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Return Legacy

Return Legacy has established a foothold in Malaysia with its
sights set on international expansion, is also an organization that
is operating in lieu with scientific ideals.

Return Legacy officially launched on May 31, 2014 and the
headquarter is located at Kota Damansara, Petaling Jaya, Malaysia.
Today, Return Legacy has successfully established operational
platforms in Malaysia, Singapore, Thailand and Indonesia. Return
Legacy’s headquarter occupies a 25,000-square foot corporate
office with the group annual turnover of exceeding MYR
100,000,000. As now, Return Legacy has approximately 100,000
independent distributors in four countries.

To achieve core competency, we consolidate all of our core values
into a cohesive whole. This synergistic alliance is the primary
element of Legacy Science which focuses on research &
development. We focus in developing premium skin care and
health foods with the combination of finest natural elements and
advanced technology. Legacy Science’s affiliates in research &
development include Universiti Kebangsaan Malaysia (UKM),
Sirim, Unilife (Japan), and Fytexia (France).

Return Legacy




The Founder Of
Return Legacy - Dr Lee
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INTRINSIC VALUE OF §
DIRECT SELLING *

Although the history of the direct selling industry
is relatively short compare to other industries, it is
indisputable that this industry has proven remarkable
performances and achievements globally. In decades
past, it began with good deeds of forging mutual
beneficial business opportunities, but unfortunately
morphing gradually to factitious and deceptive illegal
schemes with delusive promises, which had distorted
the true value of this industry.

-

But one man has not been discouraged by this, he
immovably believes and understands that people
is the primary capital in this industry where everyone
has impartial and equal opportunity to learn, change
and grow while participating in this field of dreams.
He believes that direct selling is the best platform
for those who have struggled in the orthodox sales
environment, or for those who wish to establish their
own business and pursuing their destiny in life.
This enterprising man, Dr. Lee, is the founder of
Return Legacy group. With the roadmap of Return
Legacy through the mission, vision, and values, he
is aspired to share and edify the true value of direct
selling which is to love, care and share success and
happily achieving, “Special Life, Special Legacy”.
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In business, as in life, we are often taken aback
by unexpected events that derail us from making
our dreams come true. However, there is one
thing we can control, that is our reaction.
We should have the boldness to accept and
face it as these failures and challenges will give
us further insights and experiences that are
valuable and beneficial to achieve our future

goals. Failure is never permanent and is the
beginning of success cycle. Challenges and
failures are nothing more than a temporary
setback and they are just a matter of perspective.

“The Unsinkable” is not a word of inspiration, but
a life experience during his early entrepreneurial
life. During his high school years, he was told
that becoming a chartered accountant is an
arduous task, and was disdained for not possible
to become a Chief Financial Officer in lifetime.
However, with belief, impetus and volition, he
qualified as a Chartered Accountant in Malaysia
and a Chartered Management Accountant
in England, and became a CFO at the age of
29 before acquiring his Doctoral qualifica-
tion in Business and Administration.

Subsequently, he decided to step down from
the lucrative white-collar job and further with
resolute move to entrepreneurship. This endeavor
has not been fruitful despite his outstanding
academic and career establishments. He
failed and was thoroughly defeated. After his
business failure, Dr. Lee was insolvent and indebted
with RM4 million. That was the time when and
where he comprehended the value and spirit of
“The Unsinkable”. Facing failures and hardships are

not as hard as thought, failure is the learning
process and lead him towards transformation.
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The Founder Of
Return Legacy - Dr Lee
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Alike China’s legendary entrepreneur, Chu Shijian, the value
of “The Unsinkable” is deeply rooted in Dr. Lee’s beliefs.
From his experiences, he realized that people is the core
value of any enterprise. Valuing people is what keeps the
business thriving. This was also the reason why he decided
to collaborate with Universiti Kebangsaan Malaysia (UKM)
in 2015, setting up a RM2 million foundation in granting
scholarship to less capable students. He believed that talents
should not be buried, and knowledge will be the key to
unleashing their fuller potentials.

His deep insights of valuing and appreciating people
encompass with love sharing, success sharing and shared
goal. He applied relevant experiences and knowledge he
gained into the entrepreneurship path. Dr. Lee’s time to begin
anew successfully founded ArthurReine Group and SKG

Group, which include domestic and international trading,
manufacturing, creative design, food production, and more.




Dr. Lee began to delve into the rapid pace of the direct selling industry
at the age of 25. He explored what direct sales is all about, and
learnt on how to manage direct selling company. Although his efforts
had been put in vain with defeats and failures during his early
endeavor, the fundamental core and spirit of love in direct selling
had been deeply embedded in his heart. With the market instability
and the direct selling industry being dominated with fraudulent
financial scams, to establish a legitimate yet trusted sales platform
was certainly no walk in the park.

With continuous blooming, the group has reached steady financial
growth with dominant team. This summing up synergistic
competence brought forth his proposition of creating a direct
selling platform, thus the legacy emerged, Return Legacy.

The preliminary studies and assessment has been done meticulously
based on 6 core points;

The Founder Of
Return Legacy - Dr Lee

THE POWER OF
NETWORKING

The Group’s financial Cutting edge technology

stability with experienced to create unique, specialized

management. and efficient products
with own manufacturing
facilities.

Complete training to the To establish “Our Legacy
management, employees Home” culture while
and distributors create expanding its business.

people-orientated
education model.

Fair and lucrative
compensation system
that provides high returns
to our distributors.

To explore into a larger
market segment with social
network and hence creating
greater opportunities for our
business partners.

Return Legacy aims to create the core value of direct selling industry and reinstate the
bygone intrinsic perception of the industry.



Dr. Lee believes that under the rapid growth
and improvements of its leaders, Return Legacy
would be able to spread its wings and expand
the core value of Return Legacy to 20 countries

within 8 years’ time.

The internal supporting team of the Group
needs to grow at a similar pace as well. The
new nutraceutical license factory, costing
RM8 million, aiming to be fully operational by

this year to cater for the needs of its fast-growing
customer base. In the meantime, bachelor and
master’s degrees are taken up by 12 higher
management to serve its business partners
with better professional services.

Product safety is one main principle the Group
will never compromise on. Under Dr. Lee’s
leadership and guidance, Return Legacy has
partnered and collaborated with various research
and development institution to ensure the safety
of our products. These partnerships include
Unilife of Japan, Fytexia of France, SIRIM and
Universiti Kebangsaan Malaysia (UKM).

The miraculous growth of Return Legacy in the
span of three years is a great start. Hard work
and cooperation from each distributor of Return
Legacy are required to strive and achieve success.
Return Legacy provides an entrepreneurial
platform and opportunities for the distributors
to realize their dreams and together, we will
realize each life value and pass it on to the next
generation hand in hand.

SPECIAL LIFE

The Founder Of
Return Legacy - Dr Lee

THE LEGACY
FUTURE IN

YEARS’
TIME

SPECIAL LEGACY




With Drive And Volition
To Nurture All
Legacian Towards
Dream Fulfilment
And Destiny

Patrick Lim
CEE

Jimmy Hwang ] - Albert Ling
CMO of E | CMO
Indonesia |
Sam Kho
Deputy CEO

Paul Tan

CMO of
Thailand

Dawn Lee

Country Manager
of Singapore



Legacy Science

THE INDULGENCE EXPERIENCE OF

INNOVATIVE TECHNOLOGY
BEYOND THE BRAND
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UKM Unilife Fytexia

(Universiti Kerbangsaan Malaysia) (Japan) (France)

UKM is the renowned and Unilife Japan is a well- Fytexia is a well-known
reputable local institution established research based R&D company that has its
which is dominant in research company founded by Prof. own research facilities,
and development (R&D). Tsuchiya Masahiko. With his production and monitoring
Utilizing the scientific extensive background in center that complies with
research obtained from research & development, he Hazard Analysis And Critical
clinical significance data and successfully developed Control Points (HACCP),
statistics, we believe this innovative technology related  which helps guarantee the
state-of-the art institution product and became the products’ safety and quality.
fortifies Return Legacy’s forefront in health and

position as one of the leader beauty industry.

in skin and nutrition science
and product quality assurance.



Legacy Science

N Q UKM is among one of the
UNIVER“SITI research universities in Malaysia
KEBANGSAAN to prioritize on research and

development in science and
MALAYS[A technology. UKM cooperates

with industries to ensure the
The National University quality and safety of products.
of Malaysia UKM is committed to working

closely with Return Legacy
Sdn Bhd in reviewing and
analyzing all of its existing
products. Many laboratories
in UKM are directly involved

in the research and development

IS FULLY COMMITTED TO SMART  of the products, such as
PARTNERSHIP ON RESEARCH gl Jvater Analysls Lab,

Oleochemicals Lab and

AND DEVELOPMENT WITH Bioserasi Lab. The data obtained

clearly indicates that products
RETURN LEGACY SDN BHD of Return Legacy Sdn Bhd are
guaranteed safe with good
quality and are free from dubious
and harmful compound.

U K M (Universiti Kerbangsaan Malaysia)

Hence, UKM would like to take
this opportunity to express its
deepest gratitude to Return
Legacy Sdn Bhd, which has
endowed RM 2 million worth
of scholarships (Foundation
Dr. Lee Siew Keong) that has
benefited underprivileged
students to pursue their studies.
UKM sincerely appreciates how
the partnership has become
the best example to be raised
among the top leaders,
management and staff of UKM.

The aforementioned details
have made it evidence that
UKM-Return Legacy Sdn Bhd
collaboration has brought
significant benefits to both
parties since 2015.




Legacy Science

THE CUTTING-EDGE
\ TECHNOLOGY

Micro Mineralised Nutrient Technology

The Micro-Mineralised Nutrient Technology (MMNT) developed
by Legacy Science is an advanced technique to stabilize
a substantial quantity of negative hydrogen ions. Negative
hydrogen ions help to fight free radicals, reduce the adverse
effects on the human body and delay skin aging process
due to harmful contaminants and radiation. With the products
infused with Micro-Mineralised Nutrient Technology
(MMNT), it serves visible benefits in protecting and
maintaining our health and physical appearance.

Return Legacy'’s efforts have been acknowledged by
distinguished international and local research institutions,
spurring the establishment of its own GMP research and
development factory. Return Legacy is committed to the
unyielding pursuit of understanding the close connections
between the ideal of youth and health for its program.
This represents a clear indication of Return Legacy’s resolve
behind integrating scientific research in its product
development. It is also the reason why Legacy Science
and its resulting efforts has become the foundation of the
organization’s corporate philosophy.

Return Legacy is upholding “Our Legacy Home” as its
corporate culture, with “Responsibility, Commitment and
Dedication” as its selected esteemed values. With a developed
international marketing system, Return Legacy is determined
to build an international yet world-renowned brand with
the continuously developing of Legacy Science. Return
Legacy’s ideals for its brand is based on an ‘Inner & Outer
Rejuvenation, Restoring Your Youth’ motto. At present,
the 2° series emphasizes on external care and reparation,
while the REOXlIife series is tailored for inner rejuvenation.



The development of the

(M M NT) Micro-Mineralised Nutrient Technology

has provided Return Legacy the opportunity
to formulate a greater range of skincare
products suited for various needs, greatly
influenced by fulfilling the direction of ‘Inner
& Outer Rejuvenation, Restoring Your Youth'.
In-depth study has also been conducted in
nutrition products, as we believe in care that
encompasses one’s inner and outer health.
This approach is able to seamlessly rejuvenate
even individuals who are living a hectic
urban lifestyle.

There is no compromise on the safety, quality
and effectiveness of our products. We have
put in various measures to ensure our products
meet the legal regulations and more. Our
products are paraben free, SLS free, SLES free.
We have conducted numerous tests and checks
through recognized entities from other
countries and one such is clinical studies in
UKM (National University of Malaysia). Trust
us when we say WE CARE.




Legacy Science

B SR CONFIDENCE

As our valued customers, fulfilling your needs is at the core of what we do.
By providing you with a range of highly-effective, safe, yet revolutionary
products, we aim to help you achieve a healthy body while restoring your
youth. We at Return Legacy truly believe you deserve to feel and be at your
best, and we hope our efforts are able to help you regain your self-confidence,
as well as to explore and enhance the presence of self-worth.

Beyond developing premium This is a platform of limitless
products, our efforts are meant opportunities - we will provide you
to inspire and arouse your true with all that is necessary to flourish
potentials, by strengthening your your personal strengths, and to create
belief in the pursuit of your dreams a career stratosphere that is entirely
and goals. With the vision of your own.

becoming the first entrepreneurial

learning platform for our partners

and customers, we aim to fulfill our

mission of inspiring individuals to

strive towards the pursuit of youth,

healthy mind and life, and a sense of

financial freedom.
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But A Lifelong Path To Learning

At , 'Performing With Pleasure, Striving With Honesty’
is what guides our learning culture. An education model
designed with a people and result-oriented emphasis in
mind forms the backbone of RLEA. Behind every course,
valuable practical entrepreneurial experience is provided,
so that our members are able to experience what
goes behind operating a business for themselves.

RLEA is known for its ‘system’ structure, with tools, topics
and course that are specially designed to aid distributors
in unlocking their personal potential. Each system fulfils ETURNLEG
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its own uniquely different learning outcomes, allowing
learners to gradually master vital skills and foster a

competitive spirit via this platform. RETURN LEGACY

ENTREPRENEUR ACADEMY

Here, we encourage and support each other like family -
when it comes to establishing a career, or bringing great
health and wealth for your friends and family. In your
journey, beyond financial satisfaction is a mindful
balance between body and soul. We firmly believe that
the value of life lies in not what you have, but what you
let others have and achieve. This is the value we believe
in, which drives our motivation to always strive forward.
Join us, and allow this platform to help you and others
achieve great success.

Our vision is to become the first entrepreneurial learning
platform, and RLEA is dedicated to creating valuable
opportunities for its members to grow and learn.
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LEGACY CARE
ASSOCIATION

In a bid to enhance social awareness, optimize the quality
of life while creating a path of opportunities to aid man’s
journey to success, Return Legacy has specially established
the Legacy Care Association (LCA) for its members.
A comprehensive plan is created through a business and
learning-oriented platform with various activities to engage
members in a shared social experience that emphasizes
their strength in unity. This helps to initiate a more systematic
cooperation and effective delegation of responsibilities to

the leaders and members. f/
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Information Platform :

To allow for a more systematic, two-way
communication of information. Aside
from using the platform as a means of
communications with our members, it helps
Return Legacy to better monitor and
attend to the needs of the members,
thus establishing an amiable and harmonious
culture within Return Legacy.
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Learning Platform:

To aid Return Legacy’s members in unlocking
their personal potentials while helping them
flourish in their individual strengths. It also
aims to create an all-encompassing
entrepreneurial learning platform that allows
our members to realize the dreams, while
striving towards achieving an ideal life
that comprises of a healthy mind and
financial freedom.

Business Platform :

To provide potential business opportunities
for Return Legacy’s members to form their
own consumer groups via their personal
efforts that’ll enhance their quality of life
while securing a more stable future.

Legacy Care Association (LCA)



RETURN LEGACY | ..o

ichievement and key milestones

Celebrating 3 Years Of | [yt shed tovhos

Transformation, Growth and Success

COMPANY

Return Legacy was established under the lead
of Dr. Lee Siew Keong. With the exclusive right
of Micro Mineralised Nutrient Technology
(MMNT) from Unilife, Japan, marks the remarkably
start of Return Legacy. Return Legacy officially
opened its corporate office at Encorp Strand
Garden Office, Kota Damansara on 31st May. In a
short span of 33 days, the first Crown Ambassador
of Return Legacy was born. At the same year,
Return Legacy began its first step to Thailand
and Singapore. The success was the cornerstone
of its first step to the global market.
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PRODUCT

On the 1ith of March, Return Legacy released
its first 2 products, Redoxy Essence (previously
known as Redoxy) and Mediterranean Gold
(previously known as Medigold). Redoxy Essence
was the first product which adopted the Micro
Mineralised Nutrient Technology (MMNT)
from Unilife of Japan and Legacy Science Team.
It went viral in the internet, and succeeded in
having its sales which exceeded RM 1 million
within a month. Following the success of the
2 star products, W+ and H+ were launched at
the second half of the year.

ACTIVITY

In less than 60 days from the inception day
on 11th of March, Return Legacy had its first
recognition with more than 20 achievers
being recognized.




COMPANY

To strive for the best, Legacy Science Team combined its skills
and professional techniques, thus exchange with other
research and development institutions, such as Unilife of
Japan and Fytexia of France. Moreover, to ensure the safety
and quality, every product of Return Legacy is endorsed by
National University of Malaysia (UKM). On the same year
itself, Return Legacy successfully set its footstep to Indonesia
in further expending the market segment to the most
populated country in South East Asia. Year 2015 was an
incredible year of accomplishments for Return Legacy. Not
only the company has stepped up further its international
expansion, but also created the marvelous result in its sales,
which reached a consolidated sale of RM 100 million.

PRODUCT

In year 2015, 2° Activator Hydro, the
hydrating gel cream was launched.

ACTIVITY

A glorious recognition themed “The Rise
of Miracles” was held in KLCC, Kuala
Lumpur. A million-decorated stage was
built for this grand and auspicious
recognition event. The first Royal Admiral
of Return Legacy, Apple Low, along with
5 Royal Ambassadors were born.

Foundation of Dr. Lee Siew Keong
was set up with the purpose of
granting scholarship to the less
financial capable group of students.
RM 2 million were endowed to the
selected students from the National
University of Malaysia (UKM). Besides
providing scholarship for eligible
students, the company contributed to
the infrastructure of the main campus
by setting up a discussion room,
library and bus stop to provide
better facilities and a good learning
environment for the students.
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RETURN LEGACY

ENTREPRENEUR ACADEMY

RLEA was established as a
learning institution which
aims to provide an educational
system for a valuable practical
entrepreneurial experience.
The entrepreneurial learning
platform with tools, topics and
course that are specially
designed, targets to aid
distributors in unlocking their
personal potentials while
helping them flourish in their
individual strengths.




COMPANY

PRODUCT

ACTIVITY

Jack Lim, Malaysia reputable DJ was selected as the
brand ambassador of Return Legacy for year 2017.
In the same year, the Micro Mineralised Nutrient

Technology (MMNT) was transferred to Return
Legacy Sdn Bhd by Unilife Japan. Within a short
span of 3 years, Return Legacy has expanded its
business coverage into a renowned international
corporation with near to 100 thousand distributors.

In 2016, the product range was enhanced with the
launching of the smooth cleansing mousse, 2°
Activator Fresh. The concept of 2° Skin Care and
REOXIife Health Supplement were proposed with
the brand strategy enhanced. Return Legacy had
its grand launch of its new product - REOXIife
Potent Essential Duo System. Besides the VIP
from Japan and the National University of Malaysia
(UKM), leaders of Return Legacy and brand
ambassador, Jack Lim, the ceremony gathered its
limelight with the attendance of Miss Mei Yan,
Miss Von Lee and the winners of Miss Chinese
International Pageant 2016. The sales of the new
product surpassed RM 2 million on the launching day.

Return Legacy'’s first Chinese New Year celebration,
themed - “Love.Home” was held. The celebration
had truly embodied the core value of Return
Legacy - “Our Legacy home”.




Legacy Brand 2°

- SKIN CARE SERIES

In year 2009, 114 countries had signed a non-binding
agreement, the ‘Copenhagen Accord’ which indicated that
the increase of global temperature should not surpass
2°C. Further, a scientist of NASA Goddard Institute for
Space Studies explained that the rising temperature on earth
does not bode well for humans, it will adversely affect our
skin conditions.

The conceptual of 2° is an innovation inspired by the
scientific view of 2°C. A comprehensive skin care to embrace
the troubled skin caused by environmental aggressors, while
retain everlasting youth and beauty.

D
2° skin care series inclusive of :

e 2° Redoxy
e 2°Activator

e 2° REOX Series
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With the pressures of life and the inevitable passage of
time, the signs of aging such as wrinkles, fine lines
and other tell-tale signs of aging tend to become
apparent on your skin. The 2 ° Redoxy anti-aging
series is specifically formulated to reduce the signs
of aging and improve skin elasticity.

@

2° Redoxy Essence

With Micro-Mineralised Nutrient
Technology (MMNT), it enhances
the absorption rate of this essence.
The formula, which is infused with
Acetyl Hexapeptide - 8 and other
active ingredients, helps to reduce
the appearance of wrinkles and
improve skin elasticity to its former
youthful vitality.
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Particulate matter 2.5 (PM 2.5) is a type of air
pollutants with a diameter of less than 2.5 micrometers.
It comprises of a complex mixture of extremely
small pollution particles suspended in the air.
PM2.5 could generate free radicals which will cause
oxidative stress, dry skin and moisture loss.
With a formula that combines anti-pollution and
hydrating properties in one, the 2° Activator series is here
to protect your skin against environmental pollutants.
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2° Activator Fresh

This is a delicate and smooth cleansing
mousse that combines cleansing and protection
in one single step. Forming a protective barrier
on the skin's surface, its anti-pollution formula
defends the skin from external aggressions.




2° Activator Hydro

Fomulated with sodium hyaluronate,
the non-greasy and lightweight hydrating gel ;
cream makes the skin feel soft, silky-smooth \
and hydrated instantly. Feel the rush of
hydration and vitality surge through skin
upon application.
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ltchy and redness are the skin symptoms caused by
environmental stimulus and these reactions may
affect your mood and confidence. The 2° REOX
Series that contains negative hydrogen ion is
specially formulated to save your troubled skin.
Say goodbye to troubled skin and hello to healthy
skin and a more confident you!

REOX Series H+

Infused with Micro-Mineralised Nutrient
Technology (MMNT), this calming restorative
spray is an antioxidant - rich creation that
soothes and calms skin irritation. As well as
an on -the - go refresher, it gives you a lift
and wakes you up any time of the day.




Legacy Brand REOXIife & REOXlife PRO

PRO

Upholding the concept of inner and outer
rejuvenation, REOXIife is a series of health

supplement formulated to enhance and maintain
an optimum health.
While, REOXIlife PRO is intended to provide
nutrients needed for good health and protection

from discomfort based on different needs.

REOXIife and REOXIlife PRO health care series
nourish you from inside out.
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REOXIlife POTENT

Do you know that free radicals are the
foremost source to trigger diseases?
Free radicals are everywhere. Inhaling
second-hand smoke, excessive exercise,
emotional instability, stress, lack of sleep,
pollutants will increase free radicals. With
the invention of Micro-Mineralised Nutrient
Technology (MMNT), it helps to stabilize
negative hydrogen ion in REOXIlife POTENT,
a powerful antioxidant to defend free radicals
and enhance your body's immune system.
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Inspired by the concept of Mediterranean Diet, this
health supplement consists of 11 different fruits and
vegetable extracts, which are effective in
maintaining and improving health conditions.
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REOXIlife PRO W+

REOXIlife PRO W+ is an ideal supplement for
women’s health concerns. Combining a variety of
plant extracts, W+ helps to regulate and balance the
secretion of female hormones for a healthier figure.




Hygiene
Solution

A DELICATE PAMPER,

FOR THE INTIMATE PART
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' BE AWARE, |
' YOU MAY BE
MENE OF THEM!

7/

Do you know that, approximately 75%
of women will experience a vaginal infection at
least once in their lifetime?

To avoid being one of them,
let’s begin with SHS !

85’RETURNLEGACY®




® Poor personal hygiene
® Using improper cleansing products
® Stress

e Lack of sleep or rest

e Holding in large amounts of urine

e Wearing tight clothing with poor ventilation for
long periods

e I[mbalance of vagina pH during menstrual cycle,
pregnancy or menopause

These are some of the factors that may
disrupt the micro-ecological environment
which in turn lead to vaginal infections.

Microflora

friendly bacteria found in vaginal
tract that help to maintain low

acidic environment which inhibit
the growth of harmful bacteria




An essential soap-free
feminine wash for
every woman

A highly beneficial probiotic that promotes healthy
gg Lactobatillus environment for microflora

Ejsrgzgnt ® |t also inhibits the overgrowth of harmful bacteria

(probiotic) e Optimize vagina's natural protective barriers with
balance pH level

| TE— |
221 Alpha - dlucan e Function as a food or nutrient source to the microflora
oligosaccharide e Provide nourishment for microflora

(prebiotic)
® Prevent the flourishing of harmful bacteria
Inulin

e e Promote optimal conditions for a healthy vagina to
(prebiotic) P yvag

reduce the risk of infections or discomfort




Kintamani Volcano

Promotion & Campaign

For all Elite, Premium and Legacy
Partner (LP) who have achieved
personal direct sponsor with
an accumulation of 5531
World Points (WP) during
the promotion period will be
entitled to one (1) FREE 4
Days 3 Nights Bali, Indonesia
Holiday Package.

Only One Month Left!
We want to see you there!

__4 DAYS 3 NIGHTS (/"

' .,




Promotion & Campaign

ANNIVERSARY
PROMOTION

Promotion Period : 15t May - 31t May 2017

The company is offering 5.31% discount to all
distributors who purchase of L-wallet in this
anniversary month. In other words, after discount
every 1USD equal to RM3.219 instead of RM3.40.

The more you purchase the more you save in L-wallet !

The offer is time limited, so better hurry up and
enjoy the discount before it’s too late !

Special Life, Special Legacy



Schedule

MONTHLY SCHEDULE

Meetings to be held at Return Legacy HQ

04/05/2017

25/05/2017

Product Talk
(BO)

Product Talk
(BC)

e ¥ (BO)

8pm - 10pm

Ms. Hoi Mei

Ling

Mr. Chenz Thoh
& Mr. Palance

Chong

RL Customer Service
603-61446399

RL Customer Service
603-61446399

RL Customer Service
603-61446399

RL Customer Service
603-61446399

Meetings to be held at hotels / centre

06/05/2017

12/05/2017

Venue Time & Speaker
Event

Singapore

Alor Setar

Village Hotel
Bugis

MH Hotel
(Gallery Floor
- Level 6)

Pearl View
Hotel

Star City
Hotel
(Suria Room)

NET (BC)
Tlam - 6pm

BN, (BC)
8pm - 10pm

BALEEN, (BOC)
8pm - 10pm

BHEAN (BO)
8pm - 10pm

Mr. Albert
Ling & Mr.
Alvin Hong

Mr. Patrick Lim
& Mr. Desmond
Hooi

Mr. Patrick Lim
& Mr. Desmond
Hooi

Mr. Patrick Lim
& Mr. Desmond
Hooi

Contact PIC

SG Customer Service
65 6235 8726

Mr. Denley
6016-5165216

Mr. Justin
6016-4038149

Ms. Coshin
6016-4555319




Meetings to be held at hotels / centre

Speaker s
12/05/2017 Singapore Singapore HQ| Product Talk | Ms. Dawn Lee SG Customer Service
(BC) 7.30pm - 65 6235 8726
9.30pm
16/05/2017 Kota Kinabalu N°5 Hotel | @#HE#1 (BC)| Mr. Desmond Ms. Kimberly
(Padi 3) 7.30pm - Hooi 6014-6750305
9.30pm
17/05/2017 Sibu Return Legacy | @### (BC)| Mr. Desmond Ms. Siew Lin
Center (Sibu) 7.30pm - Hooi 6013-8220009
9.30pm
18/05/2017 Kuching Citadines Hotel| i&#1#&41, (BC)| Mr. Desmond Ms. Henna
(Tewak 3rd Room 7.30pm - Hooi 6010-2205886
- Level 1) i
9.30pm
20/05/2017 Butterworth Pearl View Product Ms. Dawn Lee Mr. Justin
Hotel Workshop (BC)| & Ms. Xenia 6016-4038149
Tom - 7pm Yong
24/05/2017 Cheras Hotel Ibis EBTIEH Ms. Yeen Mee Mr. Joseph Wong
Styles (BC) 7.30pm - 6012-3808680
10pm
27/05/2017 Sibu RH Hotel Product Ms. Dawn Lee Ms. Siew Lin
(Heliconia Room|Workshop (BC)| & Ms. Xenia 6013-8220009
- LevelD) 2pm - 6pm Yong
30/05/2017 Kluang Return Legacy|B#HEE#H, (BC)| Mr. Patrick Lim Ms. Carene Wang
Center 8pm - 10pm & Mr. Desmond 6019-7918199
(Kluang) Hooi
31/05/2017 Johor Bahru |Grand Paragon| fg#l 41, (BC)| Mr. Patrick Lim Ms. Janice
Hotel (Emerald | gom - 10pm | & Mr. Desmond 6017-7819908
2 - Level 3) Hooi

Schedule

*The participant is required a ticket as below: -

i. SGD75 per pax to participate in NET (BC), Singapore.

ii. RM120 per pax to participate in Product Workshop (BC),
Butterworth & Sibu.

iii. RM18 per pax to participate in ZEZHEE (BC), Cheras.

Important Notice:

Please be informed that Return Legacy Malaysia will be closed on
the following public holidays:

1. 1st May 2017 (Monday) - Labour Day

2. 10th May 2017 (Wednesday) - Vesak Day



Schedule

Scan the QR code below
for more information about
Return Legacy’s latest event in May.
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RETURN LEGACY SDN BHD
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
 03-6144 6399 customer.service@returnlegacy.com @ www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy
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CEO
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Sam Kho
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Paul Tan
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: Principle of RLEA

Dawn Lee

Country Manager
of Singapore



IE:E]WQNT amaa)ﬁ =i

1115'?.&&#83 A8

UnNiversiTi
KK ERANGSAAN
MALAYSIA

Narional University of Malaysia

\J J A=5479v nBRstt

Sl o [ vour beautyand heath  Unilice Japan Co., LEd.

UKM
(Universiti Kerbangsaan Malaysia)
BRANEEAKRS (UKKM) 2
ERBSENES “HARSH
4 Research & Development
(R&D) ” K=, BENSEH
BMENHARRESSEIE,
TENERERFRNERE
MES2PURE.

Unilife

BAZ3RUnilife, RES
ASHABRNIEHEZE LT
NETR, BOFAIRESES
W, FEUXIBS(T, RIERMEeItE
FRERIRAFEA o

Fytexia

Fytexia SZEZBRHRFT
, CARERENITREER
A= (HACCP) #SEOTAR
=M, EFEShE, R~
EEMEZE.



Tﬁgﬁ%ﬂ ( Legacy Science )

y Univirsi SRETERAZ (KM) RIR
KEBANGSAAN B+ DARSHARSEARBH
REXZFz—, FUHEHBIARS

MaLavsia B, DEHBRA RS

Y The National University Szett. SRATERASSH
of Malaysia LI R EIFUNIPEQ. Water Analy-

sis Lab. Oleochemicals Lab#0

Bioserasi Lab, BiEZ&=58H5TNND

:5 ;EE NIAES E xg_ A SRR, FTREN

518, BREPERAETNERS

N — BReSER, ASEONRES
FESEREMR iy

s=—¢ ﬁ == Rl ORI ERASRBSHNAH

}/3 510 SIpA==Ipass it i

EfrARSEH3, (Foundation Dr
Lee Siew Keong) 1B <200HS
SHHBERE, @Eﬁﬂ:?ﬁ/amﬂﬁ
SXRATERAZZETBN=
m%MOE%EME§K%§M@
BIHSIERR. XTEZE, BN
AZMEE. 8BENRTIR S
BRESIBFF

EUCFEEE, B20155 65K
TERARZSERERSTEENN
Lk E S am.




157?@46% ( Legacy Science )
= 4 L
IEER /\\\Bjj /\\\) DD/

Micro Mineralised Nutrient Technology

EBEERIHRAR AR (CEFRR  (MMNT) |, DiSinklisde
ERSES. ASES, FHIFRNE6E, REEBEN ALK
BREHFE, EINRHES BRT. RSB ARA, BRLIEMM
PR, RREMPTRAR 6, BB STRIREIAL.

ERERCUEERITEAMECNRREE, 21 SBSHICMPIHA
T . SesmtIRix, Nt AIRBEESRENSHR
%, EREMLMEERIHEN TR AEM, URSRESD
R, XBREHNTE, EREFIH0RIRERALEBD -

ERERR NEWZIVSAE “BAINEZTK, DL HHE &G &=
B ARWHMENR. EEMCHEHAERGED, BE “EER
" AR, ERERLIGITSSEERNEmRRME. E5R
BHIESLL “WINBIE, BBLMR NERhEEMm. "2°(28)"
AIVENIMEIPIR, K "REOXIife" RIVENNEIFIE.



y

Wl ST (MMNT
AR, ILERERRERMETENERTE, U
RHEANDNRRTRK. B “‘WINGE, BEER
T WL, ERERBAERRRREHLERA
&, FEINRESRARBEINETT T, 1LEHESTER
MRARRAN, BYLUSZ2IBRRINISAR
GASESHIN

EREMITFRNLEM. RERIDM, LAZ
h. FIB @& EEEMSREMPTHRITE. I
N, B ASNEERPRES (Pardben Free)
< RETTIGEMERIN (SLSFree) , RS+ _InE
RAECBMMERN (SLESFree) . EREMN DB
N IS2XRNSNR, HFREERIBIIAT. X
BB ISERAIEIIAS (UKKM) BI—RIIIGKR
AR

NFBR, EREFEARE Do




1?7?@—“5% ( Legacy Science )

~ P

ERANTEKR, MELREMINZVLE. EREMNEH—RIISH. L=XEIEMkE

B~ &, BREN,

‘RINBEE, BERMR , ILERARE T AREDRRA

REBEEINR. EiP%s BNEN, RESRABERNEENE.

bR SIRMRMNEN R, EREmRBES
FEMERANEBERA, ILBTHBZ
ERA, EBREZHEND, SEEER
o). ERERNBR: RANELRS
LB®P, F—BHEIWFIEE.

FMERARNREG: BAANIRIR, BF
BXEEERE, VBRTAUSEENE
BAE. XERHCIEBAERNYSE, &
EEINETERA, REAERRTE
RSESKID, ILERAEHEIECHS
R, SZEREASEEHEK.




& REME, IE
B I, HTtE—EUANTR,
PASRNANSONHBIRT.. 38— TMRENREAN
IEGE, ST SSREMReIEST, 1HER
AU ESWHRY, hiRABREMNE.

ERASREERRAFZNT L, BRE=XE
W, & RETIR , ‘FHERE R AE
B2 - 8—UNERTHEADH R ANEMERR
SIT/K, AEYLULERABFMANE, &Y
XTSRS ZHMFHEE KR SREHI5.

X8, ERAURARBRILERM, NSO
Bcislmest, MIRBERAVEFTEED
ARMERS. AXE, SMUEEN ERSHE
, FVR S22 E. HATIIRE, Loty
ME, NMEFBRBHA, MEFRESILA
a4, XRIJRNIVNE, LEI1IB0AMTEY
HEEN . B EXMIIE, 1IDXEERNEED
B, EE2 A “BRID

EREMNBRENNFE—BHENFIEE,
MERBZHRBUVN SXTRR, FEOSEME
, IR U EL

r.

.

RETURN LEGACY

ENTREPRENEUR ACADEMY




LEGACY CARE
ASSOCIATION

NIESHMERIR MHEERRMAE TARLIZ
ik, ERENMSRINERSINEERTIEI4E Legacy
Care Association (LCA) , IEXIBEES. SSES
NEDENFRES SRR NS, BHERS
WECS, A UEIEEREIREHESS-



HANRE

, FRFEE:

[}

|
Ll
e
i
Y
_Ei
op

UERMAFHIRNQEB. HEERITH IDEMERIRFFB T ATRRBRERRIZRT
REEBRM, RILAIBIDBRINEEY K, $I6—T=HUNEWESZIEE,
BR, BUSE—BHERXNAE- IHANEFTSIMEEER, BEIVEFED

MEEENERLEE.

il T

RHBEEBENBINE, IHERRFTRIE
BSNBNEEIEIMORTRSE, BIRATAL
BEBRR, CIEEERBEREBIARE.



2014, 7EDR LEERV&HAAZ T, EREMRIER
AR, REBARUnilifeliflll tEFKA
PNIRREBN, HEXEREROEERS
o HRREMIZK, FAEMRNE—I2TEE
Eit4. 58318, %%EFKota Damansara
Encorp Strand Garden OfficefN{EEE R =
SMBIENAR. ERERBEBWRITRITH
3 RESHINKDR, RINELERERRD
mNE—F, MRER.

3ANE, ZREREBHEL T E NNERY
F=G@——2° Redoxy EssenceiZHER
(=2 Bi#FR9Redoxy) &0 REOXIlife Mediter-
ranean Gold (Z g FrAMedigold ) »
2° Redoxy EssenceiEZREREKAT BB
AKUnilife SRR A BT 29540 ¢
EBFREAR, RINERE—TARTRNS LK
NBOA=&R, HEAERET DM—BHL
5. FES2° Redoxy Essenceifi ZRBIERAD
Mediterranean Goldf96%Z)), W+5SH+tBTE
2014 N FESHL.

EREMMEMIZIIORA, DT EREHK
o BRBHATDHZHBT20 SHHWND.




/‘A\a fEPHH (Legacy Science) 1EmKiE, SHMERN
HANR R AR, MBSRABTNEILAS
(UKM) #{TREBIIZE HESHMEROAALNAE
BEEXR, HITEWER LBRAZ R, XEHPFHE
153 BARBUNIlifetAR ARIEZBEHIFutexiotfFefr. LI
, BRERRINY AZFBIRSADER, NERH
Wish, MRS BCEREWERAMA. X2%
RERRSMEN—F, RINANMERINBEE, BiYEHE
B3 SROVGE—REEME RAEIBSH—23E!

Fucn 20156F, 2° Activator HydroihKsg
WIRF D .

XF, KINMEDKROBUSEIREINUEE
KLCCEDIA “ZRRK T2 EBIER"
RNEBNRAAS, FERESHER
HOURERNERIEE. FRERE
AENEXLR, Apple LoWbAR SIS
ERfE.

RILHBEHEKEREIIE ADR LEE
' XIZ3 FOUNDATION LEE SIEW KEONG
- R0 LERFSTRIFAE.
=L MAORENDRATWERAFFEL]
. BT RIRSSHMRGN S
%, RRERESERBENTERE
MYSHiiE, RPBERNE,
BIEMNELTIS, NEXFELIESEN

SEENRBRETEHNFINE.

IMETURN LEGAGHNS
ENTREPRE NEUR ACAD EMY

B—F, ERERIZST B
REOVEINM — TR
Bt (RLEA) . fZEESM
KANZRAARR. PABR
RSONHBRYS, HPE
BN=ARGEHTN “REE
IR, “RER&E R “
RURE , EMTEBER
SEERMEEIV AR, &
RER BN NIRFHE RN E.




SRBIBBDIFHEAMBRITE [ENSER
EFRSEEY, BN207EERERBEERNS
Ao BF, FERFHEMBZAUnilife AR
F/MMNTRR AR . ERERENABLIGR
ARENN. AXRR=FE, EREMREE
REHBEIOLBEHEB, MIRARTIB/\E
AR RANEEARE.

2016 &£, EEREREREL 2" Activator
FreshEERZ. @Y, RINRHA GRS ENL
2 ° ER@IERREOXIifefRBRIEATIBER
EREREN S “LontEt, BREN,
REOXIife PotentF ASENAL" ., BEHEBE T
) REOXIife Potent X [BBCE RS- AL
NIZEYRIB, K= BFSBREEERURS
XOTEERASSIRE. EREFNESEE
AR BRFERA S AMEBRIN, RNEIETF2 A1
EBSANNIMEM. FEFS. 2016EfRES/I\E
, BRTHl. 3K, HroNEERER &R
ROMMBLZS, TB—ISIRA.

ERERERED ‘B, K BFED), XN
ETEAI S EREREIZIMME —
BAINEZTR -




Z X Goh® 2°

iF BK & 5

F2009 &, M4TEREZET B SFABRMI |
FAT —THENR - BREEOLAMZETF2 ° .
MmE2014 &, BASBRENLENZRAZ(IPCORSPIE
B, MERLIMBY 95 % NEREXZRRERESER
EIENICARE A SIS LSRR

BEMNRARES TR 1SS, BBREN.
¥BF2° BIRE, EERERMTIET —ARTILALHSE
PR, FAESSAARTHIRBIPTARB BT,

2° FPRRARIBS:

« 2° RedoxyinZ#R%l
« 2° ActivatorBhi Sk E 5l
« 2° REOX SeriesinE it 35




O

@Qedomf

mERJI

HEEN, WMERZESS AN, SLRK
MBI FZNNBRIE—ZIME. 2° Redoxy
MERIIBENX S ARB RIS IRE
, IREIMEIN.

”

@

2° Redoxy Essence
mEBER
BERSERRAT W (L ERREA
(MMNT) it S5 FE, BROEES
BANBKFTRRUL. LMK SE
SRS, RICHBIRHE
S, ALNBRRESEEN.




."“:"' \r\-'_ > &3 75?7"7'
3 Eow S Z

E ACTIVAT@R
|

SH KRS

SRR (Particular Matter — PM) 2— B
MOSSHRY, PM2.5 NIRRT FESPIF T J
BHNNSRMRLES Y. ESTHMEL
weRtRN, SBIRKFREREDZE.
FBETMHBRAKECTHI2 ° Activator &
5, RIPNKRZXLIERRNERSE, 7 T —
M T BIUBR 2R K% 4R KBRS o -




AcCT IR
o..)
FREEH

Genlle Cleansing M

o) .
< RETURNLEGAC

S9ml

'R

2° Activator Fresh
iz 1Ly 44

PO RISABNRLEE S FE— TR,
HE575EC T Al IEAARR BT AR TR R
iR, FERRZSSRMNIEGSHEM .




¢ 2° Activator Hydro
#hIKFB

| SERRRATANI K ERBEI R, &
FB_E R UBIECEABTRAS, LR m
SRR




” | o c)
_C\*\ » 4 'QE.CJ X
2 .4 series

ad |t Rl

R RS RRARZINERIFTS I ZBVEIR,
B EABIREYINE. 2° REOX SeriesiiEft
RIIAFENASE T NET, NRER LR
AR, ILIR—EBBERISIMS.

L4

2° REOX Series H+
SFEUERKIESE
PARIIT L EFREAR (MMNT) $TiER9 2° REOX
\ Series H+ STRUBAKIRSE, T 5B MANAK

PABFT, WIEEBEXAREMKIINE.
SHANYIER. BER. SFENNENINN

| B9H+ SFEUBBKIRE AL AUKET RIS BT,
IRTERBENNZS.




{E SRR Rreoxiife & REOXIife Pro

PRO

IR 2 R 5 \
r B R Q
BiEL, $HANSHN BEVERERD %Q

NESEM. ERERRIIMAREIINORFIE
=, B LAFRBL A EEMEEY REOXIifefR{g
751, REOXIifefRBARIIN ABRGSRRMIR
, IS ARRRENHAERFERRVAR.

MREOXIife PRO BFIDAEMIREGD, FTIAE
BRERNT, SFEFMIEEARERE, EIRES
BRI PENSFIE- el

REOXIife SREOXIife PRO i HREIFATION, \
AR BEIF -

)




' -

N

REOXIlife Potent

EHERSIZRRNL . A8
5? BBEELHAAE, “FB. ol
8. BEMs. BO. BRfE. RB

SFEIBNARNEBE. 7l £
BFRAR (MMNT) BERMSEMTIRIR
ERNREESFRETFREOXIfe POTENT
R, BNEHEMEMEIHE.

o
s
o
v

&
i €
®
Q.

«

<
<
/ Q.




PAthChIS IR E NEE ST, REOXIife Mediterranean
GoldE S 3 NPERSE R TP KREVZEERY),
BTSRRI ERRE.




D

REOXIlife PRO W+

REOXIlife PRO W+ BENMEIRZERMENEY
. SEIHWRENEERY), W+BEITF
BRI REN WS EANERE,
LHREIRTTERRIATS -




ecret
rEgiene
S@llution

il 8 1R 55
i o

RAD@éns 2
2975% R EFEZM—EPE/DEH—IRBEE R,
BB, E2RAEEI0F

LHEBVIPIRRUIR - SHS RAEBIRFFAGH |

o

85’RETURNLEGACY®



* ARREIIR

® [EREIRBYESHIIAEILEERAER

® 53FEED

* ERAIER

® BER

* EFANESHNEE XY

o REHH, SHANEFHISBO/RREK

XERNRBZERRANMEVNESINEKE,
KERRORICRERE, #Hms|IAREX.




SRS, (HEMERSTE
R HRESEER, LHE
R, RO E

o it RN e
&2 Z| fis

f@g;: o S EEHE

£l o DA AT, R UABI SR ARIPE

w )

2 Alpha
TR s TREREN, RATINETRNERE
= o BHERMEMEL
ﬁ%m) o T EMRETE
2 2D B EETE, LURES R
(FA%ETT)




ZRRNI - AR{EH

@

NF2017FE£3818&E2017FE583318
BRI, TAEERIRASS3]
World Point (WP) BYElite. Premium

FLegacy Partner (LP), XGRS —
3K (BAN) REONX=REIEERDS
TS RECE -

BE— 1 ADR, R
S

Kintamani Volcano

SEFEARR: 2017463 A18 & 2017465 8318




ZARMIS - XA1RH

ASHPR: 2017 FSA1TBE3BLE

ABBIUBHIRA, NFeEL-Wdletd, RFE!
5.31%89#740. HIERAUIUERRM3.4048E
BUSD 1My, FEIUEHIRMRZALL RM3.219
MAFEUSD 1, TEBIAS31%. KBEZ, &
BNEX.

HABRERRULBHRA , )8R

EBAE, EBEE



ZAR NS - KATEN

\—-’

~N

/\
173 Ym
Itk

h o){THE

B

A

E

04/05/2017 Product Talk 8pm - 10pm | Ms. Hoi Mei | RL Customer Service
(BO) 603-61446399

11/05/2017 ABKARE (BC) | 8om -10pm Mr. Albert RL Customer Service
Ling 603-61446399

18/05/2017 Product Talk 8pm - 10pm | Ms. Hoi Mei | RL Customer Service
(BE) 603-61446399

25/05/2017 | fSHEEH) (BC) | 8pm -10pm [Mr.Chenz Thoh | RL Customer Service
& Mr. Palance 603-61446399

Chong

8IS /TP

BHA X1 R yan) K BTiE] #Im ATRA
06/05/2017 Singapore Village Hotel NET (BC) Mr. Albert SG Customer Service
Bugis Nlam - 6pm Ling & Mr. 65 6235 8726
Alvin Hong
09/05/2017 Ipoh MH Hotel |fB#iE41 (BC)| Mr. Patrick Lim Mr. Denley
(Gallery Floor| gom - 10pm | & Mr. Desmond 6016-5165216
- Level 6) Hooi
1/05/2017 Butterworth Pearl View |fE# &4 (BC)| Mr. Patrick Lim Mr. Justin
Hotel 8pm - 10pm | & Mr. Desmond 6016-4038149
Hooi
12/05/2017 Alor Setar Star City  [BHLEN (BO)| Mr. Patrick Lim Ms. Coshin
Hotel 8pm - 10pm | & Mr. Desmond 6016-4555319
(Suria Room) Hooi
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12/05/2017 Singapore Singapore HQ| Product Talk | Ms. Dawn Lee SG Customer Service
(BC) 7.30pm - 65 6235 8726
9.30pm
16/05/2017 Kota Kinabalu N°5 Hotel [f@#i&#) (BC)| Mr. Desmond Ms. Kimberly
(Padi 3) 7.30pm - Hooi 6014-6750305
9.30pm
17/05/2017 Sibu Return Legacy| B#5&#, (BC)| Mr. Desmond Ms. Siew Lin
Center (Sibw) | 730pm - Hooi 6013-8220009
9.30pm
18/05/2017 Kuching Citadines Hotel| fg###] (BC)| Mr. Desmond Ms. Henna
(Tewak 3rd Room 7.30pm - Hooi 6010-2205886
- Level 1) :
9.30pm
20/05/2017 Butterworth Pearl View Product Ms. Dawn Lee Mr. Justin
Hotel Workshop (BC)| & Ms. Xenia 6016-4038149
Tom - 7pm Yong
24/05/2017 Cheras Hotel Ibis EBTEH Ms. Yeen Mee Mr. Joseph Wong
Styles (BC) 730pm - 6012-3808680
10pm
27/05/2017 Sibu RH Hotel Product Ms. Dawn Lee Ms. Siew Lin
(Heliconia Room|Workshop (BC)| & Ms. Xenia 6013-8220009
- LevelD) 12pm - 6pm Yong
30/05/2017 Kluang Return Legacy|@#&&# (BC)| Mr. Patrick Lim Ms. Carene Wang
Center 8pm - 10pm & Mr. Desmond 6019-7918199
(Kluang) Hooi
31/05/2017 Johor Bahru |Grand Paragon|fg# &4 (BC)| Mr. Patrick Lim Ms. Janice
Hotel (Emerald | gom - 10pm | & Mr. Desmond 6017-7819908
2 - Level 3) Hooi
*SNEBELENIZNT: - ELER:
i. NET (#32), #N03% - 8ASGD75 RRERRDEIE T A T AR BB AL

ii. Product Workshop (#£32), 4t/8 A0 iFA2 - & ARMI20
iii. SEBWHEE (4£32), T

- 8 ARMI8

1. 20175818 (2H#—)
2.20175E5 8108 (2#1=)

- 55MTs
- DEDS
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www.returnlegacy.com

BOHRKRAER

n https://www.facebook.com/returnlegacy26/

https://www.instagram.com/returnlegacymalaysia/?hl=en

Ynu https://www.youtube.com/ReturnLegacy26
Tuhe

o https://t.me/returnlegacymy




85) RETURNLEGACY®

RETURN LEGACY SDN BHD
BLOCK K-3-1 & 3, PUSAT PERDAGANGAN KOTA DAMANSARA
NO 12 JALAN PJU 5/1 KOTA DAMANSARA 47810 PETALING JAYA SELANGOR
 03-6144 6399 customer.service@returnlegacy.com @ www.returnlegacy.com

K1 (Malaysia) www.facebook.com/returnlegacy26 ¥ (Malaysia) www.t.me/returnlegacymy



