authority approvals! It is easier to
tackle your potential customers as you are building
customer’s trust on the product’'s quality itself!




SHOW YOUR CLIENT

.

%

13 EL
YOU TRULY CARE! —

If you are dealing with a new client, give some space
and not be too pushy as it will create a negative image
on you. It does not matter how much you want them
to buy your product but you have to give them space
too. Sell your product one at a time. Allow them time
to test the effectiveness of your product, be patient.

Show your clients that you truly care for them and not
just about the sales. Ask for feedback and proceed
with after sales service! Frequently follow up with your clients
after the purchase (not just following up with them only
when you want sales!).

»~ STORYTELLING SELLING TECHNIQUE SN

Storytelling is a powerful means of communication
and selling technique. Not many people like the usual
boring explanations and info. Sell your product or
deliver the info in a livelier method. Keep your client
captivated, you can tell them some actual stories
about other customers and how your products
actually solved their respective problems.

People love stories and case studies can be good stories too!
Your client may love it because you are providing real life
examples of how your product works. Remember to be
passionate when telling stories, it does wonders!
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COMMUNICATION

It is not what you say but how you say it. It is more
than just exchanging information. It is the interaction
between both parties and being able to clearly convey
a message that makes the other person feel heard,
understood and appreciated.

Communication dictates the success and failure in our
dealings with customers.

Successful communication gives your customers a “great experience” and

positively increases their comfort level towards you. It allows you to attract
and retain customers.
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SHOW THEM THAT
“YOU CARE!”

It is important for you to start off the conversation lightly and avoid talking about the products
right away. Start off your meet-ups with greetings and concern about their situation (health,
family, life, etc) and see if there is anything you can help or provide advice.

The way you carry yourself is important, first o

impressions have the ability to make or break a
deal. Give them a good impression. Be polite, kind
and humble. Give off a good vibe to your client.

Make sure to always smile and be friendly, make
them feel comfortable so they will not feel distant.
Have courtesy not to cut off a client when they are
talking halfway as it is rude. Lastly, it is important
to wear presentably & professionally to show your

professionalism (it’s a form of respect to your
client and yourself!).



o

BE A GOOD LISTENER

Some customers just love talking, it's either they
want someone to just hear them out or it's because
they might want a word of advice from you. So, hear
them out first. Even if it is trivial issues, we must
pay attention and listen to every detail.

Look your client in the eyes and keep your focus on
them, let them know that you are serious with them
and interested. Your body language speaks louder
than words, they should not feel uncared for.

Take note of every detail that might give off a hint to
their lifestyle and any possible health issues. Also,
while listening to your customers, do have a pen and
paper ready for taking notes, this is to ensure that
you are not missing anything out and it also shows
that you take the things they said seriously!

Being a good listener gives you tonnes of advantages.
Firstly, it shows people that you care and giving them
the attention they need, secondly that person might

just be giving away valuable tips and information that
might be of great help to you to understand them
even more!

Remember to give the client the right response at
the right time. Also, ensure that you acknowledge
the customers’ messages by using positive words.
Giving a simple nod and a smile at times does make
your client feel appreciated and you are still with
them!

Give them the confidence that you are around to
help them and that you are there to provide them
with the best possible advice and consultation.
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mo SPEAKING YOUR MIND IS THE MARK OF HONESTY?

Answer: Absolutely not!

Speaking your mind means:

= You only care about yourself (selfish)

« Too lazy to take into consideration
how another feels

» Refusing to bear responsibility

When having a conversation with
another, we should be paying
attention to the person:

* Empathize with the person

* Truly care for the person

* Be accepting of the person’s feelings

NOT BEING HONEST IS TAKING CARE
OF ANOTHER PERSON'’S FEELINGS?

Answer: Absolutely not!

Not being honest:
= Caring too much about face value,
trying too hard to be nice = hypocrisy
* Do not care for the person’s development
* Unwilling to take risks and bear
the conseguences

Being honest is an act of kindness
and love:

* Express your feelings moderately

« Not providing suggestions (no manipulation)
« Avoid refuting the other person’s explanation

me BEING HUMOROUS EQUATES TO BEING FRIVOLOUS?
Answer: Absolutely not! cE
People have difficulty entrusting Being humorous:
those who communicate in a « Creates the right atmosphere under
frivolous manner with important suitable enwronmen_ts and situations
. h h
tasks. They’re often: Understanding the right time to stop
* Unable to fully grasp the situation
« Lacks maturity
« Lack of trust 5 5
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1. Distributor shall not misrepresent the Company’s products and or

its Compensation Plan in any manner whatsoever at any time.,

2. Misrepresentation includes, but is not necessarily limited to the

following:

Q

Making a representation
of the Company’s
products which are not
specifically stated by
the Company in its
literature.

4

Stating that any person has made or may make
any specific income through the use of the
Compensation Plan and/or by the sale of the
company’s products whether by specific
example, geometric progression, or otherwise.
Unless in the same presentation, it is stated that
said hypothetical or potential earnings do not

.. constitute typical or average earning, as earnings

nay vary due to individual efforts, geographical

3tion, timing and many other factors.

lo

2

Revealing the
Compensation Plan to
any person without
clearly advising them
that no remuneration
is received solely for
enrolling or
sponsoring new
distributors.

é\lr@
T

o

Revealing the
Compensation Plan to
any person without
clearly advising them
that there is no
requirement to pay a
fee or purchase any
products other than
the joining fee to
become a distributor.

°%

Re-packaging,
re-labelling, selling or
attempting to sell the
Company’s products
under any other name,
packaging or label.
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IT’S OUR

BIRTHDAY MONTH
Cr o proworio I

1¢t May 2020 (12pm, MYT) — 31¢ May 2020 (11.59pm, MYT)

-’:a\

N Il%

wr
OFF FOR ALL PWP!

Applicable to All New Join and Upgrade before 60 days and after 60 days.

1 x distributor price product +
ELITE 1 x PWP 53.10% off

6 x distributor price products +
PREMIUM 6 x PWP 53.10% off

LP 16 x distributor price products +
(Legacy Partner) 16 x PWP 53.10% off

*Terms and Conditions Apply. *For Malaysia distributors only.
*In the event of MCO/peak/promotion periods, the shipment of your order may experience longer than usual.
*WP is not earned on PWP and FREE products. *For further information, please refer to our promotion details.
*While Stocks Last.




\ i gS’RETURNLEGACY@’
YEARS

ANNIVERSARY

X RS

P WALLET
CRAZY DEAL

% 15t May 2020 (12pm, MYT) - 31t May 2020 (11.59pm, MYT)

L

= W \ .

Q' I ¢
o3 1U%

Off for all PWP .

with 3 additional FREE products!

ROl e R A /MK &) 7 products for EM

- 4 y M

#

*Terms and Conditions Apply. *For Malaysia distributors only.
*In the event of MCO/peak/promotion periods, the shipment of your order may experience longer than usual.
*WP is not earned on PWP and FREE products. *For further information, please refer to our promotion details.
*While Stocks Last.
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PWP BIRTHDAY ‘%4 \
" PROMO R\

15T MAY 2020 (12AM, MYT) - 31T MAY 2020 (11.59PM, MYT)

| FF with purchase of RM400
and ahove.

Buy RM400 - RM799
to entitle 1 x PWP with 53.1% OFF.

Buy RMS800 and Above
to entitle 2 x PWP with 53.1% OFF.

-

— *Terms and Conditions Apply. *For Malaysia distributors only.
*In the event of MCO/peak/promotion periods, the shipment of your order may experience longer than usual. *WP is not eamed on PWP products.
*For further information, please refer to our promotion details. *While Stocks Last
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j’l BEAUTIFUL INSIDE OUT
' ANNIVERSARY PROMO

(Z

f

1x Le’Gain + 1 x Le’Gain 1 x Redoxy + 1 x Redoxy

Emom :

RM439.23mwn RM453.92 my . RM284.99w RM295.27 @y
45WP ISWP

1 x Potent + 1 x Potent 1 x Mediterranean Gold PLUS +
(53.1% OFF) ! 1x Mediterranean Gold PLUS ’ i

RM284.99wx RM295.27 mn
30WP

1 x Mandiva + 1 x Mandiva : 1x(W+)+1x(W+)
@iwom i

RM284.99mwy RM295.27 @y : RM265.89way RM280.58 @y
30WP 35SWP

1xH++1xH+ 1 x Moist + 1 x Moist 1 x Hydro + 1 x Hydro
. (53.1% OFF) d (53.1% OFF)

RM265.89mwx RM276.17 @ ; RM381.94mw RM396.63 & : RM370.19wx RM384.88 e
Iswp 45WP 45WP

with purchase of 2 same packages
(in a single receipt)

*Terms and Conditions Apply. *For Malaysia distributors only. *In the event of MCO/peak/promotion periods, the shipment of your order may
experience longer than usual. *WP is not earned on PWP and FREE products. *This prometion is valid in conjunction with Legacy Plan PWP.
*For further information, please refer to our promotion details. *While Stocks Last.
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Qualification :
o For rank Classic membership to Crown Ambassador

Personal Direct Sponsor Direct Sponsor Group Maintain
“Criteria and/or Personal Maintain In Legacy Plan (Accumulate) Nlck::
SRR

5,000WP 5,000WP

n 1oooowe -—- 2000w

10,000WP 10,000WP

n hoouowe -n- scoow

20,000WP 4,000WP

* Only one (1) criteria to be fuffilled.

o For rank Royal Ambassador to Royal Prime

e **Direct Sponsor Groups’ . " ;
Personal Maintain Mamtam e i equired | No. of
(Accumulate) Month
'

1,500WP 5,000WP

—m_—

* Only one (1) criteria to be fuffilfed.
** Direct Sponsor Groups' Maintain sales must be fulfilled in a calendar month of any 5 months during the
campaign period.
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201401004515 (1080589-X) (AJL932074)

K-3-3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR

. 03-6144 6399 B customer.service@returnlegacy.com & www.returnlegacy.com
Kl (Malaysia) www.facebook.com/returnlegacy26 © (Malaysia) www.t.me/returnlegacymy
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IT’S OUR

BIRTHDAY MONTH
‘D o

1% May 2020 (12am, MYT) - 31¢t May 2020 (11.59pm, MYT)

' P

(_\

J 3. 1%
PWPHTIl

NATRBEERARGORBMEOREEH

1 x =5 (BHEBNE) +
ELITE 1 x PWP 53. 193740

6 x I in (ZHEBIMg) +
PREMIUM g, pwp 53.1%3010

Ip 16 x ™=@ (ZHEEME) +
(Legacy Partner) 16 x PWP 53.1%#73i0

*HEEFM *RRDEFELZHT B TTHENS (MCO)/ ST/ (R HRAE,
BT R RKRARERLE T BIEB KNI E, il ST EIWP
*RAE SR, BSEREENETR. BEIETALE.




e RETURNLEGACY
YEARS
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P WALLET
"CRAZY DEAL

% Ist May 2020 (12am, MYT) — 31t May 2020 (11.59pm, MYT)
‘ ‘ 4
. b
Ll -

(‘\

o e I /0
P EEPWPHTIOLA M R & 34 il

613~ (5 D) O Ia=1G=)

¢

4

e

*HEAFM *RRDEFELEHT B TTENS (MCO)/ L /{2 HRAE,
BT R R R RERLEFEEBRIKIE, *FIl~ R EZWP
*RAEZFE, FSEREENETR. EHETAIL.
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PWP BIRTHDAY 2\
- PROMO A

15T MAY 2020 (12AM, MYT) - 31T MAY 2020 (11.59PM, MYT)

}ﬁm FLi4% RM400
Bl L

iH# RM400 - RM799
=4 1 x PWP 53.1% 74

H# RMS00 511

=74 2 x PWP 53.1% 3740

*BEAFEA *ARBRALEHES
*HFATEE R ¢ MCO)/ St/ HMIE, SHNTRRET RS ILFRIERKHN B,
Hirm (ERE MR TEEWP *RAE SR, ASTRHENESR. ERERAL,
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/' BEAUTIFUL INSIDE OUT |
ANNIVERSARY PROMO

1x Le’Gain + 1 x Le’Gain E 1 x Redoxy + 1 x Redoxy

i

RM439.23m=) RM453.92 1) ) RM?284.997=) RV295.27 (=)
45WP 3ISWP

1 x Potent + 1 x Potent : 1 x Mediterranean Gold PLUS +

: 1x Mediterranean Gold PLUS “i

RM284.99w=) RV295.27 (k) - RM?292.33@= RVI304.08 (k)
30WP 35WP

15™ MAY 2020 (12PM MYT) - 315T MAY 2020 (11.59PM MYT)

1 x Mandiva + 1 x Mandiva E 1x(W+)+1x(W+)

5

RM284.99w=) RM295.27 (ks : RM265.89= RM280.58 1)
30WP 35SWP

1xH++1xH+ 1 x Moist + 1 x Moist 1 x Hydro + 1 x Hydro

(Emim) | (Emm)

RM265.894) RM276.17 54) g RM381.94(s4) RM396.63 (x4) | RM370.194 RM384.88 s
ISWP 45WP 45WP

AL SE 24 MR K BC B
(£ — 3k g )

*EHAEM *RARBRELEHE
*HFTHEH S (MCO)/RILARHERE, ERITRARER S L TR ERACHIR &,
TG (EHENR TEEWP *RHNE SiHR, BSEREENETR. EIERML,
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P-WALLET CLASSIC
MEMBER




ANNIVERSARY

B A ® .

Qualification :
o For rank Classic membership to Crown Ambassador

Personal Direct Sponsor Direct Sponsor Group Maintain
S nd/or PeiscnaliMantan In Legacy Plan (Accumulate) _:'_ ket
icke
Sl

5,000WP 5,000WP

n 10000uP _ 20000P

10,000WP 10,000WP

II oo “ s oo

20,000WP 4,000WP

* Only one (1) criteria to be fulfilled.

o For rank Royal Ambassador to Royal Prime

**Direct Sponsor Groups' Reauired | N f'
-Criteria| Pérsonal Maintain Maintain (In a calendar month) equire: 0. 0
Criteria (Accumulate) Month | Ticket

1,500WP 5,000WP

1,500WP 5,000WP
n—__ﬂ

* Only one (1) criteria to be fuffilled.
** Direct Sponsar Groups' Maintain sales must be fulfilled in a calendar month of any 5 manths during the
campaign period.
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