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TRANSFORM YOUR MINDSET
BE BOLD ANnD HAVE FAITH

Stepping into the 21st century e-commerce
era, the business model of conventional
direct sales must keep up with the pace of

digitization to remain competitive with new
SMEs, micro-businesses and online shopping
platforms.

While progressing with times, we remain
steadfast to our core beginnings here at
Return Legacy, committed to returning the
direct selling industry to its origins. Instead
of being merely profit-oriented, we pursue
sustainable operations and advocate the
positive side of direct selling so that more
may benefit from it.

The direct selling industry is a business
established through human connections,
using word of mouth as a communication tool,
which means when you have an excellent
product experience, you will naturally share
the health and beauty benefits with those
around you. In addition to earning additional
income, it can help others live a better life.
This is the charm of direct selling and also
what makes it a timeless industry. It is not just
a marketing model and business behaviour,
but a cause to be shared and a lifestyle.

Upon hearing ‘direct sales’ the vast majority
will tend to avoid it, even if it is a promising
platform or has excellent products, people
dare not take the first step to try it out. Some
people have deeply-entrenched stereotypes
of the direct selling industry due to unethical
scheming and scams. Others have engaged
in direct selling in the past but never achieved
success or even ended in failure, hence are
afraid of returning to the business again.
Regardless if you fall in the former or latter,
don't miss an opportunity because of
prejudice or past failures.

CMO OF THAILAND
PAUL TAN
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Whether you are seeking a new breakthrough
in the direct selling industry, or are planning
to join the industry, you must first reset your
mindset and establish the right outlook. The
direct selling industry is based on trust and
communication between people, rather than
being profit-oriented. Don't focus on

short-term benefits. First of all, have a positive
attitude. Focus on sharing health and beauty
to people around you, change and improve
their lives, and empower people to voluntarily

spread positive word of mouth because they
have benefitted from quality products or even
improved their lives. In the years that have
gone by, Return Legacy has stood strong

in the face of fierce competition.

Not only do we have excellent management
team and products, more importantly we
focus on helping more people to enrich their
lives with value and enhance the quality of
life. This is the business concept we strive
to practice and also the mission that drives
us to go the distance.

If you want to start a direct selling business
or achieve results in the direct selling industry,
you must first get rid of old thoughts, have
faith in your company, believe in the products,
and finally trust in your own decisions and
choices, give it your absolute all with no
reservations and put one solid foot forward
every step of the way.




(2. =) Return Legacy CNY Open House 2020

Bring Love Home with a
Full Heart this Chinese New Year

Return Legacy's annual “Love, Home" event held successfully on 15th February. This
year's activities included lion dance performances as well as The Sanxing Fu, Lu and
Shou icons at the event spreading joy and blessings.
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Legacians from Return Legacy Indonesia
were also invited to attend in this event,
and to reunite all Legacians who've work
hard for the entire year during the
festivities, adding a joyous mood to the
overall atmosphere of event.

On event day, we prepared a variety of local

food stalls for families from different
regions and countries to enjoy. There are
also a variety of interesting mini-games
such as " Round and Round”, "Stack
Attack”, " Putting the Pieces Together”
and "Winds of Wealth” for members to
interact with each other in an atmosphere
buzzing with excitement and laughter.
Everyone received lovely and intricate

presents and prizes.



Putting the : Stack Round and - Winds of

Pieces 2 Attack Round Wealth
Together

The true meaning of Chinese New Year lies in reunion, bringing love home with a heart
that is full. The same goes to the "Love, Home" Chinese New Year event, allowing
everyone to be gathered together in celebrating the festivities.




Furthermore, Return Legacy welcomed all Legacian to its 60% completed Experience
Centre for the very first time. The Experience Centre focuses on experience creation as
its main ethos and integrates smart device systems in accessing new product and
company information.

In addition, the Centre also carries the complete range of skin and health care
products, allowing Legacians and distributors to sample and experience the products
in person. Therefore, Legacians can further explore and understand the various
product functions and technology of Return Legacy through the Experience Centre.
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Legacians from Return Legacy Indonesia and East Malaysia have visited our Nutraceutical
Factory during their trip to Return Legacy HQ and Kuala Lumpur. The purpose of this factory is
to promote a greater understanding of the organisation’s operations to Legacians via these
tours, as well as to instill a sense of pride and confidence in being under a company that has its
own nutritional production factory.

To say that Legacians were excited for the tour would be a complete understatement, as those
who participated in the scheduled tours listened attentively to the careful explanations of their
‘guide’ of the day, the CEO of Brand8, Mr. Alan Saw about the day-to-day operations and
functions of the factory. Questions were posed about unfamiliar processes, and the Legacians
who attended learned from the masters who're working behind the scenes to ensure the
continued success of Return Legacy’s products.
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My story starts from humble

beginnings. | come from Sibu, a small town
located in Sarawak, East Malaysia. | grew
up in an ordinary family. After graduating
from Form 5, | followed my husband and
we settled down in Sabah, looking to
spread our wings there.

In Sabah, | worked in cosmetology, and was
an employee working for others for quite
some time. Soon after, | founded my own
beauty salon, and had my first ever encounter
with the direct sales business, but that did
f not last very long. We decided to move back
to Sibu after | became pregnant. After moving
home, aside from caring for my children,
my life was pretty mundane. In a bid to
switch up my lifestyle, | decided to establish
my own clothing boutique; but reality was a
cruel mistress, and the business did not take
off despite our expectations. | tried different
ways to salvage the business, including
becoming a Taobao purchasing agent to
help with the store’s expenses. Some days
| couldn’t even bring a salary home, as my
profits were funnelled back to my staff
and store.

However, | soon met my upline, Siew Lin,
as a mutual acquaintance through our
business dealings. One day, she came into
my store with a bottle of 2° Redoxy
Essence along with Siew Yieng, shared the
business opportunities with me, and the rest
was history. But my previous experience
with direct sales was a negative one - it
was a hever-rending cycle where | had to
constantly pump in money to replenish
my inventory before | could reap a profit.

ROYAL AMBASSADOR
KELLY WONG
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To be frank, I'm a fairly lazy an
Io'w-main_tenah_i:é person Wir_!é“
comes to skincare. But aﬁ:‘e"'i_""us,,_ ;
2° Redoxy, | realized that n’i‘y_ ski :
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I quickly spread the word around - _
to my friends and customers - Bzl
about how great 2° Redoxy '

was. Inadvertently,
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SPIRITS AND
CONTRIBUTIONS

| had recruited a group of distributors
from my own social circle, and thus
decided to take the plunge and
become a Return Legacy distributor
myself. Within just a month, | was
taking home a 5-digit salary.

| am extremely grateful to the
thoughtfully -organized courses
and seminars provided by Return
Legacy. | have cultivated a different
mindset and values through these
courses, which have had a
tremendous influence in all aspects
of my life. Even my family members
are experiencing these positive
changes, and it made me understand
the importance of good family
figures when it comes to nurturing
and raising children.

| am especially thankful to our
principal, Mr. Alvin Hong. In the
past, work was solely for making
money - | had no real motivation,
purpose, goals or means of earning
money. But thanks to our principal,
| have finally found my goals and
purpose in life. | am also forever
grateful to my upline, Siew Lin, for
her endless support and guidance.
Finally, | would like to thank Xiao
Fen and Siew Yieng for their
endless efforts and contributions
to the team. They are our East
Malaysia units’ beacons of pride
and excellence!



WE CAN ACHIEVE ANY DREAMS THA

WE SET OUR MINDS TC

| can’t believe that it has been five years since | joined

Return Legacy. In the past, | thought that achieving the
role of Royal Ambassador would be a goal that was too
far-fetched. But today, | have achieved that goal and
beyond. | would also like to say thank you to the team
for their efforts.

Without them, there would not be the person | am today.
From a person who lacked a higher education degree,

a person who did not know much, to a prestigious Royal
Ambassador - it’s all thanks to Return Legacy and
the opportunities that they have provided.

With this platform, regardless of how

average you think you are, | believe that
with hard work and perseverance, we
can achieve any dreams that we set
our minds to.

ROYAL AMBASSADOR
KELLY WONG




Heart Yourself a Little More

HEART YOURSELF A LITTLE MORE
'M RIGHT, YOU ARE CERTAINLY WRONG?

Whenever conversations and exchanges take place,
there is bound to have some left with red faced.
Everyone has their own opinions and refuses to
budge or give in. Do you wish to correct this habit
but have no idea how or where to start?

“Heart Yourself Better: ’m right but
you’re not wrong?” was held at Return
Legacy Headqguarters on February
20th, attracting participants from
various b_ack_groun_ds to learn about ;’%E&%Eﬁi
communication skills and how to : 3
minimize friction and disagreements. (piﬂﬂfb\ﬁﬁ@%ﬁ)
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PRODUCT
TRAINING

Return Legacy’s first ever Bahasa Malaysia
product workshop received great response
and was followed by a second successive
workshop in Sabah on February 29th.

The event welcomed Professor Dr. Azizan
fromn National University of Malaysia

along with Return Legacy nutritionists

to conduct the workshop, so that locals and
Malay compatriots can better understand the
advantages of Return Legacy's products and
| Jjain deeper insights into Legacy Science.

Professor
Dr. Azizan

Professor Dr. Azlzan's speech boosted

confldence levels of attendees towards the

Return Legacy brand, empowering and

optimising the efforts of Legaclans In

managling thelr Return Legacy careers. e



THE AVENUE TO
ENDURING BEAUTY

Your body starts to experience changes when

you are about 14 years old, and signs of
menopause will start to emerge by age 55.

In other words, you would have experienced a
total of 504 months of monthly bodily changes
and post-menopause between 14 - 55 years old,
and you might need to adjust yourself to a variety
of physical conditions as well. On top of that, the
various stages of pre, during, and post pregnancy
also requires your body to adapt itself to
ensure the baby grows healthily.

For women, maintaining hormonal balance is
pivotal to stay healthy and active during
these life stages. Estrogen is the primary
female hormone which mainly focuses on
the development and regulation of the female
reproductive system and various facets in a
female’s lifecycle. The effects of female hormonal
imbalances are far-reaching and is often identified
as the cause of various physical, emotional, and
cognitive changes experienced by women.

ESTROGEN LEVEL VS
INTERNAL WELLBEING

Starting from internal wellbeing, estrogen level
affects one’s menstrual health including periods
lasting longer, shorter, heavier, or lighter than
normal. Changes in estrogen may lead to
menopause symptoms such as hot flashes,
night sweats, insomnia, and other

sleeping disorders.

A Healthy Estrogen Level:

- Responsible for the development of female
secondary sexual characteristic

- Regulate menstrual cycle and maintain healthy
growth of inner lining of uterus for pregnancy

- Regulate flow of cervical mucous for protection,
keeping the vaginal lubricated



ESTROGEN LEVEL VS PHYSICAL APPEARANCE

Physical appearances are also affected by estrogen. Inexplicable weight gain around abdominal,
hips, and thigh area? Nails and hair get brittle and dry? These symptoms are potentially effects of
imbalanced estrogen.

A BALANCED ESTROGEN LEVEL IS EFFECTIVE IN:

Reducing wrinkling and

dry skin, while improves skin
thickness, condition and
collagen levels that helps
prevent signs of aging

Decrease the likelihood
of acnes in female by

supressing the activity of skin
glands that produce sebum

Did we mention that estrogen also affects how you feel when most of it is governed by none other than
the brain? Not only does it help maintain body temperature, it also regulates the part of the brain linked to
sexual development while enhancing the effects of feel-good chemical produced by the brain. Thus,
whenever you feel easily irritated, experiencing mood swings, depression, anxiety, fatigue, find it difficult
to concentrate or poor memory - you guessed it right, this hormone we’ve been discussing about
likely has a role in it too.

REOXIlife PRO \W

\

THE QUINTESSENTIAL
FOR HOLISTIC BEAUTY

Live care-free from physical and emotional changes caused
by hormonal imbalance! REOXlife PRO W+ now comes
in powder form with a delicious lemon taste, taking good
care of you in an easy and delicious way. Crafted with
Micro-Mineralised Nutrient Technology (MMNT) and blends
of carefully selected ingredients, REOXlife PRO W+
delivers maximum benefits for women’s inner-health and
outer-wellbeing. The combined benefits of extracts from
Fennel Seed, Wild Yam, Dandelion, Blessed Thistle, Fenugreek
and Pueraria Mirifica are to strengthen hair, nails and skin,
boost immune system and metabolism, and set you free from
aging-related and monthly discomfort emotionally and
physically caused by changes in hormone level. This unique

combination supports healthy lactation and improves chances of pregnancy as well. Powered by new
added Ceratonia Siliqua extract, this ingredient is a star as it contains anti-inflammatory properties, which
effectively reduce blemishes and excessive sebum on skin. By regulating blood sugar level and lipid profile,
it also ensures you with optimum health conditions. REOXlife PRO W+, a trusted companion to fit into
women with active lifestyle.




REOXlife PRO \W
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PRODUCT INTRODUCTION
AND OVERALL FUNCTIONS

Specifically designed with women’s health concerns in mind, REOXlife PRO W+ checks all the right boxes
with its combination of natural ingredients and Micro-Mineralised Nutrient Technology (MMNT) - a
technology from Japan. Rich in phytoestrogen, this naturally-derived product promotes hormonal

support in achieving an ideal figure, beautiful complexion, inner health, and relieves various female
discomforts potentially experienced by women in various stages of their lives. MMNT amps up the
body’s absorption rate of nutrients from the supplements. REOXlife PRO W+ enables all women to
stay active and energetic, living life to the fullest regardless their age.

KEY BENEFITS:

- Suppeort various bodily systems: - Healthy lactation
1. Integumentary system such as:

Hair, skin and nails ) o
2. Immunity - Contain anti-inflammatory

% Mataholism properties which effectively
reduce blemishes such as acne,
white or blackheads

- Improve chances of pregnancy

- Promote healthy monthly cycle and

relief from related discomforts

- Reduce excessive sebum production
- Help to alleviate aging-related mood o

Ki
disturbances, promote relaxation and SRS
restful sleep at night - Regulate blood sugar level
- Maintain an ideal physique and a healthy - Improve lipid profile
appearance with smooth and firm skin - Prevent hair loss

complexion

- Consume 2 sachets daily, morning and night, from the first
CONSUMPTION day of menstruation and continue for 10 consecutive days.

M ET H o D . - For those who are experiencing menopause, consume one
' sachet per day.

*For other conditions, please seek consultation from our
nutritionist or healthcare professionals.
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Distributor Price:
RM181 (WM) » RM191 (EM)
35 WP

Retail Price:
RM226 (WM) » RM238 (EM)

Met Weight / Berat Bersih:
20sachets x 2g




NATURAL PLANT DERIVED

INGREDIENTS:

Blessed Thistle

- Do not use if you are pregnant or nursing.
Consult a healthcare professional before consumption.

- Keep out of reach of children.




_ Women, how much do you know about your health? _
WOMEN,

HOW MUCH DO YOU KNOW ABOUT

YOUR HEALTH?

Are you due for a pap smear?

- All women age 29 and above who are sexually active should have
a pap smear every 3 years.

- Women age 30-65 are recommended to do pap smear combined
with HPV test every 5 years.

Are excessive leukorrhea and leukorrhea with

strong foul odor signs of uterus disease?

Many factors cause excessive leukorrhea, including hormonal change or pregnancy. It is
considered normal when discharge is thin, white and relatively odorless. If Leukorrhea with
strong foul odor is usually caused by infection due to poor personal hygiene. It is recommended
to consult a professional doctor anytime if you have concerns relating to abnormal leukorrhea.

Is breastfeeding beneficial for moms?

- Increase postpartum weight loss

- Release a hormone oxytocin, which helps the uterus returning to its regular size and
may reduce postpartum bleeding

- Lower the risk of breast and ovarian cancer and osteoporosis

What increase the risk of infertility in women?

- Aging - Smoking - Excessive alcohol intake
- Polycystic Ovary Syndrome - Overweight or - Sexually transmitted

(PCOS) significantly underweight infection

- Mental Stress
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Embark on a journey towards healthier skin with 2° skincare series and antioxidant- rlch MONTHS
immunity booster. Dedicated to women everywhere, this skincare solution helps boost .SUPPLIES |
youthful vitality from the inside out with nutritional support and improves health.

o i ’ ?

6 Boxes 5 Bottles 5 Bottles 2 Bottles 2 Bottles

.
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Embark on a journey towards healthier skin with 2° skincare series and antioxidant-rich NTHS
immunity booster. Dedicated to women everywhere, this skincare solution helps boost SUPPLIES
youthful vitality from the inside out with nutritional support and improves health.

4 Boxes 4 Boxes 3 Bottles 3 Bottles 2 Bottles 2 Bottles /
Designed to improve men’s overall wellbeing, health, and skin, this special ;;afa'ﬂ5
formulation is rich in antioxidants that boosts immune systems for a youthful, SUPPLIES

more vibrant looking skin.

o §

4 Boxes 4 Boxes 4 Boxes 4 Boxes 4 Bottles /




WELLNESS AND VITALITY

8 Boxes

6 Boxes

For a leaner physique and maintaining health and vitality, this is a solution for
boosting antioxidants and immunity that is suitable for all - from the everyday office
worker, to the stay-at-home mum, and also for gym and health enthusiasts.

6 Boxes

>

NTHS
SUPPLIES

i
.
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F o PRODUCT INTRODUCTION

2° Redoxy Essence

Consist of Acetyl Hexapeptide-8
and other active ingredients, helps &
to reduce the appearance of
wrinkles and improve skin elasticity
to its former youthful vitality.

|‘ 5

2° Le’Gain

All-in-one benefits de-aging
skincare for most demanding skin
types. In just 2 weeks, your face
will begin to feel firmer, smoother
and positively glowing.

2° Activator Hydro

A lightweight, non-greasy
hydrating gel cream designed
to flood skin with moisture and
instantly quenches dehydrated
skin.

REOXIife Mediterranean Gold PLUS

Polyphenol-rich formulation -
LePheno™, together with 22 ol
types of fruits and vegetables ' 7'
extracts is vital for your health o .
and wellness.

REOXIife PRO W+

A supplement combining a variety
of natural plant extracts that helps
to promote hormonal balance and
benefit women'’s inner health and
outer well being.

2° Activator Moist

Non-greasy cream recharges
your skin, improves skin resilience
against environmental aggressors
and leaves your skin glowing with
locked-in moisture.

REOXIlife Potent

A powerful antioxidant to defend
free radicals, enhance body's immune
system and helps to protect skin
from environmental aging damage
caused by free radical.

REOXIife PRO Mandiva

Contains a variety of natural plant
ingredients which helps to improve
related diseases caused by androgen
imbalance and balance up the level
of male’s hormones in the body.

NUREOX Promix

Combining pea protein, soybean
powder, isolated soy protein
which helps muscle and strength
building while preventing muscle
loss during the dieting process.




Your service approach defines your
business structure. Service quality can
affect repeat purchases by customers.
If @ customer repeats their purchase,
that's an authentic intention to buy.

WHAT ARE THE 3 GOLD
RULES OF SERVICE?

* Thank your customer.
= Confirm that they’ve begun
consumption.

It can be over a phone call, Service is not about
Take the initiative to app chat or other means of selling hence avoid making
connect and thank your e communication. Whichever e another sales attempt but
customer within 48-hours. customers are most genuinely show that you care
comfortable with. about them.

* Face-to-face meetings are a lot

more meaningful as it leaves a

strong impression with your customer
hence create opportunities to set one up.

It can be over a phone call, Service is not about
Take the initiative to app chat or other means of selling hence avoid making
connect and thank your e communication. Whichever another sales attempt but
customer within 48-hours. customers are most genuinely show that you care
comfortable with. about them.

* Once a stranger, twice an acquaintance,
thrice an opportunity rises

Once he / she has taken a Extend an invitation to take Mae good use of the
liking to the product over a part in company activities, feel company's new product
period of time, try sharing the the energy and dynamics thus launches, promotions and travel
marketing plan. increasing the chances of a rewards as topics to share
successful recruitment. opportunities with customers.




*Applicable to Distributor
& Retail Customer

Product purchased cannot be returned in order to refund cash.

If for any reasons distributors/retail customers are not completely
satisfied with the products [compliance with Rule d], distributors may
return them within 30 days of purchase for an exchange.

Product may only be returned to exchange for different product with
similar or higher value. If the product replaced is of higher value, the
distributor must pay the difference in cash. The differences of WP for the
replaced product will not be adjusted to the said distributor account.

The products returned for an exchange must be in good condition,
usable, resellable, unopened, sealed, unaltered and have not expired (at
least 12 months shelf life).

The distributor must fill in the Product Return/Exchange Form and
attach with the relevant tax invoices. The product return/exchange is
subjected to the approval of the Company. The Company reserves the
right to reject the return/exchange if the return/exchange does not
adhere to the exchange policy and not satisfied with the documents
submitted.

This return/exchange policy is not applicable to the non-WP
items/products, such as Marketing Material & Sales Kits Material.

The product return/exchange policy is bound by the latest guidelines set
out by Return Legacy Sdn. Bhd.
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LEGACY PLAN

~ Aloe Vera Extract
v Soothing, moisturising and calming

~VitaminE
v Moisturising and skin protection

' 70% v/v Alcohol Denat

\ Kill germs and bacteria

*Terms & Conditions apply. *For Malaysia distributors only.
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LEGACY PLAN

01t March 2020 @ 12noon (MYT) — 31t March 2020 @ 11.59pm (MYT)

BUY 3 GET 4 FREE...

RM520(WM) RM530(EM) 70WP

BUY 6 GET 12 FREE...,

RM1040(WM) RM1060(EM) 140WP

*Terms & Conditions apply. *For further information, please refer to our promotion details.

*For Malaysia distributors only. *While Stocks Last. .
27
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BE CLEAN, BE HEALTHY, BE BEAUTIFUL

7
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BE CLEAN, BE HEALTHY, BE BEAUTIFUL

de’ciEAnsE

BE CLEAN, BE HEALTHY, BE B;\UTIFUL
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AN
9 NATURAL PLANT-BASED |
WITHKIWI FRUIT & PREBIO
N4 EXCELLENT SOURCE OF FIBER

2 GLUTEN FREE
N9 NO SUGAR ADDED

LEGACY PL ;%

01t March 2020 @ 12noon (MYT) — 31t March 2020 @ 11.59pm (MYT)

BUY 6

GET 2 FREE

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia distributors only. *While Stocks Last.
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TRAVEL INCENTIVE TRIP 2020

VENICE

Quaﬁﬁcafion g
o For rank Classic membership to Crown Ambassador

Personal Direct Sponsor Direct Sponsor Group Maintain

*Criteria and/or Personal Maintain In Legacy Plan (Accumulate)
(Accumulate)

Min. Required Group WP per Group

5,000WP 5,000WP

— 1oooonr _ 2000uP

10,000WP

EZE] osoue “ s oo

20,000WP 4,000WP

* Only one (1) criteria to be fulfilled.

o For rank Royal Ambassador to Royal Prime

**Direct Sponsor Groups'

Personal Maintain Maintain (In a calendar manth})
(Accumulate)




Schedule

F MONTHLY
SCHEDULE

a MEETINGS TO BE HELD AT RETURN LEGACY HQ

08/03/2020 NEO eo) Contact PIC:

12pm - 4pm Ms. Julia Pang & Ms. Yeen Mee R s S o

603-61446399

19/03/2020 RLEPEo Contact PIC:

8pm - 10pm : ;
P P Mr. Ong Jia Wei RL Customer Service

603-61446399

26/03/2020 2° Le'Gain D=2 @o Contact PIC:

8pm - 10pm :
P P Ms. Shu Xian RL Customer Service

603-61446399



D BE HELD AT HOTEL

03/03/2020 RLEP @0 Return Legacy Contact PIC:
7.30pm - Centre, Penang

Mr. Ong Jia Wei Ms. CK Loh
fonm 6010-8652277

06/03/2020 MH Hotel, Ipoh Contact PIC:

8pm - 10pm

RLEP o

Mr. Dicky Liew Mr. Hinz Lam
6016-4120509

07/03/2020 NEO @o Imperial Palace Contact PIC:

7.30pm - Hotel, Miri
Ms. Xiao Fen & Ms. Lulu Chan
s Ms. Lulu Chan 6012-8787776

~ 08/03/2020 NEO (=0 Citadines Uplands, ~ Contact PIC:
2pm - 5pm Kuching _
Ms. Xiao Fen & Ms. Xiao Fen
Ms. Dinnie Lai 6016-8959656

®

09/03/2020 A HF I @0 g:;;!in View Hotel,  Contact PIC:

G g elea i

Mr. Dicky Liew & Ms. May Tam
Mr. Ong Jia Wei 60'[7-63'::99432

10/03/2020 A4 1NAL @o) Meritz Hotel, Miri Contact PIC:

7.30pm - Mr. Ong Jia Wei & Ms. Lulu Chan
9.30pm Mr. Joyous Tan 6012-8787776

11/03/2020 A NN BO) Return Legacy Contact PIC:

! Centre, Sibu
7.30pm Mr. Dicky Liew & -

9.30pm Mr. Ong Jia Wei Ms. Xiao Fen

6016-8959656

e

12/03/2020 A EINAY @0 NU Hotel, Bintulu Contact PIC:
7.30pm -

Mr. Dicky Liew & Ms. Abby Loh
9:30pm Mr. Ong Jia Wei 6013-8411939

b

13/03/2020 AN BO) Avangio Hotel, Contact PIC:
7.30pm - . - Kota Kinabalu
m“ ?”9 Jia Wei & Ms. Richelle Chan
Eoloyert 6016-8568633

 14/03/2020  REINA @ Citadines Uplands,
7.30pm - Kuching

Mr. Dicky Liew & Ms. Henna Law
9.30pm Mr. Joyous Tan 6016-9415534

Contact PIC:



3pm - 6pm

B

21/03/2020
2pm - 5pm

23/03/2020
8pm - 10pm

o

8pm - 10pm

h

- 26/03/2020

28/03/2020
2pm - 5pm

i:RMI@Iperfpa
ii.RM15O

24/03/2020

RLEP @&w

Return Legacy
Centre, Penang
Ms. Apple Low &
Ms. Susie Goh

Return Legacy
Centre, Sibu

NEO o)

Ms. Lai Siew Lin & Ms. Nana
Ting & Ms. Lee Lee Ting

ParkCity Everly
Hotel, Bintulu

N=ON:')

Ms. Xiao Fen & Ms. AY Kong &
Ms. Abby Loh

1

Thistle Johor Bahru,
Johor Bahru

BN @0

Mr. Dicky Liew &
Mr. Ong Jia Wei

Return Legacy
Centre, Kluang
Mr. Dicky Liew &
Mr. Ong Jia Wei

Return Legacy
Centre, Alor Setar

HEWR €0

Mr. Dicky Liew &
Mr. Ong Jia Wei

Kulim Golf &
Country Resort ,

Mr. Ong Jia Wei Kulim

Rahsia Awet Muda Citadines Uplands,
(BO) Kuching

Prof. Dr. Azizan & Ms. Shu Xian

Contact PIC:

Ms. CK Loh
6010-8652277

Contact PIC:

Ms. Lai Siew Lin
6013-8220009

Contact PIC:

Ms. Abby Loh
6013-8411939

Contact PIC:

Ms. Sheau Pei
6010-2335489

Contact PIC:

Ms. SK Kuan
6011-20293390

Contact PIC:

Ms. Elise Lim
6012-4317881

Contact PIC:

Ms. Apple Low
6012-4526773

Contact PIC:

Ms. Xiao Fen
6016-8959656




Schedule

Scan the QR code below
for more information about
Return Legacy’s latest event.
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NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR

. 03-6144 6399 B customer.service@returnlegacy.com & www.returnlegacy.com
Kl (Malaysia) www.facebook.com/returnlegacy26 © (Malaysia) www.t.me/returnlegacymy
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01t March 2020 @ 12noon (MYT) — 31t March 2020 @ 11.59pm (MYT)
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>"CLEANSE

BE CLEAN, BE HEALTHY, BE BEAUTIFUL

NUREDX

de’cLEANSE

BE CLEAN, BE HEALTHY, BE BE AUTIFUL

de’cLEANSE

BE CLEAN, BE HEALTHY, BE BgALl TTFUL
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2 EXCELLENT SOURCE OF FipER
N2 GLUTEN FREE
¥ NO SUGAR ADDED

LEGACY PLAN

01t March 2020 @ 12noon (MYT) — 31t March 2020 @ 11.59pm (MYT)
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TRAVEL INCENTIVE TRIP 2020

VENICE

Quaﬁﬁcafion g
o For rank Classic membership to Crown Ambassador

Personal Direct Sponsor Direct Sponsor Group Maintain

*Criteria and/or Personal Maintain In Legacy Plan (Accumulate)
(Accumulate)

Min. Required Group WP per Group

5,000WP 5,000WP

— 1oooonr _ 2000uP

10,000WP

EZE] osoue “ s oo

20,000WP 4,000WP

* Only one (1) criteria to be fulfilled.

o For rank Royal Ambassador to Royal Prime

**Direct Sponsor Groups'

Personal Maintain Maintain (In a calendar manth})
(Accumulate)




08/03/2020
12pm - 4pm

19/03/2020
8pm -10pm

26/03/2020
8pm -10pm

NEO @o
Ms. Julia Pang & Ms. Yeen Mee

RLEP®o
Mr. Ong Jia Wel

2° Le’Gain D E%5 @®o
Ms. Shu Xian

GAHEA:

RL Customer Service
603-61446399

@AEA

RL Customer Service
603-61446399

mEA:

RL Customer Service
603-61446399



S

03/03/2020 RLEP @0 Return Legacy mEA:
7.30pm - Centre, Penang

Mr. Ong Jia Wei Ms. CK Loh
el 6010-8652277

RLEP ®o MH Hotel, Ipoh kA

Mr. Dicky Liew Mr. Hinz Lam
6016-4120509

06/03/2020
8pm - 10pm

07/03/2020 NEO @o Imperial Palace faEA:
7.30pm - Hotel, Miri
Ms. Xiao Fen & Ms. Lulu Chan
Ms. Lulu Chan 6012-8787776

5

08/03/2020
2pm - 5pm

NEO o Citadines Uplands,  fag&A:
Kuching

Ms. Xiao Fen & Ms. Xiao Fen
Ms. Dinnie Lai 6016-8959656

09/03/2020 %htt J_{E\ ﬁz (BO) Garden View Hotel, GmEA
8pm -10pm iy Liew & sabat

Mr. Ong Jia Wei Ms. May Tam

6017-6599432

10/03/2020 B4 NAL @0 Meritz Hotel, Miri FEIN

7.30pm - Mr ) .
. Ong Jia Wei &
930pm  t sojols T s e

11/03/2020  HEIN @0 Return Legacy aEA:
7.30pm - Mr. Dicky Liew & Centre, Sibu

9.30pm Mr. Ong Jia Wei Ms. Xiao Fen

6016-8959656

NU Hotel, Bintulu faBEA:

BEDH @0

12/03/2020
7.30pm -
9.30pm Mr. Dicky Liew & Ms. Abby Loh

Mr. Ong Jia Wei 6013-8411939

13/03/2020 AN o Avangio Hotel, BEA:
7.30pm - : : Kota Kinabalu
m: ?ng LJ::_:.BT\;?I & Ms. Richelle Chan
Bals 6016-8568633

14/03/2020 2 NAL @0 Citadines Uplands,  fa&A:

7.30pm - Kuching e .
Mr. Dicky Liew & s. Henna Law

Ha0pm Mr. Joyous Tan 6016-9415534




15/03/2020
3pm - 6pm

21/03/2020
2pm - 5pm

o R
21/03/2020
7.30pm -
10pm

23/03/2020
8pm - 10pm

24/03/2020
8pm - 10pm

26/03/2020
8pm - 10pm

27/03/2020
2pm - 5pm

28/03/2020

NEO o)

NEO @®o)

BIE @0

N EO (BO) Return Legacy
Centre, Penang
Ms. Apple Low &

Ms. Susie Goh

Return Legacy
Centre, Sibu
Ms. Lai Siew Lin & Ms. Nana

Ting & Ms. Lee Lee Ting

ParkCity Everly
Hotel, Bintulu

Ms. Xiao Fen & Ms. AY Kong &
Ms. Abby Loh

BEV @0 Thistle Johor Bahru,
Johor Bahru

Mr. Dicky Liew &

Mr. Ong Jia Wei

Return Legacy
Centre, Kluang
Mr. Dicky Liew &
Mr. Ong Jia Wei

BEW @0 Return Legacy
Centre, Alor Setar
Mr. Dicky Liew &

Mr. Ong Jia Wei

Kulim Golf &
Country Resort ,
Kulim

RLEP @w)
Mr. Ong Jia Wei

Rahsia Awet Muda
(BO)

Citadines Uplands,
Kuching

Prof. Dr. Azizan & Ms. Shu Xian

mEA

Ms. CK Loh
6010-8652277

faBEA:

Ms. Lai Siew Lin
6013-8220009

GmEA

Ms. Abby Loh
6013-8411939

B

Ms. Sheau Pei
6010-2335489

GmEA

Ms. SK Kuan
601M-20293390

faBEA:

Ms. Elise Lim
6012-4317881

GmEA

Ms. Apple Low
6012-4526773

B

Ms. Xiao Fen
6016-8959656




ZNEPET

UCIIESEZ
GERERENEINFIS,
5L QR
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K-3-3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR

. 03-6144 6399 B customer.service@returnlegacy.com & www.returnlegacy.com
Kl (Malaysia) www.facebook.com/returnlegacy26 © (Malaysia) www.t.me/returnlegacymy



