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FORGING A LEGACY THROUGH
WORLD-CLASS LEADERSHIP

On 10th September 2019, a major event took the internet by
storm. A company with a market value of USD 100 billion
successfully completed its first succession after a
20-year entrepreneurial journey.

This company is non other than world renowned Alibaba. That same night also marked Alibaba’s
20th anniversary celebration since its inception in 1999. In Jack Ma’s parting speech, he said: “This
is not retirement, but the beginning of Alibaba’s succession system.” New chairman and CEO Daniel
Zhang took over the Alibaba empire and continues to lead Alibaba in fulfilling its mission of

“making it easy to do business everywhere”.

In Alibaba’s succession, what | was really interested in wasn’t the achievements and revered stature

it holds on the internet sphere, but Alibaba’s organizational

approach. Only when an organization has matured,
can it complete replication and succession

plans, hence | think there is a lot to learn

from this.

CTDO OF RETURN LAGACY

ALBERT LING



In Alibaba’s view towards
organizations, it is divided
into four levels:

TRUST AND
HONESTY

SHARED
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Organizations
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RULES .
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Organizations
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If one joins an organization because of its rules and
profits, it is more often than not merely scratching
the organization’s surface. These people come and
go quickly and in many cases, never really got to
experience and understand the organization as
one cohesive system. When people agree with

the mission, vision, and values of an organization,
it is a sign that they are moving towards a common
belief and direction. However, not everyone are

necessarily willing to continuously uphold it even

with the mission, vision, and values in place.

Afterall, upholding a belief is not always the easiest
task as there is a certain price to pay and sacrifices
to be made. Following this train of thought, and
what would be the reason for an individual to be
willing to do all that for an organization? Alibaba
provided an excellent answer, which is empowerment
and trust. What | came across reminded me of Liu
Bei, Guan Gong, and Zhang Fei's Oath of the Peach
Garden in the Romance of the Three Kingdoms.
Though they might not be the best team when it
came to war and battle, but it was the empowerment
and trust that guided them to establish a foothold
in the war and building a nation.

The reason | pay special attention to organizations
is down to Return Legacy’s journey through the
years. The reason of where we are today is because
we have relied on a massive organization to drive
our business. Hence, | have always taken a keen
interest in topics and areas relating to organizational
learning. | often bring up in leadership trainings that
if money was taken out of the equation, what is left
between you and your organization? Though a fairly
simple and straightforward question, leaders often
ponder upon this deeply. What value does our

presence bring to our organization?

There are usually two types of people in an
organization. The first type who wants to enjoy the
organization’s achievements and results, but not its
troubles. Therefore, when market challenges are
brought up by the organization and these individuals
encounter problems they are unable to address
and solve. They will mirror the problem back to
the organization to find a solution or push it back
to the senior leaders to deal with it instead. More
often than not, this type of leaders never truly reach
an organization’s heart and soul and are fairly
average in their achievements. They often place the
blame on market challenges as the cause of an
organization’s loss of direction.
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Another type of individual is one that is afraid of
being unpopular or disliked in the organization.
Therefore in leading organizations, they often come
across as very arbitrary as they always make an
effort to please others, constantly worried that
their every action and decision will face rejection.
But in fact, this type of leaders did not gain
confidence from organizations as they only appear
to be good and capable on the surface. When
they encounter matters that need to be defended,
such individuals often choose to succumb to

injustices out of fear of backlash.

For me personally, neither are good models for
leading an organization. In order to lead an
organization well, not only must one make their
intentions and effort known but also to stand
firm at appropriate times instead of going where

the wind blows.

Hence on this journey, there will always be situations
where you need to learn. In Return Legacy, we have
more opportunities than others to learn on how to
excel in leadership in organizational management.
Therefore, | often say that organizational learning
and knowledge is not a single item to be checked

off, but a lifelong subject to master.

May we work together in learning how to
enlighten people’s lives in the organization
through Return Legacy. In the coming years,
when the organization has grown and nurtured
matured leaders who are willing to carry your
spirit and continue leading larger organizations,
that would mean that you have left a remarkable
and lasting legacy in the journey of management.
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EXPLORING
INDONESIAN CULTURE

The long-awaited Jakarta and Bandung travel incentive is finally here!
All Legacians were ready to set off their trip!

O
First attraction to visit:
FATAHILLAH SQUARE &
NATIONAL MONUMENT.

But first, let’s take a
group picture!
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KAWAH PUTIH
VOLCANO KAWAHPUTIH,
the scenic volcanic lake
carries a milky white colour
with hints of blue due
to sulfur and weather
exposure hence nicknamed
“The White Lake”.

Group picture in
TAMAN MINI,

a recommended local
tourist attraction and is a
cultural and leisure park in

East Jakarta, Indonesia.




Free and easy on the last
day of tour, Legacians had
a blast at the popular
new theme park Dago
Dreampark.

A surprise birthday
celebration for
November babies.
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The grand opening of Rlegacy Indo Jaya Indonesia’s office was held in conjunction with
the 4 days and 3 nights Jakarta and Bandung travel incentive. In July last year, Rlegacy
Indo Jaya Indonesia found its new home in Jakarta - shifting from Medan, to newer and
better equipped facilities to serve as its office.




In addition to the attendance of Return Legacy’s management team, more than 90
Legacians were invited to the Indonesia office to join in the celebrations. The scenes and
sights on opening ceremony day were spectacular and lively, with the presence of the
Legacians further boosting the atmosphere.

The opening ceremony was hosted by
Return Legacy’s Founder Dr. Lee and
management team.

Here is to celebrating Rlegacy Indo Jaya grand opening and all the success to scaling
new heights of success, expanding Return Legacy’s horizons to Asia and beyond.
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One of the most highly anticipated events in Return Legacy - the Ruby Recognition 2019, was held on
November 16th, celebrating newly promoted Ruby Managers in Malaysia. The recognition showed us how the
perseverance and dedication of all Ruby Managers from different backgrounds and areas achieved their

success. It is this spirit and drive that we all celebrate here in Return Legacy where every effort one makes

is equally rewarding and sometimes even more!

'Be bold in your dreams, don’t limit yourself,
‘uphold your dreams, march forward bravely,

‘seize the opportunities, and make your dream a

_.‘reality. Your success will soon be celebrated too.
‘See you at the top!

6 Ruby Managers were also awarded with
916 Gold Pendant on the recognition event.




On the Ruby Recognition event,
3 Ruby Managers have stepped up and promoted
to Diamond Directors. Congratulations again!

Return Legacy was the key to unlocking my
life’s true journey and purpose. | was born in
Bintulu, Sarawak. For the past 20 years | have
been working and toiling away in world of
traditional business, but after realizing that
the state-of-the-art MNNT was the future that
could take over the markets, | joined Return
Legacy and have been in the direct marketing
business since. Hello everyone, my name is
Raymond Kong. For the past 20 years, | have
been operating a traditional enterprise that |
believed could excel in the markets, life, and
everything else | invested in. But today, 20
years later, I’ve discovered that what | have
invested in may not be proportional to the
output or rewards earned, and it made me
realize the importance of my initial decision

to participate in this platform.

S

I’ve only been in Return Legacy for around nine
months, but my team consists of 450 Legacy
Partners, a team which has cultivated two Diamond
Directors and 14 Ruby Managers. In just two short
months | was also promoted to the position of
Diamond Director from a Ruby Manager.

Often times when I’'m having conversations with
others they would ask me: “Are you living the life
you desire right now? If | was to offer you a choice
- aside from your current income, how much would
you add on to make your next month one full of
comfort and free of financial stress?”

Many people would answer that the more the
better, and | would honestly say that the reply
is practical yet ironic at the same time. This is
because when we are aware that we are sticking to
a platform that is not succeeding, even attempting
to increase your income by just a bit is a challenge
to do. Thus, we require the right platform to help
us break through the economic pressure. Return
Legacy is one such platform that is able to help
people to attain the change they need in life.

| believe that Return Legacy is able to change an
individual’s past mentality and their future path,
and this transformation extends to their personal
values as well. With Return Legacy, we’re not just
acquiring a beautiful, better life for ourselves, but
also truly understanding the concept of what a
‘people-oriented’ principle really is about. | would
like to express my gratitude to my teammates for
the trust, support and cooperation along this
journey. Because of you, | am always motivated
to pursue and complete any challenges that
comes our way.

—99
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| was born and raised in Bintulu and used to work
as a Grab driver and the palm oil industry before
joining RL. During a chance encounter at the
airport while | was picking up and dropping off
passengers, | bumped into an old schoolmate of
mine, Raymond. He wanted to introduce to me a
career opportunity hence we decided to catch up
over some drinks. It was through Raymond and
Xiao Fen that | got to know about RL but it took
me a long time to mull over the decision of
whether | should join or not. Finally in February
this year, | signed up for the Premium package.

By early April, | attained Ruby Manager status
and about a month a half later, | was upgraded to
Diamond Director. I’'m not entirely sure how | did
it but when | made a promise to the Deputy CEO,
Desmond that | will obtain the Diamond Director
status, | gave it my all and tirelessly recruited new
members to be part of the family.

| was very nervous in the beginning whenever |
needed to have conversations with people, mostly
because | wasn’t too sure how or where to start.
What made it worst for me was that all my other
partners were learning so quickly. They knew
where to check for information and read up on
books to increase their knowledge, compared

to them | felt like | was falling behind as |
wasn’t learning as quickly. But after some
time experimenting, thinking, and having more
conversations, | started feeling comfortable and
had my very own ideas too. I've been extremely
fortunate in that since joining RL, | have never
thought of giving up because not only has this
been a life-changing experience, I've also managed
to help so many around me. Most people would
say that the male market is a difficult one to
succeed in, but my entire team are men and today
we actually need to tip the balance a bit more by
having more females joining the team.
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I’'m glad to have had this fateful encounter with
RL because our products are great. The biggest
difference compared to other direct sales
organisations I've seen before is its cohesiveness.
All the Legacy Partners have a family-like bond,
whether it is joyous occasions or challenging
moments everyone sticks together and that
makes me extremely grateful, happy, and touched.
| sometimes even wonder why | did not discover
RL earlier! My goal today is to expand the team’s
effort into the Malay market, bringing more people
to be part of this big family.

Lastly, a huge thank you to my wife. There have
been times where | had to work late into the night
and not only has she never once complained, she’s
been extremely supportive of what | do. Thank
you to our Deputy CEO, Desmond as well for his
full-fledged support, constantly encouraging us to
do better. Thank you Raymond and Xiao Fen for
your tireless help. And last but not least, thank you
our business partners Vincent and Adrin. With the
3 of us working together as one, we will embrace
and overcome any challenges that come our way
hand-in-hand, shoulder-to-shoulder.

n
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In this Ruby Recognition, we are here to celebrate
the accomplishments of three stellar Ruby
Managers, and their promotion to the prestigious
rank of Diamond Directors. My name is Chris,
hailing from Kuala Lumpur, and I’m currently

a Diamond Director at Return Legacy. Before
joining Return Legacy, | was a housewife taking
care of my baby for about a year. After being
at home for such an extended period of time,
it’s an understatement to say that my lifestyle
completely changed - especially with a little one
to care for, from the frequent breastfeeds to the
long late nights. It was certainly exhausting.

It wasn’t until | met my former boss, Joanne, that
| saw an opportunity. We have known each other
for ages, but are also friends who rarely got in
contact. When | saw Joanne again, | noticed she
was glowing! Her skin was radiant and fairer, a
huge difference from the Joanne | knew. | was
curious about her skincare routine, and Joanne
revealed that the secret to her skin was Return
Legacy’s products. | too wanted bright yet fair
skin, so | purchased a Premium Package without
a moment’s hesitation.

| am actually diagnosed with polycystic ovary
disease (PCOS). Because of this condition, it has
severely affected my ability to successfully conceive
a child. My first child was conceived via artificial
insemination, and | understand the struggles and
pressures women experience while attempting to
conceive. | had to take injections every day, and
even then, the chances of getting pregnant were not
guaranteed. My husband and | were both eager to
have a second baby, and we tried every method
available to us until we stumbled upon Return
Legacy. After some research, | discovered that W+
could help improve physical issues and symptoms
caused by PCOS, and quickly tried it.

After four boxes of W+, with my husband using
three boxes of Mandiva, we successfully conceived
our second child! This is truly a genuine testament
that Return Legacy’s products work. Because of
this, | wish to help couples struggling with similar
infertility issues, so that they are no longer struggling
or confused while preparing for a pregnancy.

Of course, not every part of this process was
smooth-sailing. | also experienced a period where |
was feeling my lowest - | believed | was poor at
negotiating and closing deals, and was rejected
many times. But slowly | found out that so long as
| pursued this with a full, passionate spirit, time
would prove that it will be all worth it and that the
benefits of our products will be acknowledged. My
friends would often point out during gatherings that
my skin has improved greatly, reminiscent of how
| witnessed Joanne’s transformation in the very
beginning. Return Legacy’s products have made
me feel and look younger, beautiful, and healthier.
| am glad that Return Legacy is operating as a
team-oriented business. In just short two months,

| was able to move up to the ranks, from a Ruby
Manager and then Diamond Director. | would like to
extend my heartfelt gratitude to Joanne, my leader
Julia, and my team and all my partners involved.

.
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In just the second month after | have joined, | was rewarded
with five-digits for my efforts! The best thing is, because of
Return Legacy, | am able to work alongside my good friends,
family and relatives in this business. Not only do we have
more opportunities to meet and socialize, we are now able to
train, learn, progress and grow together, becoming healthier
and prettier whilst chasing our dreams and achieving our goals
as one. After joining Return Legacy, my social circle has
expanded, and so have my list of friends and business
partners. | have more leisure time to enjoy and thus more time
to spend with my family. My relationship with my husband
has improved, and so have our lifestyles. Life is full of
happiness and joy for us now!

66— I

| have always wanted to be affirmed in my life choices,

and to evaluate and understand where my value in life truly
was. While | was running my business in Return Legacy, | told
myself that one day, | would stand on stage and tell everyone
that | have achieved my goals and fulfilled my commitment
to myself. | would use any free time | had as a learning
opportunity to understand the uses and benefits of each
product and share it to those around me. Of course, during
this learning process, not each attempt was successful and

| was rejected many times. However, | sought to learn and
grow with each rejection, highlighting where my flaws were

and improving upon them.
//
/A
|

'WENDY CHOONG

RUBY MANAGER




From a person who had no confidence in this industry, one
who could not see herself achieving success and a housewife,
to become the woman | am today. This is indeed my life’s
greatest honour to stand on this stage. Like every other
woman, | am too pursuing the secrets of ‘eternal youth’,
to maintain and enhance my beauty and youthful charms.
With this platform, hard work is no longer just the singular
key to success - the right direction is required, along with
selecting the right people to fulfil the right tasks. Challenges
are surely encountered throughout everyone’s journey
with Return Legacy, and | am no exception. After intense
deliberation, | have discovered that the source of the
problem was not the market or in others, but within myself.

Perhaps my own thinking and ideas that were lacking, so | had to adapt and
learn accordingly. While adapting, you have to search for the right person to
identify your problems and find a solution. This is one of the secrets to my

success in Return Legacy.

CINDY WONG

RUBY MANAGER
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RUBY MANAGER

Because of Return Legacy, | have a strong, supportive
team behind me, with outstanding members such as my
Kadazan partner Ellistar Joyce, who is also here today to
celebrate this recognition. Just imagine, she managed to
garner RM15,000 in earnings within three days! With just
three days, Ellistar Joyce has become the pride and glory
of our team. Thank you Joyce for being with us! With
Return Legacy, I’m able to have better time and financial
management within a short period of time. Although | am
relatively new to Return Legacy, it has provided me with
opportunities to speak with hundreds of nurses and doctors
at hospitals regarding technology and its contributions to
human health and medicine.

9



Becoming a Ruby Manager, | would like to thank my team, family and
the company management. | love Return Legacy!

| am very happy to be on this stage. Thank you to the company, my
upline, partners, customers and my friends for their support and
encouragement. | will work hard to reach the peak! | love Return Legacy!
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RUBY MANAGER
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7 | Thanks to Return Legacy for giving me the opportunity to stand on this
B I stage. Thank you to the company and system. | love Return Legacy!
L’" "%

| am glad to get to know Return Legacy! | would like to thank my partners
for giving me the opportunity to stand on this stage. Thank you all! | love
Return Legacy!
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RUBY MANAGER

| am very grateful to my leaders Jesslyn, Julia and May, and also my
husband for supporting me. Thanks to the system for giving me the
opportunity to achieve this award. | love Return Legacy!
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RUBY MANAGER

Thanks to the company and system for giving me the chance to stand on
this stage today. | would like to thank my leaders Julia Pang, May Tam and
Jean Choi. | will continue to move towards my goal! | love Return Legacy!
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Thank you Return Legacy for being a great company that provides us

a good platform. | sincerely thank my leaders and partners for working
hard, growing and working together with me. | would like to thank my
mentor Julia, for her cultivation and company over the past few months,
and to create a team that belongs to us! Thank you! | love Return Legacy!

RUBY MANAGER

| am very happy to receive this award! Thanks to my upline Janice and
Jade for helping me, encouraging me and supporting me when | am in
trouble. | love Return Legacy!
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RUBY MANAGER
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Thanks to Return Legacy for giving me a chance to stand on this big
stage. | would like to thank the company, my upline May Tam and Jean

Choi. There are no mistake in life but only chances missed! | love
Return Legacy!
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RUBY MANAGER

Thank you Return Legacy for the great opportunity and platform given to us
Sabahans. To all my fellow Sabahan, Kadazan, Dusun, Murut & Rungus, let’s take
this opportunity to improve and develop ourselves and our people! | love

Return Legacy. ,,

T

RUBY MANAGER

Thanks to my family and partners for their support, and most importantly,
my upline Sheau Pei and Wei Wei, for being with me on this recognition.
| love Return Legacy!

RUBY MANAGER

| would like to thank Wendy, Return Legacy and my family who keep on
supporting me. | love Return Legacy!
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Thanks to the support of my family and upline, | have the honour to
7o stand on this stage today. | love Return Legacy!

GOH SOEW WEI
RUBY MANAGER

Today, | am very happy to be on stage as a Ruby Manager. A big thank you
to my upline May Tam, Mr. Ang and Julia Pang for their guidance along the
way, and thanks to my family for their support. | love Return Legacy!

9

HO ZI HUI
RUBY MANAGER

| am delighted to be promoted as Ruby Manager. | would like to express
my gratitude to my family and my team. | love Return Legacy!

9
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RUBY MANAGER

| am very glad to attend this recognition. | would like to thank my upline,
Raymond Kong, for giving me this opportunity to stand on this stage. | would x 0
also like to thank Xiao Fen for her guidance and the great products of the 2

company. | love Return Legacy! o
2

RUBY MANAGER

| would like to thank my upline Apple Low for bringing me into this
‘E“?-' : family. | love Return Legacy!
. 4

Firstly, | would like to thank my family, my upline Joyce and Susie for their
support, guidance and cultivation, making me promoted as a Ruby Manager
today. | love Return Legacy!

(HOR WUEN TENG!
a * RUBY MANAGER



Today is a very important day for me. Thank you Return Legacy for
providing such a good platform and products which made me who | am
today. | love Return Legacy!

KUMYOKE LIN
RUBY MANAGER

| never thought about the day when | would become a Ruby Manager. | would
like to thank my family, my team and the management. | love Return Legacy!

9
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RUBY MANAGER

| am very glad for being given this opportunity to stand on this stage.
A million thanks to my family, especially my mother-in-law, my husband
and my upline Wei Wei and Sheau Pei. | love Return Legacy!
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RUBY MANAGER

| am very happy to be promoted as Ruby Manager. Thanks to the
unconditional support and encouragement from my family. | am also
very grateful for the guidance and company given by my upline and

my partners. | love Return Legacy! , |
9

RUBY MANAGER
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It’s my honour to become Ruby Manager and | want to thank my upline
Yu Xuan, Aaron and all leaders. | love Return Legacy!
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EE LEONG CHONG
RUBY MANAGER

| would like to take this opportunity to say thank you to my family
for their support, also my team mates and the guidance from my leader.
| love Return Legacy!

99 i
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RUBY MANAGER
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| am grateful to receive this honour and thank you to my upline and my
family too! | love Return Legacy!

LEE SUE PING
RUSY MANAGER SRS

Thank you to my upline Hinz and Denley who brought me into this
RL family. | am very happy to be here and thanks to the company for the
arrangement. Special thanks to my husband and family members for
their support. | love Return Legacy!

2
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LEE YOKE PEI
RUBY MANAGER
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There are 3 important things in life - Feel the world with a big heart and feel life;
Create the world with happiness and change your life; Feel the world with a
grateful heart and feel life. | am who | am because of you. | love Return Legacy!

!
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RUBY MANAGER

| would like to take this opportunity to thank my upline Jean Choi for
her guidance and thanks to my family too. | love Return Legacy!
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LIM CHEW YUN

RUBY MANAGER

My gratitude and appreciation to Return Legacy and my family. | love
Return Legacy!

10 g
LIM POH SING

RUBY MANAGER

Glad to be here for Ruby Recognition and thank you to my family, my
team and company. | love Return Legacy!

,, 1% PN
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RUBY MANAGER



| would like to thank the company for having the chance to be on the Ruby
stage. And thank you to my family and my upline.

s | 929
1YOONG YOONGI T |
“‘._ Py

RUBY MANAGER

Feel happy to be able to attend Ruby Recognition, | love Return Legacy!
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RUBY MANAGER

NGAN SHIKY

RUBY MANAGER

This company has given me and other a better platform to build a
better life. | hope | will be a part of bringing success to many other people
who desire to start a career at Return Legacy. | love Return Legacy!

(THAILAND
— ,— RUBY MANAGER
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The success of many others through this platform makes me feel confident
towards the development of the company. | love Return Legacy!
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RUBY MANAGER ,
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| am thankful to get to know Return Legacy. | am also very grateful to my
family and team. | love Return Legacy!

SAM PEI WEN
RUBY MANAGER




| did not expect to be able to stand on this stage! Thanks to my upline Hinz
and Denley for giving me such a great platform. | love Return Legacy!
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RUBY MANAGER
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| am grateful for the opportunity given to attend this Ruby Recognition. It
makes me realise how big the stage of life is and if you do not go on it,

you will always be an audience. | love Return Legacy!
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SO0 WEN CHUEN
RUBY MANAGER.
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| am very happy to attend this Ruby Recognition. | want to thank my
family, team and company. | love Return Legacy!

e

'TAI CHIN TIAM
RUBY MANAGER

| would like to thank my leader, Yun and my family who are always by my
side. | love Return Legacy!

9
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RUBY MANAGER
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A big thank you to Miu Miu & Joanne Lam for bringing me to join this great
team. Thank you Julia for your guidance and help and thank you Return Legacy

RUBY MANAGER

I would like to thank Miss Susie for bringing me to the team. She is my
mother and also the one who made me more confident. | love Return Legacy!



Thank you very much Return Legacy, for providing such a great platform
which allows us to grow, learn and gain achievements. Thanks to my family,
my upline and my partners. Thank you for all your support and trust over
the years. | love Return Legacy!

TEALAYHONG B
RUBY MANAGER
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First of all, | would like to thank my upline, Susie for her encouragement
to attend Ruby Recognition. Also, | would like to thank my partners.

I love Return Legacy! ,, P

[EOH KIANG HONG
RUBY MANAGER
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Today | am very happy for having the chance to be on the Ruby stage. First of
4 all, | want to thank Dr. Lee and my upline May Tam, Mr. Ang, Julia and my
I husband for their support, encouragement and guidance. | love Return Legacy!

1 4
THEAM SU WUN
RUBY MANAGER

| would like to thank the company for providing us such a great platform.
| want to thank our team and also Yeen Mee for her selfless dedication.

9

WVINCENT KONG '
A 9

Thank you Return Legacy for giving me the opportunity to share my

thoughts here, and my sister Cindy Wong for introducing me to Return
Legacy. Also, | would like to thank all the management, staff, my partners,
my team, all leaders, my family, my children and my other half. Thank you
for your support and encouragement. | love Return Legacy!

RUBY MANAGER
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EVERY DROP COUNTS

BE A DONOR

With an effort to overcome blood shortage and to maintain an adequate supply of
blood for all patients requiring transfusion, LCAM teamed up with the National
Blood Donation Center on 15th November 2019 to organise its first ever charity
event - a blood donation campaign with the theme of “Every Drop Counts, Be A

Donor”. The public may not realize that a single bag of blood saves lives of up to 3

people, greatly improving their chances of survival. Every good deed,
however small, gives others a hope of survival.

The blood donation campaign received an overwhelming response and 80 of
people showed up in support. On event day, Return Legacy sponsored
Mediterranean gold PLUS mini 7 and refreshments to each blood donor in
gratitude of their support.



ey

J donation

REQUENC
g aa Save up to 5
/ [ Y lives with 1 }

Thank you for being part of this historical landmark and selfless dedication in
making this blood donation campaign a success and here is to hoping your love
and care continues to burn brightly. In the future, LCAM will live by its spirit of

“Sharing Love, Changing Lives”, creating and organizing meaningful charity
activities while encouraging others to be part of the welfare activities in giving

back to society.
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ASSOCIATION MALAYSIA

EMBARKS ON ITS JOURNEY TO

“SHARING LOVE,
CHANGING LIVES”

I
SJK (C) PASIR piisui & !

The late Kofi Annan (7th United Nations Secretary General) once said that
education is the premise of progress in every society and in every family. Here are
LCAM, we believe that education is one of the many foundations upon which we
build our future - it is today that we shape the leaders of tomorrow.

SJK (C) Pasir Pinji 2 is a school in Perak that provides special education integrated
programmes for the physically and mentally challenged children. It ensures these
children gain access to education, and to ensure more of them get the
opportunity to learn.

The school was however, sorely lacking classroom facilities to accommodate and
support these special education programmes. Hence in 2018, LCAM contributed in
building a complete classroom, constructed to meet the needs of both teachers
and children attending the school. LCAM was recently invited to its opening
ceremony as well as meeting and greeting teachers, parents, and children
at the school.
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UNIVERSITI -
KEBANGSAAN

Mararsia SCHOLARSHIP

i CANDIDATE INTERVIEW

Upholding our vision - A respected and
socially-esteemed enterprise that benefits
society, Return Legacy continues to contribute
towards education by sponsoring millions
through scholarships and funds to help tertiary
students in need of financial aid. Each and
every applicant is interviewed by the Return
Legacy management to ensure the scholarship
goes to individuals who are truly in need.

The reason we keep on supporting the scholarship programme
is due to the belief that the long-term benefits of this initiative
will be experienced by the recipient and with it, we are creating
future value for the society we live in.




2° Le'Gain

WHAT IS

EO [ e'Gam

THE KEY TO AGELESS AND DAZZIING-LOOKING
SKIN PROVEN VISIBLE RESULTS*

UNCOVER LUMINOUS, YOUTHFUL SKIN WITH
FEWER VISIBLE WRINKLES IN JUST 2 WEEKS!

Inspired by Nobel Prize winning - EGF, a naturally occurring
peptide, which was discovered by the American biochemist -
Dr. Cohen and the Italian developmental biologist - Dr. Levi-Montalcini,
our scientists discovered that the key to a younger and beautiful
skin lies in a peptide-rich product.

Our skin is made up of three layers: epidermis, dermis and . G fgylggim
hypodermis. The process of skin aging affects each skin layer.
Developed by Return Legacy, an innovative reverse-aging
formula - Epilibrium 360C™, a tri-function mechanism that
combines three layers of anti-wrinkle actives. It stimulates
cutaneous regeneration, improves skin elasticity and rejuvenates
skin’s physiological age within 2 weeks. You will experience an
effect simultaneously in all layers of skin.




EPILIBRIUM

60C

is the essence of the 2° Le’Gain.

The high strength serum was born when our scientists chanced upon the technologies -
synthetic peptides, developed by a science team from Barcelona, Spain. Joining hand with the
team, our scientists spent countless hours of research and test to enhance the skincare formula

with guaranteed results.

WHAT IS EGF
(EPIDERMAL GROWTH FACTOR)?

‘EGF’: THE NEXT ANTI-AGING FRONTIER

The anti-aging sphere is constantly evolving. Today, when it comes to
youth-recovery advancement, people are talking about EGF. EGF
stands for epidermal growth factors. First discovered by the

two scientists in the 1980s, EGF has now come to the

beauty industry.

EGF is a naturally occurring peptides found in our
bodies which plays a vital role of skin rejuvenating.
Growth factors communicate with our cells to
create more collagen and elastin, which keep

our skin smooth and firm.

However, why would we need EGF formulated
product if it can be found in our skin naturally?
The problem is that our natural growth
factors slow down as we age, causing

cell turnover to slow, hence leading

aging phenomenon.




WHY CHOOSE 2° LE’GAIN
AS YOUR SKIN CARE REGIMEN?

GO BEYONG ANTI-AGE

2° Le’Gain is an all-in-one benefits de-aging skincare for most demanding skin types. In just 2
weeks, your face will begin to feel firmer, smoother and positively glowing. 2° Le’Gain unites:

% AN

Maximal b ®
anti-aging effect O Effective

: skin rejuvenation
/ Ey

=
Skin elasticity !

maintenance g ] e ; ;
e ( aim Skln' protective
s ROYAL INTENSIVE AMPOULE barfler

»

Skin hydration
support First-class skincare

experience

Visible improvement in the
appearance of wrinkles
and fine lines

THE EFFICACY

Immediately - Felt an instant difference on skin: smoother, dewy moisturized skin

1 week -

Had improved skin texture and skin nourishing
effects, leading to a more radiant skin

2 weeks -

Could see a change on skin roughness and
wrinkle improvement

28 days -

51% reduction in wrinkle

32% decrease in wrinkle depth

0,
% - . . . .
*Clinical data is based on twice-daily application of 8 5 increased skin moisturisation
2° Le’Gain for 28 days.

*Results may vary. 4X longer skin hydration




WHAT INGREDIENTS WORK BEST FOR YOU?

Our formulation is supercharged with the state-of-the-art active ingredients embracing the latest
technologies. With the key ingredients in the renowned 2° Le’Gain, all of which play a role in the
power of the product, we promise youthful skin that quickly achieves a younger, lifted and
sculpted look you have been searching for.

= ©° FIRST LAYER: REJUVENATION
Synthetic peptides and plant peptides

* Intensive antiagizng efficacy: Wrinkle and roughness

SECOND LAYER: PROTECTION
Ceramide and hydrolysed sodium hyaluronate

» Skin hydration and strengthen skin barrier function
* Enhance skin firmness

After 8 days of continuous use

THIRD LAYER: MOISTURISATION
Fruit Extracts and acetyl glucosamine

* Immediate skin hydration

After 2 hours

Clinical data is based on twice-daily application for 28 days. Results may vary.
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Shield Your Skin Against
Harmful UV and Pollution

Unforgettable
Sunscreen

Unforgettable
Sunscreen
SPF 30 | PA++

SPF 30 | PA+++ Water Resistant

Water Resistant

ga)RETURNI_EGACY

30ml

85’ RETURNLEGACY



/ / Shield Your Skin Against

Harmful UV and Pollution

In Malaysia, we get sunny weather virtually
all-year. The scorching hot sun can be daunting
hence it is extremely important to keep our skin
safe and protected from harsh ultraviolet (UV) rays
and other environmental stressors. The damaging rays
here are nearly unavoidable even you stay indoors most
of the time, for instance, indoor UV exposure can occur
from UV that penetrates through glass and even the
blue light emitted from our digital devices.

Unprotected sun exposure is the number-one cause of
skin cancer and premature aging. We know that sunshine
is a great way for our body to produce Vitamin D, which
has a variety of positive health benefits. However, the
longer we stay in the sun, especially without adequate
sun protection, the greater risk of skin cancer we will
encounter. Solar exposure is responsible for most of the
visible aging of our skin. In fact, UV rays are the primary
cause of inevitable skin woes such as wrinkles, fine
lines, sun spots, pigmentation, reduced skin elasticity
and degradation of skin texture. To keep your skin
naturally flawless and healthy, it is vital to employ
sunscreen as your first line of defence.

While sun protection may have become common
knowledge among women, many are unaware of
pollution-proof sun care. Air pollution is detrimental to
our skin. The exposure significantly correlates to an
increase in signs of skin aging. The common pollutants
found in the air include exhaust fumes, cigarette smoke,
and cooking fumes. We neglected the fact that our

Distributor Price:

RM168 (WM) = RMI178 (EM) everyday contact to pollutants is disrupting our skin

27 WP barrier and stripping our skin from moisture. The urban
e particulate matter penetrates the barrier-disrupted skin,
RM210 (WM) + RM220 (EM) causing dehydration, dull and sallow skin, as well as

increasing wrinkle formation.

Net Weight:
30ml - .
L.UV, the advanced water-resistance sunscreen with

SPF30, is formulated with powerful UVA, UVB filters,
pollution and blue light deflecting technology,
providing superior protection against age-accelerating
environmental aggressors. It uses protein to deliver UV
defence that can stave off premature skin aging. The
sunscreen also prevent sunburn and prevent body from
tanning. It is also infused with Vitamin D to provide
the “sunshine vitamin” that everyone needs.

32



WHAT'S IN 2 LUV

ACTIVES INGREDIENTS

CTION & VITAMIN D3

O ECTOIN

- Heat-protection and pollution
fighting substance

- Protects skins from UV rays damage
& air pollution

- Prevents skin damage from environmental
extrinsic factors

=

- Improves damaged, age-stressed and
irritated skin

- Support skin immune system

- Absorbing UV radiation to prevent
UV-induced skin damage

O VITAMIN D3
- Improves skin barrier function g | Unforgetiable
- Contains Vitamin D that Sunscreen , Unforgcttable
bOdy needs Sunscreen
SPF 30 | PA+++
Simply apply L.UV on your skin. It spreads smoothly Water Resistant
and evenly to form an invisible shield on your skin -

that stops sun rays and pollution particles from QEREI'URNUEGACY
aging, pigmentation and irritating. The light
sunscreen is ideal for normal, dry, oily, mature
or combination skin, perfect to use everyday,

over moisturizer and under make up, to
ensure skin is fully protected.

Water Resistant

30ml

3Cml

30W|

33



UNDERSTANDING
UV, UVB/UVA RAYS & SPF

uv UVvB UVA SPA
O O O

= Ele_ctrpmagnetic - Penetrate outer layer - Penetrate deeper layers - Measurement duration of
radiation from sun of skin of skin a sunscreen able to protect

- Consists of 2 types - Direct damage to skin - Responsible for fram.UV rays

o UVB B e U hurarand immediate tanning - Indicates the length of time

o UVA aging - Cause skin premature E?gr;sgzt')sufr:omded
- Cause skin cancers aging and wrinkles
- Dermatologists recommend
to use sunscreen with SPF

25 to block 96% of sun rays

- Cause skin cancers

PROTECT YOUR SKIN
EVERY DAY, ANYWHERE

Exposure to sun’s harmful UV rays can add up over time, all year long.
The everyday sun contact from our daily routines are not entirely escapable
but can be lessened. Protect your skin against the harsh weather in Malaysia
by wearing sunscreen and practice sun-safe habits are essential. It is not
just the hot sun that we have to worry about, the evil pollutants and blue
light are travelling in the air too. Therefore, applying anti-pollution sunscreen
with SPF is a must when it comes to skin protection.

Our skin is constantly in contact with the elements, working overtime to
protect us from daily rays and impurities. Help your skin combat these
aggressors with L.UV. You deserve the best, so does your skin. Keep it
safe from the sun and pollutants and looking its best all time!




Dr/'hk plenty of water Reduce alcohol consumption
( 8 glasses per day) & Stop smoking

”

‘£ 2 a

Eat more plant-based Reduce the use of
foods, such as fruits, alr-conditioning and
vegetables and legumes use a humidifier

--------

Avoid harsh cleanser | Apply moistur/'e
whenever needed
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Principles of Digital Marke ing

£

77

PRINCIPLES OF

DIGITAL MARKETING

Our network marketing principles represent getting in

touch with potential customers and distributors on the
digital platform. Therefore, one must understand
the rules for digital marketing principles to
prevent disagreements. If there is any conflict
of interest, we shall follow the principles laid out here.
If the conflict persists, the final decision shall be made by
the disciplinary committee of the company.

Distributors may invite potential
customers to company events such as
RLEP through social media messaging
platforms such as WeChat and Facebook.
However, if said potential customer
attends company events unaccompanied
by the distributor (or more distributors
who may have contacted said customer),
the potential customer makes the final
choice on which network to join.

A potential customer may
contact multiple distributors
online, but the potential
customer’s membership
belongs to the distributor
who accompanied him/
her to his/her first
company event.



Question: Dbistributor is allowed to sell company
products underpricing or overpricing?

Distributors must sell and distribute products according to the distributor

or retail prices. No price undercutting is allowed. The Distributor understands
and agrees that any attempt by distributor to sell products, whether directly
or indirectly, at a price lower than the distributor price or over than the retail
price will result in the Company imposing a penalty of a sum of up to RM10,000.00
per product payable by the Distributor in breach upon demand from the
Company and suspension with immediate effect in accordance to Part 3,

Session 4 herein.

o Under-pricing or over-pricing in the above context means:

All products of the Company shall be sold at the price prescribed
or approved by the Company. No distributor is allowed to raise or
lower the price of any products.

©

No distributors are allowed to carry out their own promotion
unless with prior written approval from the Company.

©

@

Products obtained during promotions or with purchase offers
shall be sold at the price prescribed or approved by the Company.

2

Distributor is not allowed to instigate, encourage, indulge and
teach downlines to obtain bonus rebate/refund of commission in
order to be more competitive in pricing.

©

Distributor is not allowed to purchase/sell to the staff of the
Company and vice versa.




Promotion

&’RETURN LEGACY

O ] .
Ez'Le(kun
ROYAL INTENSIVE AMPOULE LlMlTED EDITION BAG

(4x Le'Gain 10ml)

RM1088 (WM)
RM1098 (EM]
192WP

LIMITED TO

1500

SETS ONLY,

Elegant and Classy Black Leather Bag (PVC)
Zip closure with 2 DEGREE detail | Interior flat pocket
Customised Return Legacy logo wax sealed packaging
Engraving is available for 2° Le'Gain Limited Edition only

2°LeGain PREMIUM SET | 2 LeGain oML

[4x Le'Gain 10ml)

RM1088 (WM]_ N RM299 (WM)
RM1098 (EM) g 3 RM309 (EM)
192WP as i 48WP
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T A/('aien LAUNCHING
E LeGam PROMOTION

15T DEC 2019@12PM myD - 315T DEC 2019@11.59PM (MYT)

( APPLICABLE TO ALL UPGR ADES BEFORE 60 DAYS & AFTER 60 DAYS. j
CREATION PLAN

2° LEGAIN SPECIAL PROMOTION
Elite Premium LP

RM598 (WM) | RM&18 (EM) RM2392 (WM) | RM2412 (EM) RM4784 (WM) | RM4824 (EM)
96WP 384WP 768WP

. 2 x Le’Gain (10ml] ' 2 x Le’Gain Premium Set ' 4x Le'Gain Premium Set
(0) 4 OR
. 2 x Le'Gain Limited Edition ' 4x Le'Gain Limited Edition
OR OR

. 1 x Le’Gain Premium Set + - 2x Le'Gain Premium Set +
1 x Le’Gain Limited Edition 2x Le'Gain Limited Edition

P-Wallet

RM4784 (WM) | RM4824 (EM)
768WP

4 x Le’Gain Premium Set OR 4 xLe'Gain Limited Edition OR 2 x Le’Gain Premium Set +
2 x Le’Gain Limited Edition

P-Wallet Package Combination

Selection 1 Selection 3

@ 1xLe’Gain P-Wallet package + @ 2 x Le’Gain P-Wallet packages + @ 3 xLe’Gain P-Wallet
20 distributor price products + 10 distributor price products + packages
10 PWP products 5 PWP products

*Each P-Wallet package comes with 15 x RL Welcome Handbook and
FREE products (WM x 3, EM x 4)

Revised 1* Dec 2019

*Self-collect and delivery of 2° Le'Gain Premium Set and 2° Le'Gain Limited Edition will be available on 6th December 2019 onwards.
*Terms & Conditions Apply. *2° Le'Gein Limited Edition is limited to 1 y.
*In the event that supplies of 2° Le'Gain Lim tion become unaveilable, the company may replace 2° Premium Set without prior notice.
*For Malaysia distributors only. further information, please refer to our promotion de Vhile Stocks Lest
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T /(' aivn LAUNCHING
E LeGam PROMOTION

15T DEC 2019@12PM myD - 3157 DEC 2019@11.59PM (MYT)

LEGACY PLAN

X G« :
N~ Engraving is available for
2° Le’Gain Limited Edition

RM897 (WM) | RM927 (EM) RM1088 (WM) | RM1098 (EM) RM5440 (WM) | RM5490 (EM)
144WP 192WP 960WP

‘ (save up to RM309) ‘ (save up to RM447) ‘ (save up to RM3471)

@ 3x Le'Gain (10ml) @ 1x Le'Gain Premium Set @ 5x Le'Gain Premium Set

FREE EFQCXCETNEDI FREE RPQEXCETMETNY FREE BPQECETNNCIT e
5x Le'Gain (10ml)

(9) 4 (0)4
@ 1x Le'Gain Limited Edition @ 5x Le'Gain Limited Edition

FREE SPEEXETNEILN VIR 1x [e'Gain Limited Edition +
5x Le'Gain (10ml)

OR

@ 3x Le'Gain Premium Set +
2x Le'Gain Limited Edition

VI 1x Le'Gain Limited Edition +

Revised 1=t Dec 2019 5x Le'Gain (10ml)

*Self-collect and delivery of 2° Le'Gain Premium Se 2° Le'Gein Limited Edition will be availeble on éth December 2019 onwerds
*Terms & Conditions A e'Gain Limited Edition is limited to 1500 sets only
*In the event that supplies of 2° Le’Gain Limited Edition become unavailable, the company mey replace 2° Le'Gein Premium Set without prior notice
*For Malaysia distributors only. *For further information, please refer to our promotion details. *While Stocks Last.
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85> RETURNLEGACY

2 [e'Gan

PURCHASE

1 x 2° Le’Gain Limited Edition

(Inclusive of 4 x 2° Le’Gain (10ml),
1x Limited Edition Bag, 1 x Thank You Card)

Stand a chance to win

FREE

1 x2° Le'Gain Premium Set
(Inclusive of 4 x 2° Le’Gain (10ml))

Up to 100 sets of 2° Le'Gain Premium Sets await!

Purchase 2° Le’Gain Limited
rmmmgmawe | Edition and stand a chance to

win FREE one (1) 2° Le’Gain

yﬂ” Premium Set. Free 2°Le’Gain
Premium Set will be drawn

based on the running number

S of your 2° Le’Gain Limited
- Edition Thank You Card.

Jor your order.

We hope you erjoy your purchasc.

*Original copy of Thank You Card must be presented for redemption. Photocopy is not allowed.
*Return Legacy reserves the right to change, amend, delete or add to these terms and conditions at any time without prior notice.
*Please stay tuned to our official Facebook page for the lucky draw date announcement.
*Terms & Conditions Apply.
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&)RETURN UEGACY

s DECEMBER
P Cactsive Deat

FROM 1 - 31" DECEMBER 2019

What can you do in December with your Legacian Royal Pass?

Top up 70 L-Points to your L Wallet Purchase of RM238 and ahove in
with your Legacian Royal Pass. a single receipt.

Choose one (1) FREE product worth up to RM110.

*For FREE products selection, please refer to our promotion details.

Enzyme Cleansing Water(150ml)

1 Top up 70 L-Points. @1 Top up 70 L-Points.
 Purchase of RM238 and above in a 2 Purchase of RM238 and above in a
single receipt. single receipt.
) Choose one (1) FREE product worth up ©) Choose one (1) FREE product worth up
to RM153. to RM224.
2 @

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia distributors only. *While Stocks Last.
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T MEAL REPLACEN
DR IDEAL WEI

LEGACY PLAN '

15t December 2019 @ 12PM wmn — 31t Dcember 2019 @ 11.59PM wn

I

NOREDX o )
i PROTEIN/

NUREOX Protein
Promix Vanilla

NUREOX Protein
Promix Chocolate

SPREURN_E.

. NURE
GERETURN i I \ PRO1 SREURNERY i I
NUREOX ProMiy NUREOX
PROTEIN’ . PROTEIN 1
ProMix ProMix o

NUREOX Protein NUREOX Protein NUREOX Protein NUREOX Protein
Promix Chocolate Promix Vanilla Promix Vanilla Promix Chocolate

RM4 20w . RM430;;§; ;‘AGOWP

iy

*Terms & Conditions apply. *For Malaysia distributors only.
*For further information, please refer to our promotion details.

*While Stocks Last.
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RETURN LE&CYQ

INVIGORATE

YOUR SENSES

15t December 2019 @ 12PM wwn — 315 Dcember 2019 @ 11.59PM wvn

T~ x -

, SLMMER  SUMMER
BLISS | BLISS
Bl \7&.:.1 -

ekl

zn b
I

‘J" -J/V

A'maze Summer Bliss A'maze Summer Bliss A'maze Summer Bliss
Shower Gel Body Cream Shower Gel

" . . d “ e ’5.‘: e ‘ : ) :
A'maze Summer Bliss A'maze Summer Bliss A'maze Summer Bliss
Shower Gel Body Cream Shower Gel
%r YW B -

Mlq;“
. *Terms & Conditions apply. *For Malaysia distributo

Yisr - *For further information, please refer to our prom %
B8, b *While Stocks Last. |
(«;7.{ A - s NI
- '_v--ff : -:\. .
2 Fra \' % &
- ’- % & . "‘ :
F : . ¥ .-
3 \ 44



Promotion

ClubMed V¥

A picturesque serving up some of the best sunset views,
Cherating is located in the northern part of Kuantan, Pahang
and one of the state’s most famous beaches! Cherating
contains a rich natural ecology - whether you’re lying on
the beach admiring the star-laden night sky, or taking a
leisurely stroll by the beach, or releasing small turtles and
watching fireflies on the beach deep into the night - all
these will surely leave lasting memories to reminisce.

*Cherating Travel Incentive Campaign valid until 31st December 2019/
Do not miss out and we’ll see you there!

w5

TRAVEL INCENTIVE
CAMPAIGN

DIRECT SPONSOR
2800 WP

ACCUMULATIVE

*Terms & Conditions apply. *For further information, please refer to our promotion details.
*For Malaysia and Singapore distributors only.
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g%’RETURN LEGACY

CLASSIC MEMBERSHIP
PROMOTION

1st July 2019 @ 12PM (mYT) — 31t December 2019 @ 11.59PM (mMYT)

Free Classic Membership worth RM48

1X NuREOX dercleanse 1X Nureox Enzyme
RM 88.00 (WM) RM 88.00 (WM)
RM 95.00 (EM) RM 95.00 (EM)
SWP 8WP

*All new Classic Membership is inclusive of 1 x RL Welcome Handbook

*Terms & Conditions apply. *For Malaysia distributors only. *For further information, please refer to our promotion details. *While Stocks Last. 46



2019 DECEMBER

Meetings to be held at Return Legacy HQ

Date

Event

Time

Speaker

Contact PIC

05/12/2019

RAFR
(BO)

8pm - 10pm

Mr. Joyous Tan

RL Customer
Service
603-61446399

12/12/2019

I
(BC)

8pm - 10pm

Ms. Shu Xian

RL Customer
Service
603-61446399

19/12/2019

SESERlS
(BC)

Ms. Hui Min

RL Customer
Service
603-61446399

26/12/2019

RLEFERYS
(BC)

8pm - 10pm

RL Customer
Service
603-61446399




Meetings to be held at hotels / centre

Date Area Venue Event & Time Speaker Contact PIC

03/12/2019 Bahau Garden View | #1i&A (BC) | Ms. Alice Tea& | Ms. May Tam
8pm - 10pm Ms.Zi Qing | 6017-6599432

Bahau Garden View | {89778 (BC) | Mr. AlvinHong | Ms. May Tam
6017-6599432

Penang Penang RL RIS (BC) Ms. CK Loh Ms. CK Loh
Centre 7:30pm - 6010-8652277




Schedule

Scan the QR code below
for more information
about Return Legacy’s
latest event in December.
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RETURN LEGACY SDN BHD uososesx wuozzors)
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
C 03-6144 6399 customer.service@returnlegacy.com & www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy
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Unforgettable
Sunscreen

Unforgettable
Sunscreen

SPF 30 | PA+++

SPF 30 | PA+++ Water Resistant

Water Resistant
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E l.eGain
ROYAL INTENSIVE AMPOULE LlMlTED EDITION BAG

W (4x Le'Gain 10ml)

RM1088 (F3)
RM1098 (%3)
192WP

X IR

le'Gal

EESHEAEEE (PVC)
Pl2eirERfiat st 0/ 8EaRaiF/hOR
BEE ESERE RS ITEEIIRDE

ZIEDPRS3{IEF 2° Le'GainfR B hR &

2’ LeGain PREMIUM SET | 2 LeGain  1omL

[4x Le'Gain 10ml)

RM299 (F&2)
RM309 (%2)
A
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EO [ AUNCHING
PROMOTION

15T DEC 2019@12PM myD - 315T DEC 2019@11.59PM (MYT)

CREATION PLAN

2° LEGAIN 435 Bl {1t 5

Premium

RM2392 (F§3) | RM2412 (R 3)
384WP

. 2 x Le’Gain Premium Set ' 4x Le'Gain Premium Set
oy oy
. 2 x Le'Gain Limited Edition ' 4x Le'Gain Limited Edition
oy oy
. 1 x Le’Gain Premium Set + - 2x Le'Gain Premium Set +
1 x Le’Gain Limited Edition 2x Le'Gain Limited Edition

P-Wallet

RM4784 (53 | RM4824 (D)
768WP

4 x Le’Gain Limited Edition 0¥

[ e'Gain

ROYAL INTENSIVE AMPOULE

ALL UPGR ADES BEFORE 60 DAYS & AF1

Elite

RM598 (53) | RM618 (%3)
96WP

B 2:Lecain(10my

LP

RM4784 (F533) | RM4824 (%R3)
768WP

2 x Le’Gain Premium Set +
2 x Le’Gain Limited Edition

4 x Le’Gain Premium Set oj

P-Wallet B E )7t

@ 1xLe’Gain P-Wallet it E +
201 m (EHEEME) +
10 ¥ PWP =53

@ 2 xLe’Gain P-Wallet B2 E +
104~ & (LHEBNE) +
54 PWP =5

@ 3xLe’Gain P-Wallet B2 E

*3E P-Wallet BeE=3863 £ 15 x RL Welcome Handbook #1
RE"R (ASx3,F73x4)

Revised 1=t Dec 2019

*B{TEVEFIHPE 2° Le'Gain Premium Set#{] 2° Le'Gain Limited Edition 312568 FA.
*ERFEEM *2° Le'Gain Limited Edition {ZfR1500EfE -
@5, Return Legacy (RENDERERTEMAIE R TR BN ER SR
HURDRAMEHE . “AHNERS, SE2EREMT. "HIFEEERHIE,
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EO [.e'Gain

ROYAL INTENSIVE AMPOULE

LAUNCHING
PROMOTION

15T DEC 2019@12PM myD - 3157 DEC 2019@11.59PM (MYT)

LEGACY PLAN

RM897 (F83) | RM927 (%3)
144WP

« (I
@ 3xLe'Gain (10ml)

1x Le'Gain (10ml)

Revised 1¢ Dec 2019

RM1088 (FE3) | RM1098 (=3)
192WP

" (BB sIARM447)
@ 1x Le'Gain Premium Set
1x Le'Gain (10ml)
of
@ 1x Le'Gain Limited Edition

1x Le'Gain (10ml)

RM5440 (F§3) | RM5490 (ZR3)
960WP

[ ) (DB SIARM3471)

@ 5x Le'Gain Premium Set
%%

1x Le'Gain Premium Set +
5x Le'Gain (10ml)

o
@ 5x Le'Gain Limited Edition

1x Le’Gain Limited Edition +

5x Le'Gain (10ml)
o

@ 3x Le'Gain Premium Set +
2x Le'Gain Limited Edition

%%

1x Le'Gain Limited Edition +
5x Le'Gain (10ml)

*B{TEVERFIARE 2° Le'Gain Premium Set $$F12868 74,
e e &3 *2° Le'Gain Limited Edition {XR1500EfME .

N GEse, Return Legacy (REMRNESBRCEAMAMERZ TR SHAESNMER 5.
HMURDEATEES . *AHNES, B2 REET . ‘HIFEEEIE,
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2 [e'Gamn

1 x 2° Le’Gain Limited Edition

(B33F 4 x 2° Le’Gain (10ml),
1x Limited Edition Bag, 1 x Thank You Card)
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1 x 2° Le'Gain Premium Set
(B2¥E 4 x 2° Le’Gain (10ml))

B2IA 100 EMN 2° Le’Gain Premium Set 5

JIRBSR 2° Le’Gain Limited
Edition BN R EIRS
f” ‘O”mrd” 1 x 2° Le’Gain Premium Set,
e hope you crjor your purchase. | G B8 7= o I IR IS ﬂ',]ﬁ -k E
NsSishhib=ia)

“h AN -RRORIG A RE iRt . EENEH R EAIF
% VA 7&%&@5?%& 1228, MIBFSRINFEFRFNIFAMAIF], BARBITE.
BXERINESEFBLEREEIEHEZAA.
*BEHEFEN
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1Z@YLegacian Royal PasstlfaffE+_—B{p{ERIR?

{&EFdLegacian Royal Pass /3 EoRIKEE 25RM2388E LA |
L-Wallet72{8570 L-Points,
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Make Up Pouch

@ 7§(870 L-Points, @ 7&8{870 L-Points,
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LEGACY PLAN r =

15t December 2019 @ 12PM ww — 315t Dcember 2019 @ 11.59PM wn
'

SPRETURN_ERST Y

NUREOX SPRETURN_EGST Y

NUREOX

PROT EIN ;
et [PROTEIN

ProMix

NUREOX Protein
Promix Vanilla

NUREOX Protein
Promix Chocolate

SPREURN_E.

; NURE
GERITURN _Losa | \ pRO1 SIRETURN_EGSTY" \ #
NUREOX | ProMi> NUREOX *
PROTElN ’ . PROTEIN j
ProMix ProMix A

K &
£
5]

m NUREOX Protein NUREOX Protein NUREOX Protein NUREOX Protein

Promix Chocolate Promix Vanilla Promix Vanilla Promix Chocolate

RM420.., ® RM430 :OWGOWP

CREASM. CRAES, BSEREAT . *NRIRETLEHH .
*EHEGEERAL.
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SUMMER
"BLISS
Coaiy

ne

{4

a3abi Hagame
/ /

— et

b7 4 o
A'maze Summer Bliss A'maze Summer Bliss A'maze Summer Bliss
Shower Gel Body Cream Shower Gel

A'maze Summer Bliss A'maze Summer Bliss m /S\’I:naze Gurlnmer Bliss
Shower Gel Body Cream QWer \at
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Cherating{/F&/= N385t
&8, XEunFune, E2Xt
REANELZ—! Cherating
BREFESHNEARES,
xEEIJJE/"‘/Xﬁ.t/ B®R "':F'E"Jg
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*Cherating Ji7FEENZE20195E12531H
(PAEZRIN2800WP ) |, T177881T, HAIZEIAIID
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2800 WP

*FEHESEM. "MTRESES, ESRAREESR.
WAFFIRALSHIMROLHG




KB{EH

g%’RETURN LEGACY

CLASSIC MEMBERSHIP
PROMOTION

1st July 2019 @ 12PM mYT) — 31t December 2019 @ 11.59PM (mYT)
& 2 5k /9Classic Member({/}{ERM48)

1X NuREOX dercleanse 1X Nureox Enzyme
RM 88.00 (WM) RM 88.00 (WM)
RM 95.00 (EM) RM 95.00 (EM)
SWP 8WP

*FrE#FIIAClassic Membera]3£181xRL Welcome Handbook

FBHEEEM. IFES, BEEREEAD. *NREIKRATLED. *EEFEERHL. 46
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05/12/2019 8pm - 10pm | Mr. Joyous Tan | RL Customer
Service
603-61446399

RL Customer
Service
603-61446399

SESETRNTS RL Customer

Service
603-61446399

RL SRS RL Customer
Service

603-61446399
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03/12/2019 Garden View | #ikA (BC) | Ms. Alice Tea& | Ms. May Tam
8pm - 10pm Ms.Zi Qing | 6017-6599432

Garden View | {89778 (BC) | Mr. AlvinHong | Ms. May Tam
Hotel 8pm - 10pm 6017-6599432

Penang RL | E{EAS (BC)| Ms. CKLoh Ms. CK Loh
Centre 7:30pm - 6010-8652277
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RETURN LEGACY SDN BHD uososesx tuozzore)
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
C 03-6144 6399 customer.service@returnlegacy.com & www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy



