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TRAITS

ALL WOMEN

SHOULD HAVE

‘ ‘ Every successful woman knows her worth. It’s her
values that make her who she truly is. And | for one, live
by that premise. When | know my value, | know how |

can be the best | can. You can too. No woman is

subject to her lack. Your essence is always in your
inner and outer beauty. You just need to know
how you can flaunt it with your charismatic

ways and your natural elegance. ’ ’
1

SAM KHO

DEPUTY CEO OF
RETURN LEGACY




Whether it’s your career or your personal life, we all
have the same kind of trials and tribulations. But the
stronger woman will always emerge victorious.

Now let’s focus on 6 traits or values that make you
beautiful, charismatic and powerful at the same
time. Every day, my actions and decisions are
backed by these traits. And they support me in

becoming the woman | am today.

ACCEPT THAT NOTHING
IS IMPOSSIBLE

For Audrey Hepburn, the word impossible

is actually “I M Possible”. So it’s all about
stripping away self-doubt and leaning in

a little bit more to tackle what comes your
way. A successful woman only sees
possibilities - for her there can be no
other way than through.

a CONFIDENCE IS
ALWAYS NECESSARY

Without this value in life, you'll always be in

the background. Strive for confidence in
every task that you undertake. The moment
you shine in confidence, it means you stand
for what you believe in and with unwavering
commitment, nothing can bring you down.

a RISK IS JUST ANOTHER
“CHALLENGE ACCEPTED”

This is always about being fearless.

But guess what, you cannot be fearless, you
can only fear less. We will always have fear,
the challenge is to lessen it. Essentially, the
word fear is just this: False Evidence
Appearing Real. So go on, take those risks!

n TURN YOUR FLAW TO AWE

We all need to accept our shortcomings and
when we do, we can then easily find ways to
improve it. Flaws are natural. If you don’t
know what's bad, how can you know what’s
good? So from now onwards, improve your
flaws bit by bit and one day your flaws will no
longer exist. That's when you begin to awe

people and shine bright like a diamond.

a PERSEVERE IN

EVERY ENDEAVOUR

An assiduous woman has its benefits.

When you're assiduous, others can count on
you easily for being the one who perseveres
through thick and thin. You are steady,
deliberate and you are constant in your
efforts. We all know that turning into a
successful woman doesn’t happen overnight.

It takes a lot of hard work and perseverance.

Q LIVE IN THE NOW

We all have pasts. But letting that dictate

our life now is redundant. Strive to be in the
present moment. Being in the now is powerful
because you will never feel insecure about
what life throws at you. It’'s when you begin to
ruminate about the past and worry about the
future that you forget to do your best in the
present. So BE HERE NOW.

Every Legacian woman is beautiful and wonderful
in so many ways. | am positively sure that her inner
and outer beauty make up for her worth. So before
you head out and be awesome to the world, here’s
a message that | would like to leave you with:

The moment you acknowledge that light within
you, you can walk the darkest path with so much
confidence that you light the way for others.
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® Return Legacy
was established
under the lead of
Dr. Lee Siew Keong.

® On 1th of March,
Return Legacy
released its first 2
products, 2° Redoxy
Essence and REOXlife
Mediterranean Gold.

® Return Legacy
officially opened its
corporate office at

Encorp Strand

Garden Office,

Kota Damansara on
® 2° Redoxy Essence 3lst May.
was the first product
which adopted
Micro-Mineralised
Nutrient Technology
(MMNT) and
succeeded in
having sales which
exceeded RM1 million
within a month..

@® Return Legacy began
its first international
expansions in
Thailand and
Singapore.




Legacy Science
Team combined its
skills and professional
technigues with
Unilife of Japan and
Fytexia of France.
To ensure the safety
and quality, every
product of Return
Legacy is endorsed
by National
University of
Malaysia (UKM).

Return Legacy

has successfully
established a
foothold in Indonesia.

Return Legacy
achieved marvelous
result in its sales,
which reached a
consolidated sale of
RM100 million.
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rRM100,000,000

REOXIife Pro W+
and REOX Series H+
were launched at
the second half of
the year.

A glorious
recognition themed
‘The Rise of Miracles’
was held in KLCC,
Kuala Lumpur

Foundation of

Dr. Lee Siew Keong
was set up to grant
scholarships to
underprivileged
students of UKM and
RM2 million of funds
were provided to the
selected students.

RLEA was
established as a
learning institution
for distributors of
Return Legacy.



Micro-Mineralised
Nutrient Technology
(MMNT) was
transferred to
Return Legacy Sdn

Bhd by Unilife Japan.

Return Legacy had
its grand launch of
its new product -
REOXIife Potent
Essential Duo
System. The sales

of the new product
surpassed RM1 million
on the day of launch.

The core value of
Return Legacy
‘Our Legacy Home’
was established.



SIRIM

Joann WV
appointed as
Return Legacy Brand

Ambassador 2018

nto a renowned
nternationa
corporation with
more than

100 thousand

distributors




Bali Trip 2018

Some say the island of Bali is
akin to an unfaltering melody
that sings of a gorgeous,
everlasting tale.

Take a deep, relaxing breath on its sandy
shores overlooking the Pacific Ocean and let
the warmth of the sea breeze envelope you
in promises of the intoxicating beauty that
Bali has to offer; so lush and inviting that
you would never want to leave. Once you
experience the magic of Bali for yourself,
only are you able to understand that there
are more to the charms of this Indonesian
Island beyond its picturesque sceneries. Its
immersive local culture and lifestyles will
too leave an unforgettable imprint on your

heart and soul.

To further inspire their zeals for life,
Return Legacy brought its top performing
distributors to a 4 days, 3 nights trip to
discover the mesmerizing charms of Bali,
allowing them to relax and reinvigorate
their spirits. Whilst they are enjoying

the pleasures of their travels, they too
experienced the warmth of being part of
the Return Legacy family, with a refreshed

motivation in their careers!

We hope that more of our members will
accompany us, as we strive forwards for

future successes!
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_ Interview with Royal Prime, Apple Low

“THERE IS NO PRODUCT
THAT CAN’T BE SOLD,
ONLY THOSE WHO ARE
UNABLE TO SELL”

This mantra helped

to inspire plenty of

my successes. When you
are used to being at the top,
you would always want to
keep it that way, and you
will not allow yourself

to slack off and be lazy as
you would want to take
advantage of any learning
opportunity that

is presented to you.

&ROYAL PRIME
APPLE LOW PEI LING




What is the motivation
behind your success?

Q1
The early stages of my motivation stems from the
circumstances of my life - | wanted to own a
better-quality life and improve my family’s financial
condition. | did not want them to be busy working in
different regions during the Lunar New Year until
we're unable to enjoy the reunion dinner together as
a family. My father passed away before he could
witness the success I've achieved today - thus, | hope
to achieve my dreams before my mother grows old
and become the pride of my family.

When it came to the later periods, leading my team
towards success became my greatest motivation.

As a leader, you only want your team to attain the
greatest of achievements because you know they are
more than capable of doing so. Every member will
and is gradually growing and learning as they work
towards their goals, and | hope to be able to work
together with the team until every one of us are
able to attain financial and personal freedoms, and
able to live the lives we've always dreamed of.

Could you please share what
inspiration and help you have

O

-
received on your journey to success?

| am extremely grateful and blessed, as the
management team were always quick to offer me
help and guidance, and the opportunities they
provided allowed me to grow from a person who
once knew nothing and lacked self-confidence to
who | am today. | firmly believe that ‘there is no
product that can't be sold, only those who are unable
to sell’, and this mantra helped to inspire plenty of my
successes. When you are used to being at the top,
you would always want to keep it that way, and you
will not allow yourself to slack off and be lazy as you
would want to take advantage of any learning
opportunity that is presented to you. Moreover, each
hardworking member in the team, as well as the trust
my customers have in me are other important factors
that motivates me too.

The greatest achievement in running this business is
that it is able to positively change the lives of so
many people. Whether it be the good news they
receive from the company or the network of love and
support they now have via this platform, it makes me
feel happy and blessed to witness this as well.

What prompted you to
achieve today’s results?

O

e
© FAITH

Believe that you are the basis of accomplishing
your goals. After all, if you do not believe in
yourself, who will?

e BE WILLING TO LEARN
Learning is key, as anyone is able to use their
willingness to learn new knowledge, which can
later be utilized to materialize their thoughts
into moulding a professional career.

€ REMAIN FOCUSED

When you are focused and are pouring your
heart and soul into the task at hand, you are
fully committed to the project and are able to
grow rapidly from the experience.

O AcTION

Action is the key to success; do not be afraid
to fail. Understand that if you have put in the
hard work, it will never be a wasted effort.

M -9"% A




O Could you divulge to us
some of your sales and

marketing tips?

There are no secret tips or tricks to sales - just be
clear on what you want. Ask yourself on what you
truly want, and what steps need to be taken in order
to accomplish the results you desire. You will find
yourself gradually inching moving forward, inching
towards becoming a confident professional in the
field. When you have such preparations ready at the
helm, you will eventually find others with a similar
wavelength and goals such as yours to add to your
team, members who are willing to push towards
success together.

04 How do you deal with
7, and solve the difficulties
encountered in the course of
operating direct sales?

When | first approached the direct marketing
industry, | was akin to a blank page, and this platform
had filled me in with the most wonderful of colours.
This is a people-oriented industry; and it is safe to say
that you will meet lots of people in the line of work.
There will be people who like you, who respect you,
are jealous of you, and even people who just dislike
you at all. | would like to say that | am a person who
wears their heart on their sleeve, and | am often easily
affected by small matters or issues. When you have
experienced and pushed through a number of ups
and downs, you will eventually learn to keep your
personal thoughts and emotions in control. It is also
advised to solve the smaller issues as they arise, to
prevent them from snowballing into a larger

concern that may be difficult to solve later. The most
important thing to bear in mind however is still to do
whatever you need to do. My mentors have
constantly advised me to not hark on comparing
myself to others, and to not be calculative with
others, advice that | still hold dear to my heart today.




Who is your biggest
influence in life?

O

T
My biggest influences would definitely be my

mentors, the founder and the CEO himself.

They are the first few people | have encountered
in the direct marketing industry, and they have
more than 20 years of experience in the field.
From a woman who was like a blank page, to a
professional who is at the pinnacle of her career,
| will always remember their wise teachings -

to constantly learn, to constantly adapt, to
constantly grow, to do what you love, and to
lead those under you towards achieving success.

O What do you think is

>l the difference between
operating direct marketing and
a traditional business?

The most amazing aspect of direct marketing is
how quickly it grows in numbers. It is an extremely
fun industry to be in as well; it has a low threshold,
flexibility in hours, with plenty of leaders who are
more than willing to help you learn and grow.

The people you meet in the field also come from
all different walks of life, and there is always
something to learn or insights to take away from
them. As the adage goes, learn to be a person first
before you set out to work.

Here, regardless of your background, academic
qualifications, connections or network, even if you
are starting from the ground up, so long as you are
willing to work hard you will achieve success. While
we do invest lots of time into learning and sharing
our experiences, there’s no time limit on the process
of doing so, and we’re able to use a variety of
different methods and skills to operate the business
and to strengthen the team.

| will reiterate this - so long as you are willing to
learn, you will make short work of the process
and are able to achieve immense wealth and
experiences, which then can be taught to the
next generation of members.

As for the traditional business models, a lot of
prerequisites are required for success, such as
a large capital, management knowledge and
relevant experience.

While it is easy to start-up a business, the challenge
lies with maintaining it, and it is fairly difficult to
learn when you are struggling with managing the
business for most of your day. Success can only be
achieved by your own strength.

Inadequate management may also create a situation
where individuals are at risk of losing their businesses.
It poses a challenge where they would lack the time
to search for an appropriate successor or assistant
to keep the business afloat. Moreover, we must
consistently innovate and adjust business models
accordingly with the times.

Q

My next goal is to break into the international
market with the company and become an
influential figure who inspires others.

What is your next goal,
moving forward?

gS’RETURN LE@ACY
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Health management or wellness
= programmes typically hold more

Ma ndlva significance among women, when in

fact, men should also be concerned
about health care as they also suffer
from endocrine disorders, thus
leading to androgen imbalance.
Androgens are hormones that regulate the growth
and development of male reproductive organs, help
maintain normal sexual desire and reproductive
function. To ignore such androgen imbalance may
possibly result in certain diseases which are
preventable in the first place.

Testosterone is a type of androgens secreted by the
testes. The main functions of testosterone are as follows:

1 Testosterone is a hormone that builds male bone
mass. It maintains bone density, bone minerals,
and ensures bones stay strong.




Sleep disorder

2 Provides overall vitality. Testosterone can
stimulate red blood cell production and enhance
oxygen transport function.

3 Increases muscle mass. Testosterone can enhance
muscle strength and the diameter of muscle fibers.

4 Provides sexual function, maintains male fertility
and helps on fat loss.

5 Strengthens brain function and improves memory.

Physical changes such as
obesity and decreased
bone density

Low sex drive

Androgen imbalance can cause

Prostate Disease

Prostate related diseases such as Benign Prostatic
Hyperplasia (BPH) is a prevalent problem in men in
particular amongst those with 40 years of age and
above. According to Harvard Medical School (HMS),
BPH affects 50% of men by the age of 60 and 90%
of men by 85 years old. The causes of BPH are
related to androgen imbalance and ageing. The
testosterone secreted by the testes are converted
into dihydrotestosterone by the body's tissues.
Dihydrotestosterone promotes prostate growth and
eventually leads to BPH.



Weak urine stream
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Difficulty urinating

The main symptoms are as follows:

Many men are uninformed about BPH, and the lack
of understanding such has led to many people
regarding this condition as a normal process of
physiological aging.

The main symptoms of BPH are related to urination,
because the enlargement of the prostate will block
the urethra and result in the gradual decline of
bladder function.

~

Abnormal urination Sudden urge to urinate

Xtz
EI‘

Intermittent urine flow

Inability to completely

Frequent urination empty the bladder

BPH can lead to prostatitis too. Prostatitis is the
inflammation or swelling of the prostate gland, which
is commonly found on young and middle-aged
males. A survey conducted in North America, Europe
and Asia in year 2003 found that about 15% of men
had suffered from prostatitis. Prostatitis is generally
caused by bacterial infection, and men affected by
BPH have higher possibility of having prostatitis. This
is because the residual urine due to urine retention
may cause bacterial infection in urinary tract, which
eventually leads to prostatitis. Men who are suffering
from prostatitis may affect their sexual ability too.




Long-term chronic inflammation can cause changes
in the composition of prostatic fluid, affect prostate
secretion function and semen liquefaction time,
resulting in decreased sperm motility and even

male infertility. From a medical point of view, if a
couple who are of child-bearing age do not conceive
after 12 months of normal sexual activity without any
contraceptive measures, they would be classified as
infertile. More than 70 million couples in the world
suffer from infertility issues with infertile males
accounting for at least 50% of the total cases,
making male infertility a controversial topic.

Causes of androgen imbalance:

Exposed to pollutants and
synthetic chemicals

Excessive stress from

Long-term malnutrition family and work

Maintaining Androgen Levels

Mandiva, a health supplement specially formulated
for men’s health concerns - Contains a variety of
natural plant ingredients such as Saw Palmetto,
Butea Superba, Pine Bark, Epimedium and Protein
Concentrate which helps to improve related diseases
caused by androgen imbalance, regulate androgen
secretion, and balance up the level of male’s
hormones in the body. The benefits of various natural
plant ingredients include:
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3 PINE BARK

Helps to increase the quantity
and quality of sperm.

Mandiva

Main Ingredients:

”

2 BUTEA SUPERBA /
‘ Promotes the increase of ' ’ / /

androgens in the body,
modulates testosterone levels. < . °

‘ Increase muscle mass.

S ad
1 SAW PALMETTO PROTEIN
Regulates hormones in the body CONCENTRATE

and relieve the symptoms of

benign prostatic hyperplasia. Optimises the immune system

to reduce the risk of infection
and substantially improves

’ Maintains normal prostate size >
men’s health.

and prevents the risk of
urinary problems.

4 EPIMEDIUM

Increases the secretion of androgens
and enhances marital intimacy.



Anti-aging care is a lifelong investment, and

The Myth of Antiaging

its results can’t be achieved in a haste. Having

the right knowledge when it comes to skincare \
can enhance the effectiveness of its anti-aging '

properties. Here are some frequently asked )
questions related to anti-aging.

Are anti-oxidants

the same as

anti-aging?
There are two main culprits to
aging skin - the first is indeed
related to age, while the second
is oxidation. Ultraviolet rays,
pollutants in the air, stress, and
emotional distress can cause the
body to produce free radicals,
which accelerates the aging
process. Hence, to achieve the
best possible results from your
anti-aging products, it is a must
to first prevent oxidation. It also
helps to remove free radicals and
their damaging effects.

Free Radical

Remove free radicals and
their damaging effects

How early

should we

start having
an anti-aging routine?
Generally after the age of 25, the
repair mechanisms in a woman'’s
body will begin to deteriorate,
and the rapid loss of collagen
results in skin losing its natural
elasticity and the appearance
of wrinkles.

If anti-aging care is taken after
the first few signs of aging has
appeared, it will certainly not be
as effective if compared to an
anti-aging routine that was
implemented at age 25.
Prevention is key when it comes
to anti-aging; thus it is crucial to
apply anti-aging products before
fine lines and wrinkles are visible,
which can assist in slowing down

the aging process.

—

If you wish to hear your friends
complimenting your youthfulness
by saying “you look so young!”
when you're in your forties, early
anti-aging care is a must, lest you
want to hear someone saying
you look much older and mature
beyond your actual age!

Are anti-aging
products only
suitable for
mature skin?

If you were of the notion that a
good time to get acquainted with
anti-aging products is after your
skin starts to sag and wrinkles have
appeared, it's certainly incorrect!
Aging begins from the age of 25,
which is the recommended
starting point for applying anti-
aging products. It's important to
keep in mind that skin conditions
vary at different ages, so the focus
of one’s anti-aging routine will
differ accordingly.



How should

women of

different age
groups tailor their
anti-aging routines?

25-30 year old,
with slightly mature skin

For women with early signs of
aging, it is important to focus on
maintaining and supplementing
the skin’s moisture levels. Keep

an eye out for ingredients with
moisturizing properties such as
sodium hyaluronate and
hyaluronic acid, which also helps
with the skin’s absorption of
moisture to keep it soft and
supple. Anti-oxidants are also

the first step in anti-aging

care - skincare products with
antioxidants are also good staples
to have in your routine.

Aside from moisturising, it’s
necessary to add an essence
that promotes collagen
regeneration as well as skin
cell renewal to the routine.

41 years and above,
with very mature skin

In addition to having basic
skincare products with
moisturising, anti-oxidant and
sun protection properties, older
women with mature skin will also
require products that have
anti-wrinkle ingredients, while
also minimizing and smoothening
the appearance of fine lines and
expression lines. Consider skincare
products with hexapeptides,
which is the non-toxic equivalent
to Botox; it reduces muscle
contraction, relaxes the muscles,
minimizes frown lines and
effectively eliminates fine

lines as well.

Are Cosmetic

Procedures

more effective
than using anti-aging
products regularly?
Botox is the most popular and
well-known ant-aging cosmetic
procedure offered in the
industry. After injecting the
botox (Botulinum toxin), the
targeted facial muscles are no
longer able to contract, which
causes the wrinkles to relax and
soften. This effectively helps to
eliminate wrinkles. However,
some of the side effects of
botox injections include flu-like
symptoms, drooping eyelids,
difficulty in closing eyelids,
muscle spams and even
neurological dysfunctions.
While it’s true that cosmetic
procedures are able to solve
aging concerns quickly and
effectively, it also comes with
a considerable amount of
side-effects and risks. Regular
care and maintenance, coupled
with a suitable anti-aging
skincare routine is the best
way to maintaining youthful
skin while delaying the
effects of aging.




Mother’s Day

PAMPER YOUR MOTHER
WITH THE GIFT OF
HEALTH AND YOUTH

In a social test for the female undergraduates, the

tester gave them a set of questionnaire and wishes
to probe the answers from these young girls.
Those questions include:

» Are you willing to gain 30 pounds
for the sake of others?

» Are you willing to risk your own life
for the life of someone else?

* Are you willing to turn yourself into
the person you least want to be for
another person?

» Are you willing to disfigure your
beauty for someone?

The answer is overwhelmingly rejected. Just imagine,
it felt incredibly terrible to add 30 pounds for others!
Willingly go under a knife for others? That is just
insane! Turn yourself into the person you least want to
be, it means you are losing who you truly are. Not to
mention to disfigure your beauty for another person!
The test ended with no suspense, except for a very
small number of girls who were in love, few people
chose to be willingly to do the things listed above that
were in contrary to the girl's nature.



However, if you try to hand them the questions
again in 10 years later when they have become
someone’s wives or mothers, the answer will be
completely reversed. Because during this period,
their status changed from adolescents to
mothers, they understood that these tests were
merely referring to the process of gestation,
reproduction and breastfeeding children. For
children, they did not hesitate to do all the
things that they were most reluctant to do. As a
woman, she could be weak, but as a mother, she
is definitely stronger. After becoming a mother,
many reserved and shy young girls were urged
by their children’s cries to dare to untie their
bras under any circumstances for the
breastfeeding act. This move is more appropriate
than any adjective in the world to explain the
greatness of the mother.

From the time we were born, the mothers
transformed from a princess to a queen.
Although many people would say that "Women's
beauty has nothing to do with age,” "Believe that
you are beautiful,” and so on, but mothers would
think the other way. As the children grow up, the
mother begins to become low in self-confident
and feels that she is already a mother, no longer
qualifies to be judged either she is "beautiful” or
"not beautiful.”

Have you ever been in this situation where you
wanted to buy beautiful clothes for her, she will
immediately retrain herself? She will make
excuses like she is not confident with her aging
appearance or the price is too expensive, but in
fact she is reluctant to let us spend a penny.
When we bought health products as gift for her,
she will starts to nag us, “I'm old, what's the
point in buying all these?" But in turn, they will
show off the filial act of their children to
relatives, friends, and neighbours. This is very
contradictory and “Love” is the main cause for
this contradiction.

Back in the days when we were a child, mothers
would buy us gifts during children’s day or
birthday to make us happy and now it's our turn
to make her feel loved and happy. It coincides
with the promotion for the 4th Anniversary of
Return Legacy, now is the perfect time to pick a
gift for mothers to deliver your heartfelt
expression of love with amazing promotions too.
Regardless of whether it is to help mothers to
restore her youthful appearance or maintain a
healthy body, this gift - the greatest gift of all -
will help mothers to regain their confidence and
make them feel beautiful once again.

Return Legacy extends the most
sincere respect and blessing to all
mothers who are full of love,
forbearance, strength and courage!
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Meetings to be held at Return Legacy HQ

Date Event Speaker Contact PIC

03/05/2018

17/05/2018

24/05/2018

31/05/2018

Eﬂﬂ%%:%l Mr. Patrick Lim & | RL Customer

BATEL
(BC)

Product Talk

BO

RENNE
(BO)

Product Talk
BOC)

Mr. Desmond Hooi Service
603-61446399

Ms. Rennie Lau & RL Customer
Mr. Ben Chee Service
603-61446399

Mr. Albert Ling RL Customer
& Ms. Yeen Mee Service
603-61446399

Mr. Ben Chee & | RL Customer
Ms. Shu Xian Service
603-61446399




Meetings to be held at hotels / centre

Date

11/05/2018

16/05/2018

17/05/2018

19/05/2018

19/05/2018

20/05/2018

20/05/2018

23/05/2018

Area Venue
Singapore Singapore HQ
(10 Kallang Avenue
#05-10, Singapore
339510)
Kluang Kluang
RL Centre
Johor Bahru Thistle Hotel
(Alamanda Room)
; RH Hotel
Sibu (Magnolia Room
- Level 3)
Singapore Singapore HQ

Kota Kinabalu | Avangio Hotel
(Sapphire

-Level 1)

Imperial Palace
Hotel
(Melinau Room
- Level1)

Miri

MH Hotel
(MH Chemor
- Level 6)

Ipoh

Event & Time| Speaker

PRODUCT
TALK(BC)
7.30pm -
9.30pm

BIRRER,
BARTIE (BC)

8pm - 10pm

AIARS R,

BARTH (8C)
8pm - 10pm

Ms.Dawn Lee

Mr. Patrick Lim

Mr. Patrick Lim

NET (BC)

Tlam - 6pm Mr. Albert Ling

HEALTHCARE
PRODUCT

TRAINING(BC)
Tlam - 5pm
PRODUCT

Ms. Dawn Lee

Contact PIC

Singapore
Customer Service
+65 6909 3205

Ms. Irene Teng
6012-7610404

Ms. Janice Lee
6017-7819908

Mr. Alvin Hong &| RL Customer

Service
603-61446399

Singapore
Customer Service
+65 6909 3205

Mr. Ben Chee & RL Customer
WORKSHOP (BC) Ms. Rennie Lau

Service

12pm - 7pm | & Ms. Shu Xian| 603-61446399

NET (BC)
Tlam - 6pm Mr. Albert Ling
BIARER, Mr. Patrick Lim
HBARGE (BC)
8pm - 10pm

Mr. Alvin Hong & RL Customer

Service
603-61446399

Mr. Denley Koid
6016-5165216




Date Area Venue Event & Time| Speaker Contact PIC

24/05/2018 Bkt. Mertajam | Bkt. Mertajam HIRER, Mr. Patrick Lim & Méo \q\éinsr]\gesggi]m
RL Centre %Kqﬁ (BC) Mr. Desmond Hooi

8pm - 10pm

25/05/2018 Alor Setar Alor Setar -ﬁ-ﬂﬂ%%:/%' Mr. Patrick Lim & | Ms. Coshin Lim

Mr. Desmond Hooi| 6016-4555319
BARTHE (8C)
8pm - 10pm
26/05/2018 Johor Bah KSL Hotel PRODUCT Mr.Ben Chee & | RL Cust
ohor Bahru ote r.Ben Chee ustomer
& Resort MORISSEIGRABE) Ms. Rennie Lau & Service

(SegamatRoom | 12pm - 7pm Ms. Shu Xian | 603-61446399
- Level 7)

26/05/2018 Kuching 56 Hotel NEO (BC) Mr. Alvin Hong | RL Customer
Service
603-61446399

RL Centre

2pm - 6pm

The participant is required a ticket as below:

1. RM 120 per pax to participate in NET (BC).
2. RM 150 per pax to participate in Product Workshop (BC).
3. SGD50 per pax to participate in Healthcare Product Training (BC) @ Singapore HQ.
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Scan the QR code below
for more information
about Return Legacy’s
latest event in May.
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C 03-6144 6399 customer.service@returnlegacy.com @ www.returnlegacy.com
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of any 2 packages
ipt will entitle.

*Entitled FREE Mandiva will be delivered on 07/05/2018 onwards.

*Terms & Conditions apply. *For further information, please refer to our promotion details. *For Malaysia distributors only.

) *While Stock Lasts.
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DAYS ONLY

5™ may 2018 (12:00N00N, MYT) - 8" MAY 2018 (11:53PM, MYT)

MIX & MATCH
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*Terms & Conditions apply. *For further information, please refer to our promotion details. *For Malaysia distributors only.

*While Stock Lasts.
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NEW SIGN UP PACKAGES"Y

ST ST
1 MAY 2018 (12:00NOON, MYT) - 3 1 MAY 2018 (11:59PM, MYT)
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- .l L1}
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RM531(wm/Em) / 73wp | RM2,531wm/Em) / 365wp RM5,531(wm/Eem) / 803wp ‘ RM5,531(wm/Em) / 803wp

UPGRADE BEFORE
ELITE o PREMIUM ELITE 1o LF

. | L0 o A
Sxt : 15x(§ 5x@/1 10xT : 110x@10x‘@y3 10x["'{10x&;§10x§}>3

FREE3x 2° | FReEtox| g | FREE10x | 2

RM2,531wm/em) / 365wp RM5,531(wm/em) / 803we RM5,531wm/em) / 803we

-

*Terms & Conditions apply. *For further information, please refer to our promotion details. *For Malaysia distributors only.

*While Stock Lasts. *Entitled FREE Mandiva will be delivered on 07/05/2018 onwards.




Grand Recognition / Ruby Recognition
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Jalan Jalil Perkasa 1,
Taman Teknologi Malaysia,
57000 Kuala Lumpur,
Wilayah Persekutuan Kuala Lumpur
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2° Redoxy Slender 10
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@ SLENDER10
AVAILAB

“
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A convenient and easy carry starter pack.

e ——————

1ml x 10pcs of Distributor price
2° Redoxy Essences RM70 (WM) / RM78 (EM) 4WP




2018 EH{Q
m o) 17 IE

1% 7% E bx 2 &6

B )& 1)) I RARA

03/05/2018 BIRES S, Mr. Patrick Lim & | RL Customer

Mr. Desmond Hooi Service
]
%(;ggﬁ 603-61446399

17/05/2018 Product Talk 8pm - 10pm | Ms. Rennie Lau & RL Customer
(BO) Mr. Ben Chee Service
603-61446399

24/05/2018 ReaEphes 8pm -10pm | Mr Albert Ling | RL Customer
(BO) & Ms. Yeen Mee Service
©603-61446399

31/05/2018 Product Talk Mr. Ben Chee & | RL Customer
(BO) Ms. Shu Xian Service
603-61446399
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603-61446399

|
|
|
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11/05/2018 Singapore Singapore HQ PRODUCT Ms.Dawn Lee Singapore ' l
(10 Kallang Avenue TALK(BC) Customer Service |
#05-10, Singapore +65 6909 3205
339510) 7.30pm - |
9.30pm |
16/05/2018 Kluang Kluang BIRRER, Mr. Patrick Lim | Ms. Irene Teng [
RL Centre %Z;—Djﬂ (BC) 6012-7610404 I
8pm - 10pm [
17/05/2018 Johor Bahru Thistle Hotel HIRER, Mr. Patrick Lim | Ms. Janice Lee l
(Alamanda Room) 17-781
8pm - 10pm |
: RH Hotel : |
19/05/2018 Sibu : NET (BC) Mr. Alvin Hong & RL Customer
(Magnolia Room : :
SlevelD) lam - 6pm | Mr. Albert Ling Service |
|
|

Singapore HQ HEALTHCARE

19/05/2018 Singapore Ms. Dawn Lee Singapore

PRODUCT i
Customer Service
TRAINING(BC) +65 6909 3205
Tlam - 5pm
PRODUCT

20/05/2018 Kota Kinabalu | Avangio Hotel Mr. Ben Chee & RL Customer
(Sapphire WORKSHOP (BC) | Ms. Rennie Lau Service

“hevelD 12pm - 7pm | & Ms. Shu Xian| 603-61446399
20/05/2018 Miri 'mpeﬂf)'tza'aoe NET(BC)  |Mr Alvin Hong & RL Customer
(Melinau Room Tam - 6pm Mr. Albert Ling Service
- Level) 603-61446399
23/05/2018 Ipoh MH Hotel E’ﬂﬂ%%%l Mr. Patrick Lim | Mr. Denley Koid
(MH Chemor £
bl AT (BC) 6016-5165216

8pm - 10pm
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Mr. Patrick Lim & | Ms. Winnie Shim

=
1 '
AIRRS S Mr. Desmond Hooi| 6012-5155991

BARTE (8C)

8pm - 10pm

MR

Bkt. Mertajam
RL Centre

Xigk

Bkt. Mertajam

B

24/05/2018

Mr. Patrick Lim & | Ms. Coshin Lim
Mr. Desmond Hooi| 6016-4555319

Alor Setar
RL Centre

25/05/2018 Alor Setar

HIBRS R,

BARTIE (BC)
8pm - 10pm
PRODUCT

Johor Bahru KSL Hotel Mr. Ben Chee & | RL Customer

26/05/2018

26/05/2018

& Resort
(Segamat Room
-Level 7)

Kuching 56 Hotel

SNERHAFIIRMF:
NET (BC) - S ARM120

Product Workshop (BC) -  ARM150
Healthcare Product Training (BC) @ Singapore HQ - &£ ASGD50

WORKSHOP (BC)
12pm - 7pm

NEO (BC)
2pm - 6pm

Ms. Rennie Lau &
Ms. Shu Xian

Mr. Alvin Hong

Service
603-61446399

RL Customer
Service
603-61446399
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g? RETURNLEGACY®

RETURN LEGACY SDN BHD
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
 03-6144 6399 customer.service@returnlegacy.com @ www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy



