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RECALLING YOUR ROOTS

REIGNITING YOUR PASSION AND
ADHERING TO YOUR INITIAL GOALS

17 Do you still recall

what was the mindset you possessed when you were
determlned to start your own entrepreneurlal Journey? 5y

With a heart and soul burning with passion and enthusiasm, you stepped into the industry
yearning to learn and to achieve your personal and professional goals together with Return
Legacy. Regardless of where you are in life, it is pivotal to set clear goals for yourself and
strive towards them with a strong resolve. Although not all your efforts will be rewarded,
bear in mind that no efforts at all will reap nothing.

Whether you're a newcomer finding your footing on the beginnings
of your journey or an individual already in the midst of conguering
personal challenges, everyone is presented with equal
opportunities, so long as you're willing to learn and put
in the work. With perseverance and strength, you will
eventually reach your destination. On the path of
pursuing and achieving your dreams, working hard
is just one element in the recipe to success;
it is important to never lose your heart and
will, and to always remember your
personal aspirations.

COO OF RETURN LAGACY
TONY SAW




In the pursuit of success, there may be
occasions where you will inevitably stray from
your path and even lose sight of your goals.
If you're experiencing these thoughts, do be
mindful of why you chose to join Return
Legacy in the first place. People join our
family with different goals in mind, be it to
take care of their health and wellbeing, to
have better incomes in order to improve
quality of life or to build their own career.
After achieving your goal, would you stay
within your comfort zone, or move on to
pursue more ambitious goals? Our goals
should not be singular, nor should it always
be within a familiar phase. No matter what
situations you find yourself in, treat it as an
opportunity to examine, learn, and master
greater knowledge. If you cease your pursuit
within the confines of the status quo, you
will certainly regress in your progress.

There are many who encountered setbacks
or experienced failure on their journey, and
they chose instead to give up on their
dreams. It is unfortunate to succumb to
fate, and to use it to rationalize losing their
aspirations. Facing reality while compromising
on your initial goals takes a toll on

your passions.

If you believe that this is your destiny, that
running away from your problems and
compromise cannot change that, then
| assure you that my perspective on this
issue will be wholly different than yours.

If you ask me, can fate be changed? | will
honestly answer that while | do not have a
comprehensive reply to that question, not
accepting fate as it is, is what drives my life.
Just think - why did you chose to begin your
journey with Return Legacy? Will you easily
yield to the smallest of challenges and
difficulties encountered?

On the path to success, we should be
constantly surpassing and improving
ourselves, while being mindful of our initial
goals and aspirations in order to push us
further. It is also critical to set different goals
that mirrors your stages towards success.

It is my hope that we are able to regain our
initial passions, and to not forget how our
past struggles have forged the success and
present paths we experience today. With
this determination, are we able to continue
to create stunning miracles of life.



Royal Incentive Trip — 4 Days 3 Nights

ROYAL INCENTIVE TiIP

4 DAYS 3 NIGHTS MALDIVES TRIP

ROYAL AMBASSADOR INCENTIVE

P-Wallet RM 100,000
Maldives Holiday Tour - 2 Pax

=




The Maldives is truly a paradise on Earth
where countless people yearn to be in.
With its white sandy beaches, crystal clear
aquamarine waters and luxurious hotels and
yachts, it is no doubt the ideal personification
of nature's stunning tranquillity and beauty.
We would like to congratulate the Royals
once more on their idyllic travels to the
Maldives, as a reward for your great
contributions and hard work.



Seaplanes are a must when it comes to experiencing
Maldives to the fullest - and our Royals had this amazing
opportunity to ride a seaplane to their gorgeous water
villas. Our Royals were also treated to an exciting itinerary
filled with spectacular yacht trips, diving lessons and
relaxing massages to truly make our members and their
families feel like royalty. With the Maldives’ gorgeous
horizon and breath-taking panoramic views in the backdrop,
any budding photographer can simply snap a picture and
still be rewarded with a magnificent view.










Ruby Recognition 2019

&RETURNLEGACY

@@1@

RECOGNITION

. ROYALE CHULAN DAMANSARA

THE ROYALE BALLROOM, LEVEL 2
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Organized by

@ LEGACYCARE

PERSATUAN KEBAJIKAN WARISAN KASIH MALAYSIA
‘ / (PPM-034-10-27082019)

EVERY
DROP COUNTS
BE A DONOR

Venue: Return Legacy Sdn. Bhd.
Date: 15.11.2019 (Friday)
Time: 10:30am — 03:00pm

A FREE box of Mediterranean Gold PLUS Mini 7 and snacks will be
provided to each blood donor.

Supported by

ARA (PDN) &?RETURNLEGACY‘

LA



THE BENEFITS OF
DONATING BLOOD

According to the standards set by the World Health
Organization, if a country’s number of blood donors make

up 1% of its total population, then they have sufficient for
their own needs. Our country's blood donors account for
a mere 2.2% of the population compared with 3.5 to 5 per
cent recorded in developed countries, thus needing more =y
willing and active donors. Are you willing to donate blood
and save others with this gift of life?

To recruit and maintain donors, Ministry of Health has offered treatment benefits

for blood do
DONATION
FREQUENCY TREATMENT BENEFIT
1time Free outpatient treatment and medical treatment (excluding x-ray and operation

payment) and second-class ward for 4 months

2 times Free Hepatitis B injection
(within 12 months)

2t05 Free outpatient treatment and medical treatment and second-class ward for
times 4 months

6to10 Free outpatient treatment for 1 year and medical treatment and second-class
times ward for 6 months

11 t0 15 Free outpatient treatment for 2 year and medical treatment and second-class
times ward for 1 year

16 to 20 Free outpatient treatment and medical treatment and second-class ward for
times 2 years

21to 30 Free outpatient treatment and medical treatment and second-class ward for
times 3 years

31 to 40 Free outpatient treatment and medical treatment and second-class ward for

times 4 years
4110 50 Free outpatient treatment and medical treatment and second-class ward for
times 6 years

* More than Free outpatient treatment and medical treatment and second-class ward for 10
50 times years and eligible to receive second class ward for entire life after ending the 10
years of first class ward term
* ( for whole blood donors) and more than 150 times (for apheresis donors)

All the
Health (
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COMING SOON

Unforgettable

Sunscreen
Unforgettable
Sunscreen

SPF 30 | PA++
SPF 30 | PA++E Water Resistant
Water Resistant

P@RErURNmGAcv
30ml e
30mil
Distributor Price Retail Price Net Weight

RM168(WM) | RM178(EM) 27WP  RM210(WM) | RM220(EM)  30ml
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SHIELD YOUR SKIN

FROM UV AND POLLUTANTS

Life in a city can be exhilarating. From the
everyday hustle and bustle to weekend leisure,
urban life makes you feel alive and full of energy.
But, it’s an urban dilemma, your skin might not be
as in love with urban life as you are. The key culprits
causing havoc on our skins are sunlight, blue light
emitted from digital devices, environmental
pollutants, daily stress and the less-than-stellar

lifestyle choice.

Urbanites get plenty of sun exposure as walking
out under the sun is inevitable. Even if you stay
indoors, the damaging rays are unavoidable.
Women often slather their faces with SPF daily
to negate the sun’s aging efforts. However, we
did not realise air is the newest enemy in skin
care besides harmful ultraviolet (UV) rays.
As we all know, UV rays can accelerate signs of
aging visibly as well as increasing the risk of skin
cancer. What about the air pollution we encounter

every day?



O
) v/

| |

0ver the years, pollution has increased alarmingly in Asia. We neglected the
fact that our everyday exposure to pollutants is disrupting our skin barrier
and stripping our skin from moisture. It no longer just affects the environment,

impurities found indoors and ocutdoors are harmful to our skin.

L.UV, a water-resistant sunscreen rated SPF 30, is invented
to fight against UV rays, pollution and photo-aging. If you
haven’t incorporated SPF into your skincare routine, this
sunscreen doubles up as protection from UV rays and
environmental aggressors. It does not only shield skin
against the damaging effects of UVA and UVB rays,
it also provides protection against polluted air and
blue light which emitted by smartphones, laptops
and tablets.

Research has shown that UV rays is accountable for approximately
80% of visible facial aging signs, including wrinkles, pigmentation, b
skin dullness and loss in skin elasticity. L.UV offers you the

solar protection you need, absorbing UV radiation before

they reach and damage the dermal layers. While LUV

helps to reduce destructive sunburns, it soothes,

hydrates and tightens our skin, thanks to the

natural Ectoin active ingredient.

Py



You might be able to avoid sun exposure by staying in the shade. Unfortunately,
there is no way to avoid the polluted air. Air pollution exposure is significantly
correlated to skin aging signs. With smog hanging cver our city, our skin
faces a lot of dirt and contamination. These substances, which penetrate in
our skin slowly, can yield inflasmmation, trigger skin sensitivity, causing skin
dehydration, dull and sallow skin, as well as increasing wrinkle formation.
It does not only destroy our beautiful city; it destroys our skin and health.

s pecially formulated to counteract the effects of
urban life, so that city-dwellers can get out there and
face the city, L.UV contains Ectoin and Vitamin D3.
Ectoin is a known heat-protection and pollution-fighting
substance that protects skins from the effects of UV
rays damage and air pollution components. Ectoin
: also prevents skin damage caused by all types of
Unforgettable environmental stressors, while improving damaged,
sunscreen aged, stressed and irritated skin. It keeps our skin
. healthy by supporting skin’s immune system.

SPF 30 | PA+H
Water Resistant

gj’RErURNu-:GAcV

30ml

Unforgettable
unscreen

SPF 30 PA++

Waler Resistant
TLHRNIL = A0

EERE < 2fil sdsirtesisss

Concerns have been raised that sunscreen may lower vitamin D level. L.UV
contains the Vitamin D that our body need without exposing skin to the
sun. The “sunshine vitamin” - Vitamin D3 in L.UV improves our skin

barrier function.

30mi



With millions of us living in cities and busy
towns, it is important for every urbanite to ensure
our skincare routine defends the grind of city life.

Protecting skin from daily solar and pollutants
is a year-round commitment. Nonetheless,
whether you live in an urban or rural area, the
negative effects of UV rays and environment
pollution on our skin can be best prevented
or remedied with the right sunscreen.

Simply apply L.UV on your skin as it acts a protective
barrier to shield your skin. The light sunscreen is ideal
for normal, dry, oily, mature or combination skin, perfect
to use every day, over moisturizer and under make up,
to ensure skin is fully protected.

or

over moisturizer under make up

The UV rays and pollutants we encounter daily may be largely
inescapable, but there’s ample reason to be defensive in our skin
care routine. Get the glowing, spot-free skin you deserve with
L.UV. Don’t let the hot sun, pollution and stress dampen the fun
of living in the city!

15



2° Le'Gain
%’RETU RNLEGACY

E° [ e'Gain

ROYAL INTENSIVE AMPOULE

GO BEYOND ANTI-AGE

2° Le'Gain is an all-in-one benefits de-aging skincare for most demanding skin types.

In just 2 weeks, your face will begin to feel firmer, smoother and positively glowing.
2° Le'Gain unites:

Maximal [ 8 _ Effective

i-agi ) skin rejuvenation
anti-aging effect || ;
S .

Skin elasticity
maintenaqce

\\‘ 4

- |

Skin

I

ROYAL INTENSIVE AMPOULE

support

= '"'\
Skin hydration !’6 : )\

‘ First-class
' \ skincare
Visible improvement in the \ | 3 Rrplrence
appearance of wrinkles | {
and fine lines \ :

51% reduction in wrinkle, 32% decreased in wrinkle depth, 85% increased skin moisturisation, 4 X longer skin hydration

16



2 [.e'Gan Q &A

.1 J What is 2° Le'Gain?

2° Le’Gain is a Royal Intensive Ampcoule containing the revolutionary Epilibrium 360C™
- an anti-aging formulation combining 6 active ingredients that delivers tri-function
mechanism to the skin for rejuvenation, protection and moisturisation.

EPILIBRIUM
o & FUNCTION
3 6 0 C Mechanism

p ' What’s the difference between 2° Le'Gain & 2°Redoxy?

Rejuvenation Protection Moisturisation

2° Le'Gain Royal Intensive Ampoule
contains Synthetic peptides and plant
peptide that encourages protein
production, cellular regeneration and
speed up skin restoring process.

2° Redoxy Anti-Aging essence contains
Acetyl Hexapeptide-8 which helps to
reduce muscle contractions which greatly
decelerates and eventually diminishes the
formation of wrinkles, fine lines and
expression lines.

l3 ' How to apply 2° Le'Gain?

Apply 2° Le'Gain to a cleansed, toned skin and continue with your normal daily skin
care regime.



Junior Mediterranean Kids

STEER YOUR CHILD BACK TOWARDS
A HEALTHY DIET WITH
REOXLIFE JUNIOR MEDITERRANEAN KIDS

Back in the day when we were children, we were
little helpers to our parents. We helped with the
house chores, run random errands, and any food
that was served to us during mealtimes, we ate
with gratitude. But today, the roles have switched.
As young parents in today’s era, most of us treat
our children like kings and queens. We pander to
all of our children’s needs and wants, we rarely
task them with household chores, and most
worryingly, mealtimes have somewhat become
a trial and error process to figure what food our
children prefer, rather than training them not to
be picky about their food!

While it’s important to develop a loving and
close-knitted relationship with our children, it’s
also important to inculcate discipline in them -
especially when it comes to what nutrients
they put into their bodies. How many of us are
guilty of pacifying or rewarding our child with
unhealthy treats such as sweets, chocolate,
ice-cream, or the recently infamous bubble tea?
You're one of them, right?

Unknowingly and inadvertently, you may just be
the culprit behind your darling children’s bad
eating habits! By allowing these unhealthy food
options to appear constantly in our children’s
life — especially in contexts where they are
treated as rewards - it is no wonder that our
children will choose unhealthy snacks over other
healthier food options such as vegetables

and fruits.

If our children develop bad eating habits, this
will take a toll on their growth as well as overall
health. As children grow, they need to consume
sufficient nutrients in order to build a strong and
healthy immune system. The lack or insufficiency
of proper nutrients will cause a multitude of
health problems such as stunted growth,
weakened body immune system, unhealthy
digestive system, among others.



Worried already?

Here are a few tips on how to prevent your
child from becoming picky with their food:

Make meals visually appealing.

J.
% Incorporate more happy colours and arrange or cut the food into
- :1 different shapes so that it appears visually interesting.

Switch up the menu every once in a while.

Incorporate a new ingredient in your children’s meals whenever you
can to expose them to different tastes and textures so that as they
grow, the introduction of new food will not intimidate or deter them.

'Q,‘ . Prepare handy-sized food that is easily and conveniently consumed.
= Try preparing food that are easy to grab and eat such as carrot sticks,

celery sticks, meatballs, and etc, as children are always running around.

Don’t always offer desserts.

Desserts should be treated as special occasion treats rather than part of a
meal so that consuming unhealthy, sugary food does not become a habit.

b |_/ Make mealtimes regular.
—_ —_— When mealtimes become a consistent part of your child’s day, they
will be less likely to reject what's served on their plate as they have
/’ | p’ become accustomed to the routine.

However, what should you do if your child is already somewhat
of a picky eater? Is this problem reversible? Well, the good news
is it is reversible. Simply try out the above steps in a consistent
manner and you will eventually see changes in your child's eating
habits. But the bad news is this: it is going to take a while, and

it is going to be challenging. A picky child already has a list of

-

MO

likes and dislikes when it comes to food, and they are not going B9 il.' Xlife j

TeL) A SRS
to easily give up what they prefer NOR reaccept what they’ve s '%”"“ 125M
already rejected. "D

| % PROBIQTC
But here’s a second good news. There is one easy way to ensure '1BIL|.II]N -
that your child receives the proper nutrients they need CF ls

AhlcAL

while you slowly steer them back towards a healthier Wy
diet - REOXIlife Junior Mediterranean Kids.



ReEOXIife juNior
\y Mediterramnean

“%IDS

PROBIOTIC

REOXIife Junior Mediterranean Kids is a
health supplement for children that incorporates
the elements of a Mediterranean diet. A
Mediterranean diet is inspired by countries
like Italy and Greece which are known for
healthy food such as olive oil, Greek salad,
Italian greens, Greek yogurt, among others.

Daily consumption

Weekly intake of

_of vegetablesz Hih aoultey Moderate portions Limited intake of
fruits, whole grains, hean;, s eg‘gs of dairy products red meat
and healthy fats
@ . o
\\‘e'\:;e“@ ‘ &e-\L:\U 3 3 As such, REOXIlife Junior Mediterranean Kids consists of
‘(,@ieﬁ'éog ‘?601;5@‘* s numerous beneficial Mediterranean diet-inspired ingredients
Fol 4 ﬁ*"*" : such as fruits, vegetables, and olive extracts - all of which are
great sources of vitamins and minerals needed for children’s growth.
S Y



Let’s have a closer look at some of the
great ingredients found in

E’EDX ife juNior
rcy Mediterranean

F’IQDBIDTIC

5
i)
PrEr
R ““}

L 22 TYPES OF FRUITS AND VEGETABLE EXTRACTS w

REOXIlife Junior Mediterranean Kids contains a proprietary blend of 11 fruits and 11 vegetables
extracts and concentrates. The great thing about these extracts is that they can provide the similar
amount of polyphenols as the consumption of 5 servings of fruits and vegetables.

‘@*‘c.”' S N ) ‘f

Bilberry Papaya Pineapple Strawberry Orange  Grapefruit Olive Broccoli Cabbage Onion Tomato
\:‘f: ;
e ) e bt
ple Apricot Cherry  Blackcurrant Whltaand Garlic 'Wheat germ Cucumber Asparagus Greentea
d grape
L OLIVE OIL EXTRACT )

Olive extract is a concentrate that boasts more than the potency of single olive
phenolic compounds. It helps in maintaining a healthy lipid profile by enhancing

the protective action of olive polyphenols on cardiovascular parameters. \.’ '(

L RED GRAPE EXTRACT )

Grapes are naturally rich in antioxidants. The red grape extracts in REOXlife Junior
Mediterranean Kids are carefully obtained to ensure that they maintain their high
amount of polyphenols which help to scavenge free-radical species and improve
overall health.

All of these extracts can help aid and boost your child's health and growth by:

* improves overall health and vitality * Improves antioxidant capability
* maintains healthy heart * Develops strong immune system



L PROBIOTICS )

REOXIlife Junior Mediterranean Kids also contains numerous
probiotics. Probiotics are live microorganisms, termed ‘good’ bacteria,
which help primarily in restoring the balance of gut bacteria for a
healthy digestive system. A healthy balance of gut bacteria can:

Improves Improve Relieves symptoms Eases symptoms
intestinal health immune health of constipation of diarrhoea

—Try REOXIlife Junior Mediterranean Kids Today! \

With REOXlife Junior Mediterranean Kids, parents of picky children can rejoice as it is a great
supplement that can help keep your children healthy, active, and strong as you slowly steer
them back towards a healthy diet.

There will be no more need to force a piece
of broccoli on to their plate, or face their
deafening tantrums when you coerce them
into eating more vegetable and fruits. With just
a sachet of REOXIlife Junior Mediterranean
Kids, you can provide your child with all the
healthy benefits of a Mediterranean diet,
ensuring they receive the proper nutrients
needed for a healthy growth! Suitable for
children 2 years and above, and even adults,
REOXIife Junior Mediterranean Kids will
change your child’s life and hence, your life
for the better!




Through our "Born by Love, Grow with Love" testimonial campaign, |
we have successfully garnered hundreds of Mediterranean Kids
testimonials from all over the country in a month!

Within the responses received, 30% users have revealed that
Mediterranean Kids has improved persistent constipation problems,
while 20% of parents have noticed that Mediterranean Kids improved
their little ones’ wellbeing, making them stronger and healthier. Other
50% notable remarks from the testimonials include improving sensitive
sinuses, stomach bloating, sensitive and irritated skin, amongst
many other health benefits as well.

We are pleased and excited to know that this supplement specifically
formulated for children has helped and improved the wellbeing of so
many little ones!We hope that Mediterranean Kids will continue
to by the side of your children as they learn and grow!




How to Start (7 Simple Steps to Success)

HOW TO START

SIMPLE STEPS
TO SULLESS

At Return Legacy, new distributors must master
effective marketing skills in the shortest time
possible to succeed. As long as you have
learnt how to effectively market the
Legacy brand, you will be able to
take off faster and fly higher in this industry,
building a solid foundation within your network.

24



Before you begin this career, we suggest that you put in the effort
to learn the basics - The seven simple steps of <How to Start>.
For those who have just ventured into this business, listen to
< How to Start > and follow the seven simple steps of success to

operate and learn:

EXPERIENCE
THE PRODUCT

Begin with using the product and documenting
your before and after experiences. Note the _
dates as well. Be focused on becoming the best |
example of health and endorser of the product.

UTILIZE
ESSENTIAL
TOOL

Information is the most
powerful weapon in your
career. Not only does it boost
your career, it also becomes
a path to self-improvement.
Immerse yourself by reading
and listening to all the tools
available so that you would
be able to understand the
workings of the system.
Your attitude will determine
your altitude.

NETWORK
MANAGEMENT

Networking is the key to
business success. Sharpen
your social networking
skills and build relationship
with potential customers.
Write down the names of
everyone you know and
rate them accordingly.

SHARING

Learn how to effectively
share product testimonials
to build your client network.
Remember, this is all about
effective sharing to attract
the right business partners.

25



CUST

To ensure t

SYSTEM

OMER SERVICE

The three steps of service:
confirming, meeting, opportunities.
Following up with a potential customer:

hey are using the product correctly,

meet the client constantly, and suggest professional
skincare tips. With that, you will be given the
chance to further your career.

REPLICATION GOAL SETTING

The backbone of the system
is our system course. The
entire course is split into
eight main chapters: NEO,
NET, Product Workshop,
Legacy Code, Ruby Legacy,
Road to Crown Ambassador
(RCA), TTT-1, TTT-2.

Proactively participate in all of the courses
mentioned above. For newly joined distributor,

these three courses are compulsory: NEO,

NET and Product Workshop. Learn passionately,

take notes and remember that this lays a so
foundation for the road ahead. Remember
Learn, Act, Understand, Teach and Pass
it forward.

There are three types of goals:
Short term goals (foundational
goals), mid-level goals (Promoted
to Ruby Manager status), and Long
Term goals (Promoted to Royal
Ambassador status), providing you
a clear and consistent direction to
grow your career. Therefore, it is
time to set your short term goals -
building a solid foundation!

There are three types of short term goals:
a Tool goals
b Distributorship goals

¢ Knowledge goals
(Knowledge and training)

lid
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Questions:
Distributor is allowed to own a personal home page?

Distributors may create a personal home page to provide and share information
on their business and themselves with friends and downlines.

Distributors’ website must be pass code protected. Such pass codes must
not be easily determined by uninvited individuals seeking entrance.

J _Answer 4 )

Use of the website or any broadcast communication methods, including mass
mailing, telemarketing, national or international advertising through radio,
television, facsimile services, computer communications network or any other
means by which person to person contact is not present, as a channel for the
dissemination of mass communication or information whether in graphic,
printed or audible form with the purpose of offering business opportunities,
securing customers, selling or to promote the sales of products, or the sales
or offer for sale of business support materials by Distributor is prohibited.

. 4




Distributors are prohibited from using the website for sending, transmitting or
otherwise communicating of any unsolicited e-mail messages to persons with whom
the Distributor does not have a pre-existing personal or business relationship.

N

—J _Answer

Website's content must comply with Return Legacy’s and must contain a
| privacy statement that is consistent with local laws.

b4

Websites are not to be operated and maintained in compliance with all Malaysia
laws, regulations and codes and there shall be no unauthorized use of intellectual
property rights of others.

____/

Distributors shall not without the written consent of Return Legacy, use Return
Legacy’s intellectual property including trade or service marks or any variations
likely to cause confusion with Return Legacy’s trade or service marks in their
website addresses or e-mail addresses including a meta tag or other site locator.

/
—_——

Distributors shall not make any representations in their websites that express
or imply in any manner to guarantee success in any aspect of the Return
Legacy Business Opportunity.

Answer

Any advertising online pertaining to the Company’s products, campaigns
and promotions shall be published upon obtaining prior written approval from
the Company.

AR 4




Promotion
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Sl he Unpeecedented
v Experience

CAMPAIGN PERIOD: I"'NOVEMBER 2019 - 29" FEBRUARY 2020

{ LEGACIAN ROYAL PASS

1°- 30" NOVEMBER 2019
Top up 200 L-Points
'FREE'
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Legain Trial Pack H+ (60ml)

—

Ecmain Tl Pack ® moist (20mD) 0 450

Worth up to RM572
EGACIAN ROYAL PASS EXCLUSIVE DEAL
DECEMBER 2019 - FEBRUARY 2020

Top up 70 L-Points*
Purchase RM238 and above (in a single receipt)*

'FREE
DEC 2019 JAN 2020 FEB 2020
1x Legacy Make Up Pouch or 1x Fresh (99ml) or 2x H+ (60ml) or
1x de'Cleanse or 1x Junior Mediterranean Kids or 1x W+
1x Enzyme or 3x M. Gold PLUS Mini 7 or
1x Cleansing Water (150ml) or 2x Potent Mini 7 or
1x O'dentee Refill Pack 2x Mandiva Mini 7

*Each distributor must obtain Legacian Royal Pass to entitle Legacian Royal Pass Exclusice Deal.
*Criteria of Legacian Royal Pass Exclusive Deal is required to complete in every calendar month.

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia distributors only. *While Stocks Last.



Promotion

g%’RETURNl_EGAC\f’

NOT YOUR ORDINARY

NOVEMBER

1t Nov 2019 @ 12PM (MYT) - 30" Nov 2019 11.59pm (MYT)

N
RM168 (WM)
FREE 3x < RM183 (EM)
SHS @omi 16WP
J

*Terms & Conditions apply. *For further information, please refer to our promotion details.

*For Malaysia distributors only. *While Stocks Last.



Promotion

RETURNLEGACY

CHERATIN

TRAVEL INCENTIVE CAMPAIGN

DIRECT SPONSOR
2800 WP

ACCUMULATIVE

f‘- Travel Incentive Trip terms and conditions:
1.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN 5.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN
applies to all Malaysia and Singapore distributors only. reward(s) is non-transferable and non-exchangeable for cash.
=y
g 2.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGH all 6. The holiday tour will depart from Return Legacy Head Quarter.
FERE sales must be generated in Malaysia and Singapore district. All qualifiers shall responsible for their own transport to
3.CLUB MED CHERATING TRAVEL INCENTIVE CAMPAIGN Hell camcy licad el . 4

travelling date is between March 2020 to April 2020, 7. All eligible travellers shall not cancel/absent without
notification after the acceptance confirmation is provided to
the company. The company reserves the right to penalize you
on the costifees due to the loss of your absent/cancellation.

4. Eligible qualifiers will be notified of their travelling date via
company notification.

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia and Singapore distributors only.



Promotion

g%’RETu RNLEGACY

CLASSIC MEMBERSHIP
PROMOTION

1t July 2019 @ 12PM (mYT) — 31t December 2019 @ 11.59PM (MYT)

Free Classic Membership worth RM48

1X NUREOX de'Cleanse 1X Nureox Enzyme
RM 88.00 (WM) RM 88.00 (WM)
RM 95.00 (EM) RM 95.00 (EM)
8WP S8WP

*All new Classic Membership is inclusive of 1 x RL Welcome Handbook

*Terms & Conditions apply. *For Malaysia distributors only. *For further information, please refer to our promotion details. *While Stocks Last.
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Non-Woven Bag
AVAILABLE NOW

AAAAAAAAAAAAAAAAAAA
PERSATUAN EEBAJIKAN WARISAN EASIH MALAYSTA

(PPM-034-10-27082019)

The profit on every Return Legacy Non-Woven Bag sold is donated to LCAM
(Legacy Care Association Malaysia) supporting in "helping-the-needy".
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2019 NOVEMBER

Meetings to be held at Return Legacy HQ

Date

Event

Time

Contact PIC

07/11/2019

Let's Zumba!
(BO)

8pm - 10pm

RL Customer

Service
603-61446399

14/11/2019

¥R/ MR E
(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer
Service
603-61446399

15/11/2019

ZOmimA
(BC)

8pm - 10pm

RL Customer
Service
603-614463399

21/11/2019

HIHE
(BC)

Ms. Julia Pang

RL Customer
Service
603-61446399

28/1/2019

ERRIES=H
(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer
Service
603-61446399




Meetings to be held at hotels / centre

Date

Venue

Event & Time

Speaker

Contact PIC

09/11/2019

Penang RL
Centre

SHIEA (BC)
1pm - 4pm

Ms. Joyce Foh

Ms. CK Loh
6010-8652277

09/1/2019

Kota Kinabalu

N°5 Hotel

Product
Workshop (BM)
11am - 7pm

Ms. Xenia Yong &
Ms. Shu Xian

Ms. Xiao Fen
6016-8959656

10/11/2019

Kota Kinabalu

N°5 Hotel

Product
Workshop (BC)
11am - 7pm

Ms. Xenia Yong &
Ms. Shu Xian

Ms. Richelle
Chan
6016-8568633

16/11/2019

Petaling Jaya

Royale Chulan
Damansara

Ruby
Recognition
(BC)
1pm - 5pm

RL
Customer Service
603-61446399

17/1/2019

Sandakan

GA Space

FRERE (BC)
1pm - 3pm

Ms. AY Kong

Ms. AY Kong
6019-8859666

20/1/2019

Bintulu

NU Hotel

FFRIEKRZE (BC)
2pm - 4pm

Ms. AY Kong

Ms. Abby Loh
6013-841939




Schedule

Scan the QR code below
for more information
about Return Legacy’s
latest event in November.
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RETURN LEGACY SDN BHD uososss-0 itozzora)
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
. 03-6144 6399 B4 customer.service@returnlegacy.com @ www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy
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RECOGNITION

. ROYALE CHULAN DAMANSARA

THE ROYALE BALLROOM, LEVEL 2

16TH NOVEMBER 2019 | SATURDAY
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Unforgettable
Sunsereen

Unforgettable

Sunscreen
SPF 30 | PA+++
SPF 30 | PA++ Water Resistant
Water Resistant

o 4
S RETURNLEGACY

30ml w LI

30l

EXTHENE FEM
RM168(#3Z) | RM178(%3) 27WP  RM210(73) | RM220(%2)
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LEBAGCIAN

iEEIEER: 1" NOVEMBER 2019 - 29" FEBRUARY 2020

LEGACIAN ROYAL PASS
\ 1¥- 30™ NOVEMBER 2019

718 200 L-Points

[} )
N !E:EL
'@"

4 Ll L

e |V

Legain Trial Pack H+ (60ml)

]

Ecmain Tl Pack ® moist (20mD) 0 450

fir{E=ik RM572

. LEGACIAN ROYAL PASS #5358
DECEMBER 2019 - FEBRUARY 2020

7%/ 70 L-Points*
iH% RM238 3Ll L (3xiim)*

20195 128 20205 18 2020 28

1x Legacy Make Up Pouch or 1x Fresh (99ml) or 2x H+ (60ml) or
1x de'Cleanse or 1x Junior Mediterranean Kids or 1x W+

1x Enzyme or 3x M. Gold PLUS Mini 7 or

1x Cleansing Water (150ml) or 2x Potent Mini 7 or

1x O'dentee Refill Pack 2x Mandiva Mini 7

MZGEE LA Legacian Royal Pass )25 Legacy Royal Pass MZE 5 .
*Legacian Royal Pass M3 BHIFE I /ATES T H AN .

*EHERN. "RTREZER, F2HRHSSR. "NAAFOIRALINEHEHE. *BEEERAL.
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Joxs CAI}'[PAIGN1 SFF R SHIFAY CAMPAIGNZ i) — R Al ik ol so i il .
E‘-.-; 2. 6. ekt S5 M Return LegacyS SR % .
- 2.CLUB MED CHERATING TRAVEL INCENTIVE SEE VI B{TZ%HER 1K Return Legacy%%[i &
CAMPAIGNF 7344 8 3 4 24 Al f5 DR TE 5 HIZE .
BB A 4T 7. ANk & . FEEasE Bk
3. CLUB MED CHERATING TRAVEL INCENTIVE NEEENERTERERE. AEREE

CAMPAIGNZ i F 202038 =4 5 HAE Iz BN Bl A/ 2 FRR9ALH -
H.

. BRERREBAREEEN,

TEEHSEM. TRTRESER, HSRESESR. NUAAFIRALSHMBNEHEH.
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CLASSIC MEMBERSHIP
PROMOTION

1%t July 2019 @ 12PM (MyT) — 31¢ December 2019 @ 11.59PM (MyT)
£ 5 F9Classic Member({f} {ZRM48)

1X NUREOX de'Cleanse 1X Nureox Enzyme
RM 88.00 (WM) RM 88.00 (WM)
RM 95.00 (EM) RM 95.00 (EM)
8WP S8WP

*FrE# Il AClassic Memberda]3£81xRL Welcome Handbook

THEEEEM. TMANEE, BESREEAT . *NRDRATLZHEHB. *BEEFRERAL.
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Non-Woven Bag
BIEARE

&’5\\ LEGACYCARE

'y ASSOCIATION MALAYSIA
J PERSATUAN'

KEBAJIKAN WARISAN KASIH MALAYSIA
(PPM-034-10-27082019)

FOELHMMREAE, HIPEBBELCAMLIEEZZERIA
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07/11/2019

Let's Zumba!
(BO)

8pm - 10pm

RL Customer

Service
603-61446399

14/11/2019

¥R/ MR E
(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer
Service
603-61446399

15/11/2019

ZOmimA
(BC)

8pm - 10pm

RL Customer
Service
603-614463399

21/11/2019

HIHE
(BC)

Ms. Julia Pang

RL Customer
Service
603-61446399

28/1/2019

ERRIES=H
(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer
Service
603-61446399
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REA

09/11/2019

Penang RL
Centre

SHIEA (BC)
1pm - 4pm

Ms. Joyce Foh

Ms. CK Loh
6010-8652277

09/1/2019

Kota Kinabalu

N°5 Hotel

Product
Workshop (BM)
11am - 7pm

Ms. Xenia Yong &
Ms. Shu Xian

Ms. Xiao Fen
6016-8959656

10/11/2019

Kota Kinabalu

N°5 Hotel

Product
Workshop (BC)
11am - 7pm

Ms. Xenia Yong &
Ms. Shu Xian

Ms. Richelle
Chan
6016-8568633

16/11/2019

Petaling Jaya

Royale Chulan
Damansara

Ruby
Recognition
(BC)
1pm - 5pm

RL
Customer Service
603-61446399

17/1/2019

Sandakan

GA Space

FRERE (BC)
1pm - 3pm

Ms. AY Kong

Ms. AY Kong
6019-8859666

20/1/2019

Bintulu

NU Hotel

FFRIEKRZE (BC)
2pm - 4pm

Ms. AY Kong

Ms. Abby Loh
6013-841939
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RETURN LEGACY SDN BHD uososss-0 itozzora)
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
. 03-6144 6399 B4 customer.service@returnlegacy.com @ www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy



