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| recently came across news of Greta Thunberg,
a 16-year-old Swedish student and climate activist
who was recently at the US Congress to testify
on 'Voices Leading the Next Generation on the
Global Climate Crisis' and will soon be at the
United Nations Climate Action Summit. | strongly
resonate with what this young, Scandinavian
girl is doing and believe in the ideology she
represents. The question is, how do we emulate
it? Sustainable growth is the answer.

But what does that really mean? Is it “green
growth”? Is it based on the corporate social

responsibility (CSR) framework, which suggests

- that an entity has an obligation to act for the
benefit of society at large? How about the 17
u Sustainable Development Goals set by the United

Nations? As | see it, it has two main meanings

THE SIGN IFICANCE OF in the business world - a traditional and a

contemporary one. Traditionally it has always
G I VI N G BAC K meant the realistically achievable growth that
a company could maintain without running
into problems. But today it is the mantra of
environmentalists, meaning economic growth
that can continue over the long term without

“ We live in a world where creating intolerable pollution or using up
non-renewable resources.

there is barely any time -

or breathing space, given the
haze situation in September -
to pause and evaluate every
action or inaction we’ve
taken as individuals. 3§
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At Return Legacy, we look at it
from 3 angles - economic,
environmental, and social.

Firstly from the economic angle,
our business operates on the MLM
Business Model where business
and profits are generated from
distributors - this creates a

win-win situation in that everyone
involved gets to enjoy a cut of the
economic pie while also creating
income opportunities that are
far-reaching and easily accessible.

Secondly the environmental angle,
where we are playing our part
with initiatives such as using
biodegradable plastic and
moving towards adopting more
eco-friendly packaging solutions
in the near future.

The third one, which I'm deeply
passionate and highly involved
in is the social angle. | believe
that in order to get to where
we are and want the world to
be, we need to start by giving
back to society.

Q-
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Corporate social responsibility
(CSR) alone is not enough in
today’s world, it also needs to
be about creating corporate
shared values (CSV).

This brings us to Legacy Care
Association Malaysia (LCAM) -
an association | founded where
its vision is to build a strong
network of volunteers to benefit
society and is on a mission to
create and provide financial
support to the unfortunate and
care for the environment.

| truly believe that through the
values of commitment,
responsibility, and contribution,
LCAM will empower many in
society to live their best lives no
matter what and at the same time,
taking care of the environment
we live in. The 3 main focus areas
are education, environment, and
charity. | believe that a full and
complete education is just as
vital as life itself, which is why
we provides scholarships to
underprivileged students.

£9
o

As for the environment, LCAM will
supports green-friendly events
such as tree planting to organizing
recycling events, no event is too
big or too small when it comes to
ensuring that mother nature is
taken care of. It’s about taking care
of it to ensure the next generation
can continue to prosper in a
greener world. As for charity, we
host fund-raising events to provide
orphanages or homes for the less
privileged with items or monetary
assistance. This ensures they are
constantly supplied with food,
money, drinks and any other
household provisions.

Lastly, sustainable growth to me
is also about the welfare of
human-beings as individuals.
Hence, we are planning and
striving towards LCAM to
achieving its very own orphanage
home objective. Because a lasting
legacy is not merely carbon
footprints and tall buildings, but
also what the future generation
remembers you by.
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Return Legacy bags 2 prestigious awards
at The BrandLaureate, affirming the brand
and organization's prowess.

BRANDLAUREATE
7 N

Founded in 2005, The World Brands Foundation (TWBF)
is the world's only branding foundation and a non-profit
organization dedicated to developing brands in a myriad of
business backdrops. Led by its Patron, H.E. Tun Dato' Sri Haji
Abdullah Ahmad Badawi, the fifth Prime Minister of Malaysia,
together with a Board of Governors who are experienced
captains of industries and established brand icons. Starting
off on a modest note with the publication of branding articles
in local media, TWBF has grown to become the authority in
brands and branding and established its global footprints.
Taking an active role in identifying and nurturing outstanding
brands on an international platform, TWBF continuously
champions its mission to educate and communicate the
“value of branding” with the concept that brand culture,
combines with good practices will give brands the edge in
this competitive environment.
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Conceptualized in 2006, The BrandLaureate

Awards has become the most prestigious and
coveted branding awards in the world. As the
definition of “laureate” is one that is worthy of
the greatest honor or distinction, being awarded
The BrandLaureate Award is a defining moment
as it is a testimony of the brand's success,
acknowledgement of the brand's value, strength,
character and the endorsement of being the best.
TWBF continues its global journey as it brings this
prestigious Award to the world, providing brands
with a platform to stamp their mark internationally.
Today it has over 500 personalities across 1,500
brands in 80 countries.

J A



Of the 25 Business Brand Awards and 8 Brand
Leadership Awards up for grabs, we at Return
Legacy are home to 2 of these prestigious
awards, namely The BrandLaureate Prominent
Business BestBrands Awards 2019 in Beauty &
Wellness Solutions and The BrandLaureate
Prominent Business BestBrands Awards 2019 -
Prominent Brand Leadership Award, Ms. Sam
Kho. These awards are by nomination only and
winners are strictly evaluated and carefully
selected by the Brand Committee based on 5
key criterions; namely brand strategy, brand
culture, brand innovation, brand performance,
and brand communication.
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‘ ‘ ] would like to thank you from the bottom of my heart for the honor of being
selected to be the female recipient of the prestigious BrandLaureate Prominent Brand
Leadership Awards 2019 and BrandLaureate Prominent Best Brand Award 2019 for

Return Legacy. My deepest appreciation goes to those nominating, shortlisting and
selecting me and I shall forever remain grateful for this recognition. Allow me to state
categorically that this honor and accolade belongs to The Legacian team, it'’s a team
effort. This award is an affirmative achievement and fulfilment. Granted this award isn't
Jjust a reflection of the growth of the company, but more in the dedication, commitment
and contribution of all phenomenal Legacians. This award isn t just merely about prestige
and recognition, it’s about every Legacian wholehearted contribution and support toward the

establishment of the invincible fundamentals and making all walk of life meaningfil. , ,

- SAM KHO
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The BrandlLaureate's emblem, instantly recognised as the

authority in branding is associated with nothing less than the
best of the best. The emblem with an outline of the a globe in
the inner circle reflects the global status of the BrandLaureates,
as the winners of the Awards are known. Historically, a laurel
(wreath of leaves) is presented to winners of the Olympics
and Grand Prix. The laurel signifies Victory, Triumph and
Honor. Thus, it is only befitting for The BrandLaureate's
emblem to be surrounded by a laurel, befitting the status
and symbol of the Award.

Crafted and plated in 24k gold,
The BrandLaureate’'s trophy
reflects the pursuit of brand
excellence and journey taken to
achieve its leadership status. A
new trophy is designed for every
annual award to reflect its theme
though the main elements of the
trophy that is the statuette and
emblem remain the same. The
trophy is a mark of distinction
and recognition of brand success.

Established in 2014, Return
Legacy's business have expanded
from Malaysia to Singapore,
Indonesia, and Thailand. Within
a short span of 5 years, its efforts
have paved its pathway to
tremendous success as well as
receiving this prestigious industry
recognition. Prominent Brand
Leadership Award winner and
Return Legacy co-founder
Ms. Sam Kho proudly attributes
these awards as a form of
recognition for the entire team:
“We do not cower at the face of
failure, it is what fuels and drives
us to the pinnacle of success.”
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Return Legacy will be hosting its annual Ruby Recognition awards
on 16th November 2019, designed to the crowning of new Ruby
Managers and celebrating the effort and persistence of these
individuals in achieving this remarkable milestone.

At Return Legacy, every measure of effort leads to rewarding and
fulfilling experiences. Let us reminisce the extraordinary moments of
2018’s Ruby Recognition while looking forward to the highly
anticipated 2019 Ruby Recognition.

KUCHING, SARAWAK PENANG

o X Ll




Ruby Recognition 2019
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. ROYALE CHULAN DAMANSARA
THE ROYALE BALLROOM, LEVEL 2

16TH NOVEMBER 2019 | SATURDAY
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- THE KEY TO AGELESS
B & DAZZLING-LOOKING SKIN.
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ROYAL INTENSIVE AMPOULE

Let’s face it, aging is an inevitable biological process that

everyone deals with. Have you ever gazed at the mirror and
wondered “Where are those wrinkles coming from?”. No matter
where they appear, signs of aging are never fun. Sometimes, they

‘t;)RETL. RNLEGACY
make you feel self-conscious about your age and appearance. Le'Cain

¥
There is nothing you can do about getting older. You can’t

exactly turn back the clock or even keep the wrinkles at 2mi
bay but you can slow down or reverse the signs of aging!

Pamper your skin with this luxurious edition

of 2° Le’Gain to give your skin the smoothness
and radiance it truly deserves. Arming you

with the finest anti-aging active ingredients
Epilibrium 360C™, our distinguished
anti-aging arsenal helps you to fight

against aging signs, leaving you with

a beautiful and youthful flow. You

can dazzle and show the world

your youthful self confidently!




Eo [ e'Gain

ROYAL INTENSIVE AMPOULE

3 EPILIBRIUM

Epilibrium 360C™ is the essence of the ultimate 2°
Le’Gain. The revolutionary Epilibrium 360C™ is a tri-function

mechanism that combines three layers of anti-wrinkle actives

consisting of plant peptide, plant peptides, ceramide, hydrolyzed

sodium hyaluronate, fruit extracts and acetyl glucosamine.

Epilibrium 360C™ stimulates skin regeneration, improves skin

FUNCTION
Mechanism

elasticity and rejuvenates skin’s physiological age. Allowing

you to experience an effect concurrently in all layers of skin.

REJUVENATION

The revolutionary anti-aging skincare unites different benefits ' S \ J

such as maximal anti-aging effect, effective skin rejuvenation,

improvement in the appearance of wrinkles and fine lines, skin

IMOISTURISATION

skincare experience. With 2° Le’Gain, you can experience a

hydration support, skin protective barrier and also first-class

luxurious and life-changing skincare that your skin will

definitely thank you for it.

WHAT IS THE GROUND-BREAKING EGF TECHNOLOGY ABOUT?

EGF-based skincare is particularly effective at
slowing down the skin aging process and fine
lines formation as it improves skin elasticity
effectively. It is a multi-tasker which tackles
multiple aging skin concerns.

EGF stands for epidermal growth factors. First
discovered by the two scientists in the 1980s, EGF
has now come to the beauty industry by way of
modern medicine. Back then, the discovery of EGF
earned the duo the Nobel Prize in 1986.

EGF is a powerhouse ingredient used in the
skincare industry to improve wrinkles on the
cellular level. It is naturally found in body and
it works as a healing factor in body. EGF is truly
unique because they are able to promote cell
growth at cellular level. It also enhances skin
barrier, allowing skin to hold on to moisture better.

However, plant-based versions of EGF are more
popular since it has powerful skin regenerating
properties. Our scientists incorporated the
state-of-the-art active ingredient into our skincare
formulas to reverse and stop the signs of aging.




THE EFFICACY

Immediately - Felt an instant difference on skin: smoother, dewy moisturized skin

1 week -

Had improved skin texture and skin nourishing
effects, leading to a more radiant skin

2 weeks -

Could see a change on skin roughness and
wrinkle improvement

28 days -

51% reduction in wrinkle
(:j‘ RETURNLEGACY
Le'Gan

HBY s % - . . . .
\ 857 increased skin moisturisation

WAL INTENSIVE AMPOU

32% decrease in wrinkle depth

2ml

4X longer skin hydration

*Clinical data is based on twice-daily application for 28 days.
*Results may vary.

REAL WOMEN, REAL RESULTS

An independent and placebo-controlled study

demonstrates the clear age-defying effect of
2° Le’Gain. The luxurious skincare has achieved
unique youth-recovering success.




WHAT INGREDIENTS WORK BEST FOR YOU?

Our formulation is supercharged with the state-of-the-art active ingredients embracing the latest
technologies. With the key ingredients in the renowned 2° Le’Gain, all of which play a role in the
power of the product, we promise youthful skin that quickly achieves a younger, lifted and
sculpted look you have been searching for.

l FIRST LAYER: REJUVENATION

Synthetic peptides and plant peptides

* Encourages protein production and cellular
regeneration in pre-aging and mature skin

* Improves skin roughness and wrinkles

* Speed up skin restoring process

SECOND LAYER: PROTECTION
Ceramide and hydrolysed sodium hyaluronate

+ Skin’s natural protective barrier against
environmental threats

* Penetrates skin and nourishes skin deeply

* Enhances skin firmness significantly

THIRD LAYER: MOISTURISATION
Fruit Extracts and acetyl glucosamine

* Provides instant hydration effect
* Maintains skin moisture balance
* Reduces fine lines and skin irritation




October Promotion
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GET 1 FREE TRIAL PACK

with any purchase of RM250 & above(single receipt)
in Legacy Mall

Limited to 3500 packs only

*A maximum of three (3) transactions are allowed for each MYID only.
*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia distributors only. *While Stocks Last.
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Tips for Improving thin eyebrows and eyelashes

Avoid rubbing your eyes
frequently as it will cause
falling off of eyelashes.

Avoid excessive styling of
eyelashes and eyebrows
(extension, hot curl, false
lashes, embroidery) as
these can weaken your
hair follicles.

Applying cosmetics such
as eyebrow pencils,

mascaras, and eye-liners
can make your eyebrows
and eyelashes look fuller.

If your eyebrows and
eyelashes are starting to
get thinner, be sure to
seek for solutions.




E° GALLASH

EYELASH & EYEBROW ESSENCE

The essence consists of 3 dynamic ingredients that work together with
a special delivery system known as Liposome Delivery System (LPD) to give you
a synergistic effect of 3 times boosting for fuller, longer and stronger lashes and brows.
It is proven that 2°Gallash makes lashes and brows grow fuller, stronger and longer.

EYELASH

Tester 1

Tester 3

pAY(

*Individual results may vary *Daily usage is recommended for best results.



Tester 4

Tester 5

*Individual results may vary *Daily usage is recommended for best results.



E" GALLASH

EYELASH & EYEBROW ESSENCE

The essence consists of 3 dynamic ingredients that work together with
a special delivery system known as Liposome Delivery System (LPD) to give you
a synergistic effect of 3 times boosting for fuller, longer and stronger lashes and brows.

It is proven that 2° Gallash makes lashes and brows grow fuller, stronger and longer.

EYEBROW

pavQ pAY24

*Individual results may vary *Daily usage is recommended for best results. n



*Individual results may vary *Daily usage is recommended for best results.
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The backpack must be comfortable to wear and fit
your body shape. We suggest choosing a backpack
with multiple storage compartments to facilitate
item sorting.

To maintain healthy skin in hot or cold weather,
we recommend the 2° skin care series to protect
skin from climate change or environmental
pollution. It is the essential skin care products
for travelling. It has a powerful moisturizing
effect which can lock the skin’s moisture and
minimize water loss. What's more, the 2° skin
care series allows you to be worry-free about
sensitive skin issue during your trip.
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ULTIMATE
HYDRATING SERUM
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Not drinking enough water while travelling
makes you fall sick easily? We suggest you the
REOXIife. In addition to fight free radicals,
this series also strengthens the immune
system and promotes metabolism.

When you are away from home, bringing your own i
toiletries means taking better care of yourself.
O’DENTEE combines toothpaste, mouthwash, and
oral fresh spray in one bottle for your convenience.
Whilst Summer Bliss shower gel contains beads s
derived from natural plants for gentle exfoliation. " Amaze

SUMMER
BLISS

SHOWER GEL

R ||

Refresning Body Wish
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Mediterranean Taco Recipe

“>>— MEDITERRANEAN TACO —<%

( 5 SHEET OF TACO ) INGREDIENTS:

Mediterranean Gold Plus:
Garlic:

Onion:

Tomatoes:

1 Jalapeno Pepper:

2 Sachets
1-2 Petals
Half

2

1/2

1 Yellow Bell Pepper:
Coriander:

1 Lime Juice:

Salt:

Black Pepper Powder:

/2

3-4 Teaspoons
1/2

A Little

A Little

? s~ Method ————— 3¢

COOEONE

Mix all chopped ingredients.
Add lime juice, a little salt and black pepper powder.
Season with Mediterranean Gold Plus.

Put all mixture onto each taco and ready to serve.

Boiled the tomatoes in hot water for 10 minutes, remove the skin and
seeds, and chop it.

Chop garlic, parsley, onion, bell pepper and jalapeno into small cubes.
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RETURN LEGACY

ENTREPRENEUR ACADEMY

OUR CULTURE

Work with Joy, Live Upright

Work with Joy: When you work with joy, challenge is not difficult for you.
Approach your career with joy and a grateful heart, learn to enjoy regardless the
circumstances, and always choose joy. That is the ultimate value of life.

Live Upright: Approach life with courage, always do the right thing, never back
down in the face of adversity, and own up to your choices and mistakes.
Those make up the traits of a true leader.




Upline

You Sideline

Downline Sideline

THE NETWORK
—UNDERSTANDING

Every network has its own structure.
You will discover three types of identities -
upline, downline, and sideline in your
network. In the process of building a
cohesive team in network marketing,
each of above identities should have

a clear understanding of the roles and
responsibilities required for their positions.
We hope that through smooth working
relationships, you can build, improve, and
create greater alliance in Return Legacy.




MANAGEMENT

In the process of developing your career, you will not only be working with your upline,
downline and sideline, you will also be regularly working with
the management team of Return Legacy.

What is the primary role of a management team?

The management team are the internal controllers who are responsible for the workings
of Return Legacy, ensuring it runs smoothly, and expanding the business internationally.
At Return Legacy, our management team will work hand-in-hand
with you to build a better future.

RLEA

SYSTEM COMMITTEE

Under the leadership of Return Legacy’s management,
the RLEA System Committee - which has leaders
from various regions as its members - is established.
Its purpose is to educate and guide the next generation,
passing on core skills and unifying teams, becoming the
number one entrepreneurial platform of all Legacians.

Here are some pointers for distributors for a better coordination strategy between distributors
and management.

If distributors need support from the
management, such as information
about the company background or
in-depth questions about the brand
messaging, please take the initiative
to make an appointment with
management. However, all of this
will depend on factors such as
meeting duration and venue.

As the management belong to the
administration, they focus on the
workings of the establishment. They
are not salespersons. Please do not
request the management to develop
a new market with the distributors or
pitch to potential customer.

The speaker’s role is to conduct
and deliver trainings and talks.
It is not the speaker’s role to
follow up and sign a deal with
customers. Therefore, distributors
are not allowed to pass a list of
potential customers to the
seminar speaker and expect
them to follow up.

The management may provide
information such as company
background, products, and
compensation system. However,
all ensuing follow up process
and signing of the deal will be
handled by the distributors.




Our five main operating principles are essential guidelines for every Return Legacy distributor for a
smooth and healthy organizational growth.

e Spread positive vibes,

a Bre TrEr cEral remove negative vibes
with your upline on ,

new approaches

Avoid interference
with other uplines,
downlines and
sidelines

FIVE NETWORK
OPERATING
PRINCIPLES

e No relationship
problems allowed

No monetary disagreements
and issues.



ONE MUST CONSULT
WITH YOUR UPLINE ON
NEW APPROACHES

a) “Upline” refers to upline who is passionate for
the Return Legacy business.

b) 1tis great for a new distributor to try new things;
to try something out of the box, to share the
product differently. However, one must
always consult with their upline to
prevent unnecessary issues.

SPREAD POSITIVE VIBES,
REMOVE NEGATIVE VIBES

How do we define positive? It means good news and stories that
boost confidence in Return Legacy! How do we define negative?
It means bad news that would affect our distributors, creating
negative emotions that hinder development.

a) Do not spread or discuss negative news e) Do not convey any negative
with your downlines or sidelines. emotions in front of your
downlines or publish negative
b) If you have any complaints or negative statements on social media such
issues, please consult with your upline or as Facebook and WeChat.
the management. Please do not discuss
with your downlines in private. f) Be aware of your tone in group
chats, being careful to never
c) Share only success and great news spread negative news and any
to downlines and sidelines. negative emotions.

& 9 lfyouhave any issues, do
- e om I consult your upline. If there
ol : are no replies in the groupchat,
please note that this is common
as no one is obligated to reply
you in groupchat. Do contact
your upline individually for a
one-on-one conversation to
resolve any queries you may
have. (Group chat examples:
Wechat, Whatsapp, Telegram, etc)

d) All members are not allowed to comment
or spread negative emotions and news
about Return Legacy in public. At the
same time, do not state negative issues in
an open meeting.




a)

d)

9)

h)

Uplines and downlines are
considered as partners and
they are actually of the
same identity. This is not

a relationship between a
manager and a subordinate,

AVOID INTERFERENCE
WITH OTHER UPLINES,
DOWNLINES & SIDELINES

b)

The upline is prohibited from
using his/her downlines to
approach others, unless it is
related to placement hierarchy.

c)

The upline shall not force
downlines to educate matters
related to distributor network.
Education is the sole responsibility
of the upline.

so no one has the power to
order or give commands for g
someone else to obey or Uil g i
. 4 P ¥F <2
help him/her complete ‘ " /-
work-related or personal V4 ' [ v
[ ]
tasks and errands. ‘Ev ey .
- 0 his e
I.b— : . &" % r'q < : b

The upline has the responsibility
to lead, help, work, and grow
together with the downline
until he/she is able to operate
independently within the
system. An upline shall never
give commands and have
verbal disagreements with
their downlines.

Do not request your upline
to add new distributor into
your network.

Help from the sidelines are
only limited to events and

e)

f)

A downline may not use an
upline’s resources for his/her
personal gain. Respect your
upline. Please refer to
network resource chapter
<Strength of Leveraging>

One must lead their

own network, group and
downlines, instead of pushing
the responsibility to your upline.

j) Business between sidelines must not mingle. Do not compare sales
results and network situation with other sidelines. Please remember to
only share uplifting news. (Note: providing good news is not the sideline’s

responsibility)

encouraging new comers. k) All group chats (on Wechat/Whatsapp/
Please do not help each other Telegram) must not include sidelines.

out in your personal time. One can only add downlines into the
groupchat. If requested by other sidelines,
please recommend the sideline to bring it
up with the upline, as only uplines are
admins to invite sidelines into the group chat.

i) Do not request sidelines to
help educate, plan or lead
your network.

1) Do not personally message other sidelines to ask about leaders or
customer issue to prevent unnecessary disturbance to others.



NO MONETARY
DISAGREEMENTS
& ISSUES

a) Do not perpetuate a culture
of lending or borrowing
money in the organisation.

b) Borrowing of R-Wallet / L-Wallet /
P-Wallet is not permitted.
Everything must be transacted
in cash, with no credit.

c) Do not perpetuate a culture
of borrowing or lending
products.

e) Do not share or split the
amount of goods.

f) Marketing tools should not be
gifted to your downlines. Do
not request your uplines to
gift marketing tools. One
must purchase their required
marketing tools on their own.

d) Do not force others (for example, uplines or sidelines) to exchange stock
with you.

g) When dining out with other
distributors, the bill must
be split evenly. If there are
any expenses incurred on
work-related travelling such
as petrol, it must be evenly
split as well.

h) If a downline brought a new
friend for a meeting with the
upline, and the new friend has
left, the bill must be taken care
of by the downline. The upline
has no obligation to pay the bill.

NO RELATIONSHIP
PROBLEMS ALLOWED

a) Invididuals whom are
married or attached (with
a partner) must not have
relationships that cross
boundaries with other
team members.



DISTRIBUTOR

ORNER

Changing of Sponsor is allowed?

The Company prohibits the changing of sponsors, due to the destabilizing
effect it can have on the distributor force.

If a distributor insists on changing his/her sponsor, he/she can write to
RETURN LEGACY to terminate his/her existing distributorship and wait for
six (6) months before re-applying for distributorship under a new sponsor.
Or, if he/she is an inactive distributor for at least one year consecutively
without any sales transaction record. He/she can write to RETURN LEGACY
to terminate his/her existing distributorship and re-applying for distributorship
under a new sponsor on the next day after the termination.

A distributor shall not directly or indirectly encourage, persuade, involve or
assist another distributor to transfer to a different sponsor. This includes the
act of offering financial or other tangible or intangible incentives or benefits
to induce the distributor to terminate his/her existing distributorship and then
re- register under a different sponsor. Any distributor found liable to be
involved in such practice may result in his/her distributorship to be
suspended or terminated immediately.
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ASSOCIATION MALAYSIA

PERSATUAN KEBAJIKAN WARISAN KASIH MALAYSIA
(PPM-034-10-27082019)

Save up

to 3 lives
with 1
donation

Along with Legacy Care Association

Malaysia (LCAM)'s vision to benefit

- , : the society, we would like to cordially
\With age between 18 to 60 invite all of you to join us in the blood

eWeight at least 45kg donation campaign in collaboration

eMinimum 5 hours of sleep with the National Blood Centre.

eFull meal before donation

' o g Date:
You are not allowed 15.11.2019 (Friday)

. to donate blood if:

Time:
*Alcohol consumption over 10:30am - 03:00pm
the last 8 hours prior to
donation Venue:
*Pregnant, breast feeding, Return Legacy Sdn. Bhd.
or menstruating K-3-1 & 3, Pusat Perdagangan Kota Damansara,
eDonated blood over the last No 12, Jalan PJU 5/1 Kota Damansara,

3 months 47810 Petaling Jaya, Selangor

*Any surgery done within 1 year
eSuffering from any medical
problem (E.g. fever/flu) Supported by

F7A% LAMAN WEB RASMI :
FUSAT DARAH NEGARA (PDN) &))RETURNI_EGACY
Vowot? XUMUNTLRIAN KUSIUATAN M, Y

ALATS,



gS)RETURNI_EGACY@

INen & I omen
Health Week

17" Oct 2019 @ 12PM (MYT) - 23" Oct 2019 @ 11.59PM (MYT)

.
PRETY
VR TURN £y

RM504(WM) RM523(EM) RM411(WM) RM426(EM) RM822(WM) RM852(EM)
60WP 70WP 140WP

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia distributors only. *While Stocks Last. E



Promotion
g?RETURNI_EGACY@
ClubMed{

DIRECT SPONSOR
2800 WP

GG MU L AT IVE

g Travel Incentive Trip terms and conditions:
1.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN 5.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN
applies to all Malaysia and Singapore distributors only. reward(s) is non-transferable and non-exchangeable for cash.
g 2.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN all 6. The holiday tour will depart from Return Legacy Head Quarter.
peE sales must be generated in Malaysia and Singapore district. All qualifiers shall responsible for their own transport to 4t s
e, Return Legacy Head Quarter.

3.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN s 3 e .4
travelling date is between March 2020 to April 2020. 7.All eligible travellers shall not cancel/absent without 4

notification after the acceptance confirmation is provided to

the company. The company reserves the right to penalize you

on the cost/fees due to the loss of your absent/cancellation.

4. Eligible qualifiers will be notified of their travelling date via
company notification.

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia and Singapore distributors only.



g?RETURN LEGACY

CLASSIC MEMBERSHIP
PROMOTION

1st July 2019 @ 12PM (mYT) — 31t December 2019 @ 11.59PM (mMYT)

Free Classic Membership worth RM48

CLE ANSE

—~ Ful
3EAUTL

AN, BE HEAL ryy, BEE

BE CLEAN

1X NuREOX dercleanse 1X Nureox Enzyme
RM 88.00 (WM) RM 88.00 (WM)
RM 95.00 (EM) RM 95.00 (EM)
S8WP 8WP

*All new Classic Membership is inclusive of 1 x RL Welcome Handbook

*Terms & Conditions apply. *For Malaysia distributors only. *For further information, please refer to our promotion details. *While Stocks Last. E
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Meetings to be held at Return Legacy HQ

Date

Event

Time

Speaker

Contact PIC

03/10/2019

ZARILGES
YF—(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer
Service
603-61446399

10/10/2019

2° Le’'Gain
HENBE
(BC)

Ms. Shu Xian

RL Customer
Service
603-61446399

17/10/2019

BEDIBEI
(BO

RL Customer
Service
603-61446399

24/10/2019

P ETD
(BC)

8pm - 10pm

Mr. Albert Ling

RL Customer
Service
603-61446399

31/10/2019

MEEH
(BC)

8pm - 10pm

Mr. Joyous Tan

RL Customer
Service
603-61446399




Meetings to be held at hotels / centre

Date

Area

Venue

Event & Time

Speaker

Contact PIC

01/10/2019 Kota Kinabalu | Avangio Hotel %48 (BC) | Mr. Albert Ling |Ms. Richelle Chan
N/ e Eﬁ;fgﬁopm( N ) i 6016-8568633
9:30pm
04/10/2019 Johor Bahru Thistle Hotel B3RS (BC) | Mr AlbertLing | Ms. Sheau Pei
8pm - 10pm 6010-2335489
08/10/2019 Miri Imperial Palace | f32%43 (BC) | Mr. Albert Ling | Ms. Lulu Chan
Hotel 7:30pm - 6012-8787776
9:30pm
09/10/2019 Sibu The Paramount | B3XZH3 (BC) | Mr. Albert Ling | Ms. Miko Loh
Hotel 7:30pm - 6016-8163576
9:30pm
18/10/2019 Kota Kinabalu | Avangio Hotel RLEP (BM) Mr. Desmond Ms. Xiao Fen
7:30pm - Hooi & Mr.Ong | 6016-8959656
9:30pm Jia Wei
19/10/2019 Kota Kinabalu | Avangio Hotel | BAVSZA Mr.Desmond | Ms. Xiao Fen
(BC) Hooi 6016-8959656
7:30pm -
9:30pm
24/10/2019 Bahau Garden View FAFRIDE (BC) | Mmr. Alvin Hong | Ms. May Tam
Hotel 8pm - 10pm 6017-6599432
25/10/2019 Bahau Garden View KA (BC) | Ms. Jesslyn Chia| Ms. May Tam
Hotel 8pm - 10pm 6017-65994 32




Date

28/10/2019

Venue

Penang RL
Centre

GA Space

Event & Time

A3 EE3 (BC)

R 3Z%TS (BC)
7:30pm -

RY3Z%H8 (BC)
7:30pm -

Speaker

Mr. Albert Ling

Contact PIC

Ms. CK Loh
6010-8652277

Ms. Henna Law
6010-2205886

Ms. Abby Loh
6013-8411939

FRKIE£ (BC) |Ms. Richelle ChanMs. Richelle Chan

7:30pm -

6016-8568633




Schedule

Scan the QR code below
for more information
about Return Legacy’s
latest event in October.

39



g?RETURNl_EGAC\f

RETURN LEGACY SDN BHD uososesx tuozzore)
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
C 03-6144 6399 customer.service@returnlegacy.com & www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy
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- The BrandLaureate Award 2019 -
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RECOGNITION

. ROYALE CHULAN DAMANSARA
THE ROYALE BALLROOM, LEVEL 2

16TH NOVEMBER 2019 | SATURDAY
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EHEAL

@ L EGACYCARE
J ASSOCIATION MALAYSIA

PERSATUAN KEBAJIKAN WARISAN KASIH MALAYSIA
(PPM-034-10-27082019)

wmlmﬁm
a] DL PR¥L
NI R T

FEILEEAENER, Legacy
Care Association Malaysia
(LCAM) 5 EZR M EH/OBIRE
EFEEMiER, WiBER
FRER NN ,

™ HEE:
15.11.2019 (EHiH)
> i 8):
(O ERNT185 E60% Z|8] 10:30am - 03:00pm
BRI A5
3B M1 A]—REEARTRS/\AT A £ Hh o5
JRMAIZNZ Return Legacy Sdn. Bhd.

K-3-1 & 3, Pusat Perdagangan Kota Damansara,

' e No 12, Jalan PJU 5/1 Kota Damansara,
?ﬁlﬂl%%ﬁ 47810 Petaling Jaya, Selangor

BB NN E O

B, WILREHMEL

3P ARBERN

VERRTFEA

BT TR

FA%M LAMAN WEB RASMI ®
PUSAT DARAH NEGARA (PDN) &)RETURNLEGACY
ot XUNMUNTLRIAN RUSIUATAN MALATSIA
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17" Oct 2019 @ 12PM (MYT) - 23" Oct 2019 @ 11.59PM (MYT)

o
FR o
W “L'_mﬂw.'_:;».hv
ZAQ

RM504(WM) RM523(EM) RM411(WM) RM426(EM) RM822(WM) RM852(EM)
60WP 70WP 140WP

FHESEN. "RTRESER, B2ARHEHSEER. "NAFFEIRALNLER. "HEESHILE. E
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15t Septembe

TAHEFRNA
2800 WP

¥ IRITRRMEMHSEM:
1. CLUB MED CHERATING TRAVEL INCENTIVE

gg 2T,

,3.
B

2. CLUB MED CHERATING TRAVEL INCENTIVE
CAMPAIGNFREHE B & MEDSRAT S
FEIE R AT -

3. CLUB MED CHERATING TRAVEL INCENTIVE
CAMPAIGNZ Ji£igF2020E3 8 =4 B 4 i8)
HE.

. BIRESREADBEEM .

5. CLUB MED CHERATING TRAVEL INCENTIVE
CAMPAIGNR i) — R Al #5iLal R M

6. fRHFHE S5 4E M Return Legacy 22 % o
BigE VWIRBTLHERIAReturn Legacy/2 5 &
BI3E .

7. NBIAS RS, AEESHEMFTRE
NEEENER FEHERE . ARREE
W B AR AR /22 FRRIALA o

FFEHESEM.

MTREZER, BSAREESR.

WAFFORALSHIMKOLHEHE.
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g?RETURN LEGACY

CLASSIC MEMBERSHIP
PROMOTION

1%t July 2019 @ 12PM (MyT) — 31% December 2019 @ 11.59PM (MYT)
% 2 Bk /9 Classic Member(ff}{ERM48)

1X NuREOX dercleanse 1X Nureox Enzyme
RM 88.00 (WM) RM 88.00 (WM)
RM 95.00 (EM) RM 95.00 (EM)
S8WP 8WP

*ErEFIIAClassic Membera]3581xRL Welcome Handbook

*mAALE . CAEN, BEEEHAT. *NEDXATILEE. *EEGRESHIE. E
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03/10/2019

TAFES
F—m(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer

Service
603-61446399

10/10/2019

2° Le’'Gain
HENBE

(BO)

Ms. Shu Xian

RL Customer

Service
603-61446399

17/10/2019

BEDIBEI
(BO

RL Customer
Service
603-61446399

24/10/2019

HAET
(BC)

8pm - 10pm

Mr. Albert Ling

RL Customer
Service
603-61446399

31/10/2019

MEEH
(BC)

8pm - 10pm

Mr. Joyous Tan

RL Customer
Service
603-61446399
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01/10/2019 Kota Kinabalu | Avangio Hotel %48 (BC) | Mr. Albert Ling |Ms. Richelle Chan
N/ e Eﬁ;fgﬁopm( N ) i 6016-8568633
9:30pm
04/10/2019 Johor Bahru Thistle Hotel B3RS (BC) | Mr AlbertLing | Ms. Sheau Pei
8pm - 10pm 6010-2335489
08/10/2019 Miri Imperial Palace | f32%43 (BC) | Mr. Albert Ling | Ms. Lulu Chan
Hotel 7:30pm - 6012-8787776
9:30pm
09/10/2019 Sibu The Paramount | B3XZH3 (BC) | Mr. Albert Ling | Ms. Miko Loh
Hotel 7:30pm - 6016-8163576
9:30pm
18/10/2019 Kota Kinabalu | Avangio Hotel RLEP (BM) Mr. Desmond Ms. Xiao Fen
7:30pm - Hooi & Mr.Ong | 6016-8959656
9:30pm Jia Wei
19/10/2019 Kota Kinabalu | Avangio Hotel | BAVSZA Mr.Desmond | Ms. Xiao Fen
(BC) Hooi 6016-8959656
7:30pm -
9:30pm
24/10/2019 Bahau Garden View FAFRIDE (BC) | Mmr. Alvin Hong | Ms. May Tam
Hotel 8pm - 10pm 6017-6599432
25/10/2019 Bahau Garden View KA (BC) | Ms. Jesslyn Chia| Ms. May Tam
Hotel 8pm - 10pm 6017-65994 32
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28/10/2019 Penang RL RAZH3 (BC) | Mr. Albert Ling Ms. CK Loh
Centre 6010-8652277

A ZES (BC) Ms. Henna Law
7:30pm - 6010-2205886

A 3% (BC) Ms. Abby Loh
7:30pm - 6013-8411939

GA Space F@RIKIEE (BC) |Ms. Richelle Chan|Ms. Richelle Chan
7:30pm - 6016-8568633
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RETURN LEGACY SDN BHD uososesx tuozzore)
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
C 03-6144 6399 customer.service@returnlegacy.com & www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy



